





















Another Year 


... and another opportunity to 
extend to our many friends best 


‘ wishes for a 










from the house of 
SCHEUER 


The pioneer in the design and 
manufacture of quality 


PLASTIC 
DISPLAY FIXTURES 
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SCHEUER 


——— 307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 






Filled with the beauty of tropical design and colorings, these Comuras will 
give a realistic atmosphere to your “Going Away” displays, both in the 
window and interior of your store. Rich, full oil color, halftone silk screen 
processed onto flexible stock, ready for mounting into place. Adaptable to | 


hundreds of different treatments, they provide beauty and fine art at little cost. 
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Just a Few 
Designs 
Illustrated Here 
Send for New 


| Spring & Summer 
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can’s vacation land. 10 oil colors. Size: 


IN STOCK 
FOR IMMEDIATE 
SHIPMENT 
ORDER NOW 


6-690 “Lace Grillwork Flamingo” Co G-682 “Travel”? Comura features rest, vacation, fun, travel in 10 oil colors 

mura. Delicate pink, white tones against SES SE WO ny hock Kickc cect becasencecapenatasuancenceuctasuen Each $4.95 
e blue sky, framed by lacy grillwork 

design. Size: 30” x 90”. Can cut into 30” 

s if desired ...eeEach $6.95 





G-782 **Marine” Comura on 
7% gauge plastic. Shimmers 
in display lights realistically 
simulating water. True ma 
rine life colors against blue 
green background. Size: 15” 
Ore veasesceas Each $4.75 


a ™ 


Cor J 2 e 
VA | f N T | \ iF Day Promotions. A dainty lace design with hearts, arrows, ribbon bows, etc., reproduced onto 7144 gauge 
i clear 


plastic. Use directly against window glass, selling cases, over ledges, on plain color posts and wall areas. 
_ . _ oe G-100 **Val- 
ets te ay , entine’’ Co 
mura, 10 oil 
colors silk 
screen proc 
essed onto flex 
ible plastic 
Use in either 
upright or hor- 
izontal posi- 
tion. Size: 15” 

x 90”. 
Each ...84.75 


COMURAS ..... Designed, Produced and Distributed Exclusively By 
STENSGAARD AND ASSOCIATES, INC., 314 N. Justine St., Chicago 7, Ill. 
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Pass This Issue Along OUR NEXT ISSUE 


You get the most value from DISPLAY THE COVER An issue which forecasts trends and gives a cross- 


NORLD when you share it with others. See This beautiful display is the creation section of the industry's presentations in display mo- 
that it reaches other executives of your organi- 








: terials and equipment for the first part of 1948 is a 
tation and the members of your department. of Henry Callahan, Lord & Taylor, New sent sank4k tlk te a tee ian cca 
[|e eC ee OLSEN ete nee SD Une York City, and the color photograph is by January 15th issue is largely devoted to this theme. 

One of the largest in DISPLAY WORLD history, the 
cnn EEREEEnIERRREEERERERREEEEE Worsinger, of the same city. issue will also contain numerous feature articles os 
SOR elect banlfsiibbamiceiedonca well as the regular agenda. 
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A careful check reveals that, of all mannequins purchased by leading stores, 
Mary Brosnan mannequins are used more often, in more windows. 


Pictured is one of 12 recent successes for Bonwit Teller 


foil Willian doe 


498 Seventh Avenue, New York 18 - Mary Brosnan Mannequins - Cyrille Steiner Fixtures 
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FROM DECEMBER FIRST | 
AT SHOWROOMS ONLY - 460 WEST 34 ST., NEW YORK 


DIVISION OF VISUAL MERCHANDISING 


BLISS DISPLAY CORPORATION 
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BE THE FIRST IN YOUR CITY 
TO RENT 


and have installed one of the 
SHIPMAN PATENTED MIRROR WINDOWS 








WOODS BROTHERS CO. of Halifax, Canada, have just installed SHIPMAN’S patented movable 


apex mirror windows. The above displays by this firm are attracting large crowds of shoppers daily. 


A nation-wide response and scores of requests for RENTAL TERMS indi- 
cates how popular the new SHIPMAN RENTAL POLICY has become. 
Write for details and include in your inquiry the floor measurements of 
your windows. 





FREDERIC SHIPMAN STUDIOS. 512 Fifth Ave., New York City 18 
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and thanks for 
the lovely way 
you received our 
presentation at 











NOW FEATURING 


Sdeus 


in Papier Mache, Wire, 
Wood and Plastic, for 


VALENTINE 
EASTER 
SPRING 


” CHELIX- 


PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES - 
361 WEST 58th STREET, NEW YORK 19, N.Y. + CIRCLE 6-943) 


NEW YORK DISPLAY 
MARKET WEER! 
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NATIONAL HANGER CO0., Inc. Proudly Presents 


GM LILES 


TO ACCENT and GLORIFY 
SMART MODERN MERCHANDISING 


Ideal for intense spot-light and flood-light effects . . . here 
is a versatile line perfectly suited for modern, commercial 
lighting and display. These lamps provide unusual accent- 
lighting for stores, window displays or showrooms. Unsur- 
passed for GREATER EFFICIENCY and SMARTER STYLING, 
with proved new standards of QUALITY and DURABILITY. 








Model No. BI8C 





Hi-Lites are rigidly constructed of heavy gauge aluminum 
. . « brushed to a fine SATIN CHROME finish and perma- 
nently protected from dust and tarnish by extra-hard, 
baked lacquer finish. Also available in Hi-Lustre Gold, 


Blue Green, Maroon and Black. 
Model No. BI9F Jobbers Inquiries Invited. 


CLIP-ON LOUVRE may be attached to any model 
"HI-LITE". Louvres are constructed to retain SNAP-IN 


COLOR FILTERS for dramatic color lighting. Color 
Filters available in Amber, Blue, Green and Ruby. 


Model No. BD2 


$10.50 each Model No. B2 $12.00 ea. 


$12.50 each Model No. BI9F with CLIP-ON LOUVRE 


NATIONAL HANGER CO., Inc. 253 W. 26th St., New York City 1 
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PRESENTING OUR NEW 

















A complete line designed to complement 
the new era of elegance in fashion .. . 
beautifully finished in warm French gray 
accented with moulded wood scrolls 
with brilliant gold highlights . ... set 
against a background of exquisite 
metal lace in white . ... wait for our rep- 
resentative to show you this timely 
series of functional display pieces for 


your spring fashion promotion. 













Wis es : Illustrated . . . Credenza No. 813 
xy : 

x ay Ample display space . . . ideal 
DOYS , . 
SYK for perfume, jewelry and accessories 


< size, 62" 2:30" = 18. 


Each)... 3. 4 $3iae 
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mannequins by Ss 


from the 


HOUSE of SASCHE 
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This beautiful clay figure is one of a series 
of twelve recently designed by Prof. Sacha 
S. Schnittmann, Sc., and Francine Clarke 
Schnittmann, Sc., and produced as manne- 
quins for commercial purposes under their 
direct supervision. 


Authorized Distributors: 
C. Barrango Co. @ 579 Market St., San Francisco 5, Calif. 
Silvestri Art Mfg. Co. @ 710 Washington Blvd., Chicago 8, Ill. 
Saschel, Inc. @ 2257 So. Grand Blvd., St. Louis 10, Mo. 
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JUST OFF 
THE PRESS! 


—write for your copy 


Bulbtou line offers in this portfolio a 
selection of smartly styled papers especially 
for window and interior display, industrial 
designers, interior decorators, manufacturers 
of display and artificial flowers. 








BULKLEY, DUNTON & CO. 


INCORPORATED 
295 MADISON AVE., NEW YORK I7, N. Y. 
2635 SO. WABASH AVE., CHICAGO 16, ILL. 
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FRANK ACKERMAN 


ROOM S12, 112 W.9T* ST, LOS ANGELES 15, CALIF. MApison 65379. 
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CTURE YOURSELF 


_ DOING THIS/ 








“ SECOND ANNUAL JANUARY 


DISPLAY MARKET MONTH 
af-LOS ANGELES 


COAST FLOWER CO. DAVE STARKMAN CRYSTALLINE PLASTICS CO. 
CARRATA CO. GRANT & SILVERS.INC. DECTER MANNIKIN CO. ~— - 
AL HALVERSON FITZGERALD DISPLAY W.M.ZEPPEN-FIELD STUDIOS © 
TABERY CORP. MAHARAM FABRIC CO. TRANSPARENT SHADE CO. 
B.A.JACOBS CO. SILVESTRI STUDIOS. CALIFORNIA DISPLAY STUDIOS 
LOR SALES CO. EMIL CORSILLO,INC. PACIFIC PROMOTIONS 

BELL PHOTO & DISPLAY SERVICE 
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BRAND NEW!!! 


EXCEPTIONAL FOR HOLIDAY DISPLAYS 


DRAPE FORMS 


(Patent Pending) 
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Just the thing for chain stores . . . Can be used 
by inexperienced trimmers. Merely follow drape 


lines of form to get desired effect. 


hese Draper bust Forms are new and revolutionary. 


they are chip-proof ... crack-proof and are washable. 
Beauiifully finished in gun-metal metallic or papier sun tan. 7 FOR. 
Jobbers, write for details. Chicago 


4 AT [ 0 N A [ A fh T S T UJ p i 0 S Manufacturers of Display Mannequins and Forms 
306-308 S. MARKET ST., CHICAGO 6, ILLINOIS 
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GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud New Coustructiou 


Available Saat tas 
NOW Catalogue 
Blueprinting 

Seventeen 

DESIGN Basic Designs 
1-24 Available 











One of an entire bank of window backgrounds constructed of Structural 
Bends. Isaac Baker & Sons Co., Erie, Pa., Chas. Leach, Display Mgr. 




















Made of strong, tempered Masonite Presdwood, Structural! Bends are a practical, inexpensive mate 

rial for creating outstanding treatments for smart, modern window backgrounds, interior and 

remodeling construction. They are flexible ... easy to cut... construct... finish and install 

E. Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes. 

A POPULAR DESIGN available in & foot and 12 foot lengths ... Any height... any shape ... any size area 

WITH HUNDREDS OF an economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

8 long .. . 21” wide durable . Modern. . extremely practical ... affording almost unlimited opportunities 

ONLY $3.50 for creating outstanding effects ... at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 





DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 
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THREE BEAUTIFUL AEM 
VALENTINE DISPLAVERS 


N.E. No. V 101 Heart Displayer, highly padded hearts of 
red facil fab drapette, white tarlatane edges, 2 hearts 
30 inches, | heart 24 inches, gold wood rope arrows, white 
wood base, self standing 63 inch overall. 


Pr. $21.50 cach 


1947 
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N.E. No. V 102 Heart Displayer, highly 
padded heart of red facil fab 
drapette, white tarlatane edge, and 
white buttons, arrows are gold wood 
rope, heart 30 inch dia., overall 
height 54 inch, self standing red and 
white wood base. 


Pr. $16.75 each 
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Member 


GaTionat associations 
OF D1SPLAT inousTalEs 





PROGRESSIVE MERCHANDISE 
PRESENTATION 





: NEW ENGLAND DECORATORS SUPPLY CO. 


122-124 KINGSTON ST. BOSTON I!1, MASS. 
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windows of big Chicago store 
entirely lighted by 
SYLVANIA-BIRDSEYE REFLECTOR LAMPS! 


This beautifully lighted store window 
is representative of 14 Wolock & Bauer 
displays that line Chicago’s famous 


Michigan Ayenue. 

. . . 
Each window is equipped with 10 
200-watt Sylvania-Birdseye Reflector 


Lamps —supplemented by Sylvania 


Fluorescent Lamps for attractive 
shadow-box lighting. All the require- 
ments essential to effective window 
display lighting are found in Sylvania- 
Birdseye Reflector Lamps. Join the 
ranks. Write for details. Sylvania 
Electric Products Ine., 500 Fifth Ave., 
New York 18. N. Y. 


SYLVAN IAW ELECTRIC 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 


(947 
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COMPANY 
111 EIGHTH AVENUE 


NEW YORK II, N. Y. 
Phone: Watkins 9-7200 


suppliers of Artificial Ha 
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COLD) and SILVER 


Whil-Mat 


EXCLUSIVE WITH GLO-BRITE 


@ Fireproof Glass Fiber @ Rich 
@ Decorative @ Lustrous @ Distinctive 


IN ROLLS 25 Feet by 36 Inches 





Use Gold and Silver Whirl-Mat for those “between seasons" 
displays on Backgrounds, Flooring, Screens, etc. 


GOLD OR SILVER 
i a ee ee ee ee 10.50 


COLORFUL PASTELS FOR SPRING 


Spring Green * Pastel Pink * Orchid 
Wine e Chartreuse * Light Blue 
Spring Yellow * White 


Colors, per on. ttl tl tlt tl kw el 
White, per roll . . .. . is + » 


WRITE FOR FREE COLOR SWATCHES 


GLO-BRITE PRODUCTS, INC. 


6415 N. CALIF AVE., CHICAGO 45, ILL. 











A NEW SENSATION IN DISPLAY! 


Transpara 


DAZZLING SHEER - 100% FIREPROOF 
GLASS VEIL NETTING 





52 INCHES WIDE 


10 - 20 - 30 YARD ROLLS 
| Piece Lengths — No Short Ends 











IN LOVELY SPRING PASTELS! 
GREEN e YELLOW ° PINK 
BLUE * CHARTREUSE ° WHITE 


Your Spring displays will sparkle with web-like beauty and dazzling 
sheerness with TRANSPARA. Its low cost permits lavish impressive 
settings for moderate display budgets. 


DISPLAY DEALERS! Write for our attractive sales proposal on 
WHIRL-MAT and TRANSPARA. FREE SAMPLES AND FOLDERS. 


GLO-BRITE PRODUCTS INC. “*exs"'s2"" 





















MANNEQUIN CREATIONS IN ACTION SILHOUETTES 





W. M: ZEPPEN-FIELD STUDIOS 


923 . r £ ie ° - 
NORTH COLE AVENUE. : 2 HOLLYWOOD 38, CALTE: 









/ fA NEW) 


: IF 


STORE EQUIPMENT AND FIXTURE COMPANY 
MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, CONN. 
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The Friendly Display News Digest 
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This unique shoe stand was patterned 
after a desert flower. 





1026 Venice Bivd., Los Angeles 15, California 











When in Los Angeles visit our 
very modern factory and show- 
room. 


We are the largest manufactur- 
ers of plastic display fixtures on 
the west coast. 


The most luxurious stores at the 
present time have chosen all of 
their plastic display fixtures 
from the Crystalline Plastics Co. 
. . . Stores such as: Bullock’s, 
Pasadena; the three new |. Mag- 
nin Stores (San Francisco, Santa 
Barbara, Beverly Hills); Broad- 
way-Crenshaw; Mcinerney, Ltd. 
of Honolulu and many others. 
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PROGRESSIVE 


th 


MERCHANDISE 
PRESENTATION 


CHICAGO 
6 East Lake St. 








“KRayon-eze™ 


Ite Flameproo / 


Maharam (First in Fabrics for more than 50 years!), 
brings you the newest, the latest in a sensationally 
economical all-rayon Display Fabric —‘‘Rayon-eze!”’ 


Yes — ‘Rayon-eze”’ is a beautiful, many-styled and 
many-colored, all-rayon fabric . . . wonderfully lus- 
trous, with the soft, flexible draping qualities of more 
expensive satins. Yet, it sells for but a fraction of the 
usual cost of cloth! All because it is made by a revo- 
lutionary new process that eliminates costly weaving. 
And we pass the savings on to you! 


‘“Rayon-eze’’ is adaptable, versatile — it can be 
pleated, shirred, rosetted, festooned and draped. 
It easily adapts itself ideally to round surfaces as 
well as square corners — for window and interior. 
Try ‘‘Rayon-eze”’ yourself — and see! 








All-rayon ‘“‘Rayon-eze’’ comes in a wide range of 
WRITE, WIRE light-fast prints and solid colors in 100 and 500 
yard rolls. Four attractive styles: 
1. PLAIN, 36’ wide, 14 pastel and deep colors. 
: ook,” 2. PASTELS, 40” wide, 11 pastel colors. 
cemgay 3. DIAMOND, 40” wide, 6 standard display colors. 
AMPLES 4. STRIPE, 40°’ wide, 6 standard display colors. 


FOR 


PRICES & 5 


It’s the perfect solution to every display man’s 
problem — MORE DISPLAYS AT LESS COST! 
We welcome your inquiries. 








We carry a full line of 
Display Fabrics & Accessories. 











: A 
9M -h-ENoitetel-1-Tol-B a a role 
130 WEST 46th ST., NEW YORK 19,N.Y. 


$T. LOUIS LOS ANGELES 
927 Century Bldg, 1113 So. Los Angeles St. 














of subscribers 
helps us serve 


DISPLAY WORLD 


How a continuing survey 











ETTING direct, periodic reactions of 
G subscribers and making editorial use 
of the facts thus obtained is a practice used 
by progressive publishers to build and main- 
tain readership. In this publishing policy 
we are aided by our membership in the 
Audit Bureau of Circulations. 


A.B.C. reports, based on actual audits of 
our circulation records, show: How much 
paid circulation we have; how much is un- 
paid; an occupational or business break- 
down; how the circulation is obtained; 
where our publication goes; how many sub- 
scribers are in arrears; the renewal per- 
centage, and other facts concerning our dis- 
tribution. The reaction of readers is re- 
flected in this factual information. If the 
report shows, for example, that the number 
of subscribers in a certain occupational 
group has dropped, that’s a signal for us to 
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find out why and correct the cause. Thus 
our A.B.C. reports are a constant guide to 
editorial action and improvement. 


A.B.C. reports are primarily for the bene- 
fit of advertisers in making it possible for 
them to select media on the basis of facts 
and to buy space with the assurance of re- 
ceiving full measure for their advertising 
dollars. The interests of advertisers are ad- 
ditionally served through the publisher’s 
use of the reports as a perpetual survey of 
subscribers and as a guide in building and 
maintaining the reader interest that con- 
tributes to advertising value. Ask us for a 
copy of our A.B.C. report and then study 
it. It provides a continuing survey of our 
subscribers. 


‘END THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has re- 
sponded to a publication’s editorial appeal. With the 
interests of readers thus identified, it becomes pos- 
sible to reach specialized groups effectively with spe- 
cialized advertising appeals. 
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AB CG = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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Season's Greetings 


DISPLAY MANAGERS 


AND 


DISPLAY JOBBERS 


OF 


U.S. A. and Canada 


as well as those of you in other parts 













of the world who may read 
this publication! 


Se 


trostee SNO COMPANY 


' Antioch, Illinois, U. S. A. 
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Otis PLAT 
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At over America, retailers are continuing to devote 
their time and special talents to the important job of 
promoting, selling and buying U.S. Savings Bonds. 
They know that every minute of radio time and every 
line of advertising space devoted to bonds is a safeguard 
for stability. They know, too, that every window or 
store display is an attention-attracting stimulus toward 
greater “take home savings” in bonds—money that is 
kept within the community to help assure its future pros- 


erity and purchasing power. 
; £ 


In small-village stores and in big-city department 
stores, there’s still a big selling job to be done on U.S. 
Savings Bonds—and retailers are doing it now with the 
same vigor and skillful support that set billion-dollar 











records in War Bond Sales and helped to make Victory 
a reality. See your selling job through on U. S. Savings 
Bonds . . . maintain your share 
in America’s future! 


The Treasury Department has 
published two new booklets to 
help you and your employees 
realize full benefit from your 





Payroll Savings Plan. ‘‘Peacetime Payroll Savings Plan” 
is directed to key executives and contains helpful sugges- 
tions on how to organize and promote the sale of U. S. 
Savings Bonds. “This Time It’s For You,” for distribu- 
tion to your employees, shows how the Plan works, how 
to select desired goals, and how much to set aside to 
achieve them. 


The Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD, Cincinnati 


This is an official U.S. Treasury advertisement prepared under the auspices of the Treasury Department and The Advertising Council 


















DISPLAY WORLD 


oe 
wm’ 


bt 72 


8 Ay 


A 


* 2 
Cr ‘ 
Pay 

ahs Pg 7: 


it 


ty * cm 


, 
* 
ae 








Hs 
1 
13 

Bi 


BY MAGNANI STATUARY CO. 236 W. 40 ST.,. NEW YORK 18, N. Y. 
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civing 
your 


merchandise 
a break? 


Many new, fashionably different GRENEKER 
Manikins have just been designed to 
appropriately display the latest trend in misses, 


juniors, and teens apparel. 


Practical as well as beautiful, their adjustable 
waists allow variations in height, and the 
turning of the torso for effective poses. 

New, adjustable magnetic arm locks allow 
further variations, and save wear and tear 


of merchandise displayed. 
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Millinery Fab 


HEN the management of Marshall 
Field & Co., Chicago, decided to re- 
decorate the section of the store in 
which the most expensive millinery is sold, 
i basic premise was established which has 


heen followed faithfully in the final design. 
Ihe premise was based on the decision that 
styles in millinery change, and that there- 


the decorations of a millinery salon 
should change, too. Therefore it seemed 
ible to make the room flexible enough 
so that redecoration in four or five years 
ld not necessitate tearing the whole 
apart. 
th this in mind, plans were laid out 
e store’s design department under the 
tion of John Moss, Jr., who is in charge 
sign and display for Marshall Field & 
( The finished result is the new French 
millinery salon; the two photographs 
mly a subdued idea of the magnificence 
room itself. 
asic foundation of mirrors was used. 
to this foundation is the decorative 
nt of white wire work and the color 


—Above is a general view of the new French 
Room millinery salon which opened just a few 
ago at Marshall Field & Co., Chicago. 
te wire work is used extensively. The 
nciaga brown walls and Periwinkle blue 
juettes and chair upholstery reflect them- 
se ves in the mirrored walls and pillars... . 
ew of the main entrance to the salon is 
at the right— 


ow=-\ a 


> 
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of the walls and fabrics, plus the novel 
handling of display. 

This white wire work creates a modern 
French fantasy in that it recalls some of 
the grill work found in the architecture of 
Old New Orleans. The wire work is con- 
structed in self-contained units which are 
slipped into place by means of pivots and 


sockets along the tops of mirrors. These 
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ulously Displayed 


can be removed easily for repainting, or 
for a change in decorations in later years 
as mentioned in the foregoing. 

In keeping with the wire used so exten- 
sively for decoration, metal furniture was 
chosen as it ties in with the general atmos- 
phere of the room. 

At the north end of the room one side of 
the wall section is covered with mirrors 
extending from the floor for three-fourths 
of the distance up to the ceiling. 
wall of the room contains eight large 


The east 


French windows, through which actual day- 
light enters and allows a customer to view 
colors in true daylight if she so chooses. 
illumination of the room 
comes from six white wire 


The general 
7 fixtures es- 
pecially designed to tie in with the rest of 
the decorations. There is an individual 
spotlight over each fitting table. 

Several display cases are seen at the west 
end of the room. They have white wooden 
frames, chartreuse backgrounds, and have 
plate glass fronts. These cases are entered 
from the rear, since their background opens 
into a dressing room in each instance. 
Interesting, too, are the white wire hat 
display racks on the sides. 

An idea of the main entrance to the 
French Room millinery salon is given by 
the small illustration. This entrance is 
framed in a Balenciaga brown doorway, 
the same shade as the room’s walls, with 
the same white wire outlining the name. 
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—The photograph at the right shows the free- 
flow arrangement of the main floor. . . . Next 
is the Gift Shop, china and glassware depart- 
ment, showing plastic risers and glass shelves 
for the display of glassware. Hidden light- 
ing beneoth frosted glass case tops makes an 
unusually beautiful showing of stock arrange- 
ment. . . . Below is a night view of the store 
front— 


N interesting example of visual mer- 
chandising is the new department 
store recently opened by The Hecht 

Company, of Washington, D. C., in Silver 

Spring, Md., a city which is suburban to 

Washington and at the same time is second 

Baltimore in the state, and 

of the opening of 

Dulecan, Sr., vice- 

manager of The 

store, emphasized 


in size only to 
still growing. Speaking 
the new store, Charles B. 
president and 
Hecht Company, parent 
the fact that to serve the 60,000 residents of 
Silver Spring and the neighboring popula- 
tion 250,000, the new had 
been planned not as a branch of the Wash- 
ington Hecht’s, but as a complete depart- 


general 


of some store 


ment store in itself. 

From the display department's 
view this conception of the new $2,500,000, 
three-and-a-half-story institution meant that 


point of 


projected as a com- 


general 


the new store must be 
whole. No chance 
building of will and the slow growth 
of reputation through local services in the 
exterior design of the 
interior 
must 


plete here for 


good 


community! The 
building, and the 
the 116 
taneously a single message to the potential 
customers “Here is the Hecht Com- 
pany, complete, modern, and ready to serve 
the community.” 

The result is a gleaming 
limestone building. The 
smoothly at the intersection of two streets. 
A continuous 10-foot marquee extends from 
one street entrance to the other, lighted on 
inbuilt lensed units. The 
windows in the entire structure are 
display windows, a dramatic triple group in 
the center of the marquee, flanked by six 
additional window either 
Display light is provided by a combination 
fluorescent illu- 
mer- 


development of 


departments speak simul- 


new 


Alabama 
curves 


white 
facade 


the underside by 
only 


units on side. 
ceilings and 
attention on the 

Overall lighting of 
means of a luminous 
strip lighting 


of louvered 
mination, focusing 
chandise exclusively. 
window is by 


fluorescent 


each 


ceiling (regular 
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Hecht’s, 


the Ellsworth 
yardgoods and women’s sportswear are also 


spaced 18 inches apart in continuous rows 
throughout the ceiling). Beneath the fluor- 
escent strips is an overall 3 by 3 by 3-inch 
louvered ceiling which diffuses light evenly 
through the window space. Three neon 
signs on the roof locate the store for cus- 
tomers coming into town from the agri- 
cultural and industrial sections of southern 
Maryland. During the holidays a red coated 
Santa and white reindeer decorate the ledge 
of the marquee, where usually only a clock 
ornaments the ultra-modern clean surface 
of the building exterior. 

Inside the store, the design is such that 
the customer moves easily through wide 
aisles and around sales counters. Mer- 
chandise presented on the street floor in- 
cludes: women's hosiery, jewelry, 
clocks, cameras, silverware, cosmetics and 
accessories, near the Fenton street entrance; 
and furnishings are inside 


shoes, 


men’s clothing 
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ilver 


notions and 


drive entrance; 
located on this floor. On the second floor 
are women’s, teen age and infants wear; 
complete boys’ and girls’ departments; and 
the largest and most modern beauty salon 
in Maryland. On the third floor are shown 
linens and domestics, sheets, blankets, 
spreads and comforters, curtains and dra- 
peries, china and glassware, pictures and 
mirrors, rugs, bedding, furniture and radios 
and on this floor are the adminstrative and 
customer contact offices. House furnishings, 
hardware, luggage, toys, and all major 
electrical appliances, except radios, are 
carried on the lower level floor. Four Otis 
escalators and a high-speed passenger ele 

vator provide vertical transportation. \ 
6,000 pound capacity freight elevator servic 

all floors, from the first where two Kinnea: 
rolling doors open into the main buildin: 





and 
ilso 
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Spring 


the delivery truck section to the 


heast of the main building. 


means for the display department an 
ir problem of 160,000 square feet of 
space, 34,000 square feet on each of 
hree floors and the lower level, with 
square feet reserved in the half story 
tock storage. The windowless struc- 
s air-conditioned throughout, provid- 
‘'’ proper temperature controls in all 
ns. Clear continuous artificial day- 
is provided in all departments, helping 
ls the unified impression of the whole 
A charming lightness has been 
ved by the use of pastel wall tints, 
flat tones of rose, green, gray-blue 


buff, or self-tones in the same shades 


rtical stripes, giving variety without 
icuously attracting the attention of the 
mers to the backgrounding of the mer- 
lise. Location signs are in clear plastic 
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By 
M. O. WAUGH 


with black block lettered words. The pre- 
ference is for light woods in cases, counters 
and chairs. Individual departments against 
this general unity of background have been 
very specially developed. Modern trends in 
throughout the United 
States and Canada were studied for several 
years before the new Hecht Company build- 
ing was allowed to take form. Down to the 
finest details the sections are 
modern. 

As far as the display organization of the 
new store is concerned, it operates its own 
department under the direction of Roy 
Thompson, display manager, and his four 
assistants. Harold K. Melnicove, as Hecht’s 
director of merchandise presentation, co- 
ordinates Thompson’s work with that of 
Earl Dorfman, display manager for the main 
Dorfman handles all of the Silver 
Spring store’s shop work under the main 


store construction 


various 


store. 





31 


—There are six auxiliary windows on either 
side of the corner windows; lighting in all win- 
dows is shadowless, thanks to louvered ceilings. 
Note the curved marquee with recessed lights. 
Lower left, the delicate mural in the shoe 
department. . Immediately below, side of 
the beauty salon entrance, showing the mural 
and wall niches. Lower right, spot dis- 
play is used extensively— 


store production set-up, and the two stores 
exchange props. 

Sue Williams, New York City designer, 
worked in cooperation with Melnicove on 
the interior and introduced into it a number 
of novel ideas. She made much use of her 
theory of creating focal points of interest 
in each department, with outstanding results 
in beauty, efficiency, and ingenuity. 

An eye-catcher of charming freshness is 
the women’s shoe department on the first 
floor. There Miss Williams created a mural 
painting full of color and her brand of 
subtle cleverness. A floating drapery dec- 
orated with lovely magnolias is a unifying 
background for the mural, in which tools 
and materials typical of the shoe-making 
industry are depicted. Shoe lasts, awls, 
hammers, leathers, reptile skins, needles and 
thread are among the interesting features 
of the mural. The wall is coffee-rose and 

[Continued on page 80] 
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New York Displays 


ARTY Manners” 
at Saks-Fifth 
clothes Tor the 


made the headline 


\venue when party 


holiday 


childrens’ 


festivities were presented. 


Display Director Sidney Ring showed a 
] 


long, narrow party table continuing through 


the series of six windows, one of which is 
table 


and deep 


above The was covered 
hite cloth 


which hung to the 


seen with a 
fringe of cellophane 
floor, with a red cello 
phane curtain making the gay backdrop. 

\ charming procession of Mexican figures, 
burro and carts provided further decoration 
center of the table, 
laden with candy 
punch and party 


down. the which was 


1 
PeNCrOUSIY Canes, Cups ot 


favors The figures were 


all designed of white starched and 


braid. In the 
panying illustration the 


mesh, 


decorated with gold accom- 


pensive burro draws 


i cart filled with shiny fruit, and with the 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


vold 


enjoying the party 


wheels quite fancy in braid and 


The little 


rope 


girls are and 


their pretty dresses in aqua, red velveteen 


and blue organdie, and the boy is proud of 
his navy suit. 
\ modern dryad in 


black 


golden 


a pink nightdress sits 
dock, brushing her long 
hair, in the B. 
Black 


Hoats over the wavy glass pond where black 


on a rustic 
Altman display seen 


next. willows “weep” and a swan 
reeds and grasses fringe the shore consisting 
of black wood flakes. 

\dditional pieces of the “Enchanting, 
—Upper left, by Sidney Ring, Saks-Fifth Ave- 
nue. . Upper right, by Louis Villela, 
Altman's. . . . Lower left, by Don Rose, Bloom- 
ingdale's. . Lower right, by Winston Jones, 
Franklin Simon & Co. ... (All photographs by 
courtesy of Virginia Roehl Studio, New York 


City) — 


dreamy lingerie from the second floor” are 
caught in the meshes of a transparent plas 
leit, 
bedecked 


while a shrub on 
with a pink bed- 
sheer aqua curtain at the 


tic cobweb at the 
the right is 
jacket. The 
has a 
with a 


back 
faint design of leaves and_ branches 
soft light behind it at the 
This was one of six windows created 
by Display Director Louis Villela for show- 
ing lingerie in fantastic settings. 

“Get your Anti-Freeze In! 
has all vou need from boots to hoods” read 
the timely copy used by Don 
display striking 
with the old- 
fashioned stove making a cozy 


glow of 


base. 


Bloomingdale 


Rose, window 
manager, in a series of 
windows at Bloomingdale’s, 
atmosphere 

In each display 
painted in the 
chandise or 


the stove and pipe were 


leading color ot the mer- 
in the leading accessory color 


In this instance, the bright green with white 





bed 
back 
nches 
it the 
eated 


how- 


edal 
read 
ndow 
S ol 


old- 


here 
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tied up with the green dresses in the 
shade. A ceramic snowbird sits on 
branches of the leafless tree, which has 
flocked in white, and the center of the 
wor is filled with artificial snow. The 
backwalls were covered in navy blue seam- 
less paper. 
lhe adjoining window had_ the stove 
nted in red and white as a tie-in with 
the bright red accessories featured in the 
tumes of the two mannequins, while the 
pattern of plaid coats in a third window 
was repeated for the little stove 


ugh the six displays. 


and so on 


Like a pageant in a book of fairy tales, 
“Pearl Fantasy” was unfolded by Display 
Director Winston Jones at Franklin Simon’s. 
Through a film of pink net one sees a 
cess arrayed in pink satin and _ net, 
d before her mirror as she tries on 
jewels that cover her dressing table. 
spun glass curls fashion her towering 


e furniture is of chicken wire and 
ter, heavily coated with white, like icing 

cake, and pastel flowers are twined 
a border for the mirror. The beveled 
emerald velvet 
hes the cushions and plaque in_ the 


e covered in green 
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—tLeft, by Haslett Glazebrook, De Pinna's. 
. . . Center, by Sidney Ring. Right, by 
Charles Lenhardt, Arnold Contable— 


foreground, on which chokers, bracelets and 
earrings are displayed. It would seem safe 
to say that literally bushels of unstrung 
pearls have been spilled luxuriously across 
the front of the scene. Soft pink fabric 
covers the backwall. 

A sleek black dress, “The New Look’—in 
a most refined version was shown with 
finesse by Display Director Haslett Glaze- 
brook at De Pinna’s (upper left, page 33). 
\ very pleasing French cabinet—lavender 
papier mache with pastel landscape and 
gold shells—is the only piece of furniture 
on the boldly patterned black and white 
marble floor. Rare Bellodgia Caron perfume 
and gold compacts accompanied the supple 
black broadtail coat (removed for the night 
at the time this photograph was made). A 
lavender spotlight, so often used up and 
down Fifth avenue lately, and a_ winter 
white hat complete the picture. 

In six windows at Saks-Fifth Avenue, 


—Left and right, by Gene Moore, Bonwit 
Teller's. . . . Center, by Sidney Ring— 





Sidney Ring created an atmosphere of the 
“Metropolitan Opening in the Grand Man- 
ner’. An impression of tiers of boxes and 
dramatically produced by 
curving red plush units that had gold corru- 
gated thickness. 
blue wall touched the floor where a black 
velvet triangle meets the curved red plat- 
form on which the mannequin stands. Her 


balconies was 


Gold draperies against a 


gown was white and silver brocade, em- 
broidered with 
glasses and a program add realism. 


pearls and gold. Opera 


“Helena Rubenstein Command 
Performance, her first French perfume” and 
“In a matching holiday 
white evening gowns” was the copy used by 
Display Director Charles Lenhardt in a 
series of Arnold Constable windows, dis- 


presents 


mood, gold and 


tinguished by their restrained elegance. 
Sheer white curtains, hanging from a 
high ceiling are partly drawn aside with 
gold cord to reveal a cloth-of-gold back- 
ground in the center. Standing on the 
black floor, strewn with gold mica, is a 
pagoda-shaped structure of white moire on 
a scalloped gold base. The glass shelf 
placed at its pinnacle holds bottles of per- 
fume and the gold lined packages. 
[Continued on page 71] 
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—Figure |. Filament and fluorescent general 
lighting provide overall brightness and spot- 
lights in adjustable mountings add emphasis 
and modeling. Since this represents an island 
type window, the light sources are carefully 
shielded when viewed from front, sides, or back— 


HE importance of creating maximum 
effectiveness for window displays has 
long been realized and emphasized by 

displaymen, architects, and designers. They 

have agreed that lighting is one of their 
most potent and versatile tools, and out of 
the display lighting art have come ideas 
and techniques which have affected other 
phases of store lighting as well 

Recent developments in store design, new 
light sources, and new equipment present 
new opportunities for greater effectiveness 

They also indicate the desirability of re- 

evaluating old techniques in terms of new 

concepts 


The store front, as designed today to pro- 
vide a smooth, visual, and physical transi- 
tion from the sidewalk to the sales area, 
may vary in form frum types having stand- 
ard closed windows to those where the 
entire interior of the store is visible and 
show windows as such do not exist. (Page 
37, August DISPLAY WORLD.) 
the functions of 
street are in any case (1) to attract attention 
and to the store and (2) 
to create a favorable and lasting impres 


However, 
displays seen from the 


to the merchandis« 


ie least possible time; t.e., to sell 


1 
} 
I 


sion in t 


an idea quickly 
In the case ol 
fronts, it 


displays must perform. these 


completely open store 
immediately clear that interior 
functions—a 





Bright 
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responsibility which demands greater effec- 
tiveness in their Since interior 
displays have been discussed previously in 
some detail (DISPLAY WORLD, Septem- 
ber, 1947), this article will be devoted en- 
(Figure 1 and 


design. 


tirely to window displays 
Figure 2.) 

The attraction power of a display is a 
mass, color, and 
things in the 


function of brightness, 


motion, relative to other 
field of view such as pedestrians and ve- 
hicular traffic, signs, buildings, the sky, and 
other displays. Lighting wise, this implies 
that a large area of high brightness, colors 
of high value, and light in motion are de- 
sirable for maximum effectiveness. It should 


not be inferred, however, that such things 
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as exposed or flashing red and yellow lamps 
in the window are suggested; while this 
would have attraction power, it would not 
perform the second function of creating a 
favorable and lasting impression. 

To create an impression that stays with 
the pedestrian, the window display must 
have high attention value. This is largely 
a function of unusualness, dramatic effect, 
and emphasis—not only on the merchandise, 
but on those characteristics of form, detail, 
texture, line, and color which give it sales 
appeal. All of these may be enhanced by 
lighting applied appropriately. (Page 40, 
August DISPLAY WORLD.) 

Thus, it may be concluded that the effec- 
tiveness of displays depends on attraction 
power and attention value, and that lighting 
can be a potent and versatile tool in the 
hands of the display designer. To serve 
him best, the installation should be designed 
to provide adequate amounts of light and 
a high degree of flexibility 

In considering the amount of light, the 
chart, Figure 3, indicates a range of values 
modern practice. The 

based on the principle that to 
significant increase in attention, 
brightness footcandles) must be 
approximately doubled. The highest steps 
of 500 to 1,000 foot candles to minimize 
daytime reflections are based on researches 


representative of 
steps are 
gain a 


(hence, 


which show that an object may be seen 
easily if its own brightness equals that of 
reflection (actually in the 
interest of greater effectiveness, the object 
might well be twice as bright as the re- 
flection). 


the obscuring 


In discussing design considerations, light- 
ing will be arbitrarily divided into general, 


—Figure 2. High brightness invites the shop- 
per to inspect the displays. The high quality 
of the material in the evening gown, the 
sparkle of sequins, and the pattern of the 
scarf are emphasized by spotlighting; further 
interest and attention value are added by 
framing the display with bands of color— 
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—Figure 3— 


area of any fluorescent lamp and reflector 
combination. 

The effect of such an element in a win- 
dow may be seen in Figure 1. “Slimline” 
may be operated at 100, 200 or 300 milli- 
amperes on standard ballasts, thus provid- 
ing a choice of a wide range in light output. 

There are comparatively few windows 
where general lighting alone is desirable. 
Displaymen are keenly aware that an in- 
discriminate flood of light can reduce, rather 
than enhance attention value. On the other 
hand, it should seldom be eliminated en- 
tirely because the display loses mass; hence, 
attraction power. Therefore, general light- 
ing should be used to create an overall 
level of brightness which serves as a foun- 
dation for superimposition of spotlighting 
and supplementary lighting. 

[Continued on page 92) 


o By R. T. DORSEY 
in OW Illuminating Engineer, General Electric Company, Cleveland 














—_ spotlighting, and supplementary lighting. 
this Usually the first is used to create mass and 
| hot spaciousness—the other two for emphasis 
ng 3 and effect. 
: General Lighting: Filament. 
with Efficient fixed reflectors of glass and 
must metal have been on the market for many 
gely years and have the most favorable distribu- 
tect, tion of light, particularly for closed back 
dise, windows. Considerable interest has also 
tail, been shown in such equipment as the re- 
‘ales flector and projector lamps (Figure 4), be- 
| by cause of their advantages of simplicity, 
40, flexibility, and ease of maintenance. Both 
: types of equipment are widely used and 
ffec- present the advantage of the greatest light 
‘tion tput for the space required. 
ting Fluorescent lamps offer flexibility and 
the listinctiveness in color quality. They have 
erve less radiant heat per footcandle and high 
ned efficiency. On the other hand, they have 
and rently low light output for the space 
required; and because their light can not 
the be controlled as accurately as_ filament, 
ues they have lower utilization. Moreover, if 
— used alone, they tend to produce a flat, 
0 


tively uninteresting effect. 
108, Specular parabolic reflectors, such as in 
be Ficeure 5 


€ 








are highly desirable because they 




















eps result in much higher utilization than dif- 
— tvpes. Here the “Slimline” lamp 
S 1 . fs . 
hes lable with a 34-inch diameter tube, 64 
aap inches long or in 1l-inch diameter, 6 
of ¢ sae re ee 
r 8 feet long) and 3%-inch wide re- 
the irs can furnish the most light (with 
ect 4 1ate control) per square foot of ceiling 
re- 


Figure 4. Projector and reflector lamps. 
ht- These lamps are lighting units in themselves, 
al, Hering simplicity, flexibility, and ease of 
aintenance. The PAR-38 type is available 

150 watts and spot or flood distribution. 
ne R-40 line includes 150- and 300-wat+t sizes 

spot or flood. A PAR-38 spot is at the 
pper left, flanked by a PAR-38 flood. The 
2-40 type is in the right column. At the 
ght, center, is the gimbal mounting referred 

as 2b in the article, while below it is the 
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ADJUSTABLE MOUNTING 


2c R-40 mounting mentioned— ) BAFFLE RINGS 
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New Bond’s Store Offers 


Vine, 


Was a 


Hk corner of Sixth and in Cin 


cinnatl, rather 


two vears ago 


drab spot having as its principal build 
to small 


an ancient structure given overt! 


dry-cleaning, and similar shops 


or and the usual jumble ot 


floors above 
is one of the citys 
torn 


building was 


ly complet 


hot ] 
lobby will 


t rooms 


Vhis 


five stories 

occupied by the new 
nd Stores, Inc., and it 
this article deals 

191 and general 
pression Ol a 
he displa 


trom. the 


illustrated in the ac 
should be 


sidewalk level, as 
photograph. (It 
mentioned at that the displays 
“heavy” type for the four-day opening 
but will be lighter man- 


companying 


ONC were 


handled in a 


ner in future.) These windows are 24 feet 


in height and have no ceiling—which some- 


times presents quite a problem when it is 


desirable to suspend some display piece 


No dividers are used at present, and thus 
length of display 


the entire 60-t1oot space 


available for special promotions, 


easter 


will be 
as the parade, which can_ be 
—Upper left, spot displays are used exten- 
sively on the “top deck" of the first floor. 
. . . Upper right, a partial view of the 192- 
foot by 90-foot men's apparel floor. 5 
Lower left, a view of the exterior; the "ceiling 
of light'’ extends over the entire first floor. 
Lower right, a portion of the opening 
windows; displays were purposely "heavy" for 
the store's four-day opening sale— 


handled, accordingly, on a very large scale 


Window backgrounds just now are 8 feet 
in height, painted in a shade 
to match the hue of the carpet. 
the making and 


warm gray 

However 
new backgrounds are in 
will be much greater in height to permit 
spectacular treatments. A model 
construction is seen in_ the 
with this article. Phe 
sides are t I 


really ol 
the proposed 
final illustration 
members at the Dé 


will be the center backg1 


curved 
movable—as 
section and the light baffle at the top. 
behind the cur 
sections will permit dramatic illumination, 


use of colored lights 


and the size of each grouping can be 


varied at will by changing the position 0! 
also be turne 
different et 


pri V1 


the sections; they can 


placed at angles to secure 


of convexity or concavity, thus 
the window with considerable f 


bility 
Ten 


Space 


color spotlights are provide 





EMBER, 1947 


DISPLAY WORLD 


Display Innovations 


vindow, while the overhead lamps are 


led from a main switch panel so 

t is possible to light the top row or 
row, for example, or use the lights 
iecker-board pattern. 

enter the 

» entrances, 

lite” 


either 
heavy 


through 
having two 

Once inside their 
lance usually is toward the ceiling, 
the store’s most spectacular features. 


ppers store 
each 


glass doors. 


e ceiling is made of ribbed glass and 
reality a giant lighting fixture. 
cold cathode tubes drop a soothing, 
tinted (flesh) light evenly all through 
floor and the mezzanine. 
expanse of 


Con- 


st selling 
smooth 


ceiling glass is 
by the air conditioning ducts. 


portions of 


only 
1 the photographs show 
vel treatment. 
olumns on the 


first floor have been 


a special patent-leather finish which 


iblv calls for comment. 


Unlike many stores, entrance into the dis- 
play windows is easy, even when burdened 
with a mannequin or bulky props. Passage- 
ways under the “top deck’—which is dis- 
cussed in the next paragraph—are adequate. 
and the doors into the windows are amply 
large. 

A mezzanine surrounds the upper part of 
the first floor, with part of the space devoted 
to sales space for boy’s apparel and furnish- 
ings, and part for the business offices. The 
mezzanine is continued, however, along each 
side and across the front of the store as 
—Two illustrations at the top of this page 
show part of the fourth floor. Note the novel 
supporting section of the display cases. ... 
Lower left, another view of the third floor... . 
Lower right, a model of the window treat- 
ment Ochiltree proposes for dramatic lighting 
and spectacular effects. The curved sections 
at each side are movable, as is the center 

background— 


By 
VIRGIL OCHILTREE 


Bond's, Cincinnati 


display space—the “upper deck” mentioned 
above. It provides a magnificent area for 
spot displays, as they are visible from the 
street, the main floor, and the mezzanine 
itself. This area 
set of windows on 
of the space is 
the side entrance, as 
illustration. 

Spot 
sively 


also serves as a second 


occasion. Typical use 
display 
shown in the 


seen in the over 


first 
likewise used exten- 
throughout the five floors, 
most of them appearing on raised platforms 
of irregular shape, made to do double duty 
by a sort of divider composed of rods ex- 
tending from midway of the platform to the 
canopy above it. 

As for merchandise location, fur- 
nishings, hats, shoes, sportswear and ladies’ 
accessories are on the first floor, with boys’ 
apparel on the mezzanine. 

The .third floor is given over to 

[Continued on page 90] 
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store’s 
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HE Downtown Businessmen’s Associa- 
tion decided against street decorations 
in Los Angeles for this year, so local 
display directors really outdid themselves 
to make up for the lack 
Bullock's big corner Christmas window 
is a Los Angeles tradition—a feature eagerly 
awaited by wide-eyed Los Angeles children 
And their 
patience was well-rewarded again this year 
as Mrs. Laura Wallbridge presented “Santa's 


from two to a hundred and two. 


Candy Kitchen,” as seen at the top of the 


opposite pag Some 15 Brownies’ were 
hard at work under the watchful guidance 


‘ 


DISPLAY WORLD 


Los Angeles Report 


By JOHN L. COONEY 


of that popular couple, Mr. and Mrs. S. 
Claus. One Brownie was busily painting 
the red stripes on candy canes; another was 
icing gingerbread boys. Two more were 
pulling taffy; others were mixing cookie 
dough and candy, bringing in wood for the 
stove, packing candy, and doing other as- 
The top half of a Dutch door 
in the back wall was open and one could 


sorted jobs. 


see the snow outside—some of which was 


drifted in just inside the door. One of 


Santa’s reindeer had his head inside the 
apple. The stove, 
other 


door, licking a candy 


work tables and furniture were 
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painted dark green with red and _ yellow 
flower designs. The wallpaper on the back 
wall was green and white checked gingham. 
Plates hung on the wall carried pictures of 
the reindeer. Signs hung here and there 
carried individual Christmas orders; such 
as “Julie—Los Angeles—two candy canes. 
Pat—Van Nuys—one gingerbread boy.” Of 
course the entire display was animated. 
Have you ever heard The May Company's 
singing commercial, “The May Company of 
course!” You haven't? Well it goes like 
this: “Here we go, shopping today—” 
Anyway, Display Director R. E. Rough 
paraphrased the title and chorus of that 
ditty for the title of his Christmas series: 
“Christmas at The May Company-Crenshaw 
Of Course!” <A circus theme was used. In 
the apparel bank, formal holiday evening 
gowns were featured with furs and jewelry 
The main prop was a large 
papier mache carousel reindeer on a red and 
white candy-stripe pole (as shown in the 
first photograph). Brightly colored glass 
Christmas tree ornaments were hung from 


as access¢ ries. 


the reindeer’s manzanita antlers. The rein- 
deer, incidentally, had holly leaves and 
poinsettias painted on their sides. <A pint- 


sized papier mache Santa Claus stood on 
the back of each deer. Reins, made of wide 
red ribbons, ran from the reindeer to the 
hand of the mannequin at the other side of 
the window. Forest green was used as a 
background and artificial snow covered the 
floor. 

Down at Buffum’s in Long Beach, Display 
Director Leo Rauch did an especially nice 
job on his interior displays this Christmas, 
one of which is pictured above, right. Buf- 


—Upper left, by Robert E. Rough, The May 
Company-Crenshaw. . . . Center and upper 
right, by Leo Rauch, Buffum's, Long Beach. 
.. . Left, by Anthony Golff, Milliron's— 
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—Right, by Mrs. Laura Wallbridge, Bullock's. 
Center, by Anthony Golff. . Below, by 
Aubrey Maley, The Broadway-Hollywood— 


fum's theme for this Christmas season was 
illustrated in a big panel over the elevators. 
A large, stylized relief model of the store 
building was mounted on the panel. The 
building was shown as a gift package, with 
a large red ribbon going around it and tied 
into a owing bow at the top. A miniature 
papier mache Santa Claus was placed on top 
of the building, and evergreen branches 
were at the bottom. <A long, transparent 


scroll running across the bottom of the 
model carried the theme: “The most excit- 
ing Christmas package ever opened.” 


Another of Rauch’s amusing interior dis- 
plays at Buffum’s was the column treatment. 
A giant Santa Claus head, done in papier 
mache and plaster, was fastened to the 
column. The expression on Santa’s face 
showed him to be very much amazed. And 
well he might be, for twined here and there 


through his extra long beard (the “new 
look” in beards, no doubt) were gaily 
wrapped Christmas gifts, Christmas bells, 

lature wreaths and Christmas tree orna 


“Kiddie’s Delight—The Candy Cane For- 
st’ was the title of the feature attraction 
Milliron’s. Display Director Anthony 
f chose the mythical Candy Cane Forest 
his animated display. The entire floor 
he display was covered with a _ thick 
of artificial snow, swept into little 
inds and valleys as if by the wind. 
papier mache candy canes, with 
ller canes as branches, served as the 
ks of trees. Sections of candy cane 
used as stools by some of the elves, 
le one pair used a section of cane as a 
ort for a_teeter-totter. Some of the 
were busy sawing down candy cane 
while others were amusing themselves 
winging from the branches or ice-skat- 
in the center of the window. 
en the animals inhabiting the Candy 
Forest showed the effect of their en- 
nment. A hobby-horse (or should we 
1 hobby-unicorn, since it had a single 
striped horn in the middle of its 


DISPLAY WORLD 


forehead) sported candy cane legs and a 
candy-striped tail. The elves wore candy- 
striped trousers, and even the rickety shack 
on top of a large snow mountain in the 
background was painted in red and white 
candy stripes. The background was dark 
blue with stars painted on it, and spun 
glass clouds drifted over the scene and 
twined around some of the mountains. Paper 
cutouts of evergreen trees dotted the big 
snow mountains in the background, and 
toys were placed here and there in the 
forest. 

Display Director Aubrey Maley did a nice 
group of Christmas windows at The Broad- 
way-Hollywood. Maley has one advantage 
over most display directors. Since The 
Broadway-Hollywood is right on the corner 
of Hollywood and Vine, he knows that his 
windows will be well inspected by the vast 
crowds that turn out to see the Santa Claus 
parades each week down Hollywood boule- 
vard. And we do mean vast crowds—more 
than a million people jammed Hollywood 


[Continued from page 96] 
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Chicago Display Scene 


By SHIRLEY WARE 


ANTA CLAUS officially came to Chi 
Stat November 22. His 
a toyland 
rerouting of traffic 
Park 
police departments cooperate wholeheartedly 
with the State 
game of make 
of little 


downtown 


street 


CaLOs 


annual visit at the head of 


parade calls for a and 


each year the Chicago and Board 
Street Council in playing a 
believe that brings thousands 
parents to the 


1 he 


unveiling ot the 


tvkes and then 
parade 
Christ 
order to 
that 
Christmas 


shopping district 


usually marks the 


mas windows along the street in 
make Santa’s appearance a gala event 
start the ball 


Some merchants this vear, 


will rolling for 


shopping how 
ever, felt the 


warranted an 


demands of their customers 


earlier showing, and opened 
their windows in advance of schedule. 
Sears, Roebuck & Co 


window, the 


unveiled its “Circus 


Town” first exhibition on State 


street, on October 31, because of customer 


demand. Sales in the toy department of 
the store began increasing late in October 
but this should not be considered indicative 
of future buying, a spokesman for the store 
pointed out, because the public may still be 
remembering previous years when toys were 
on the hard-to-get list. 

this 


from plans 


window (lower right, 
was designed by John Courtney 
formulated in July. 


to capture the 


Sear’s page) 
The exhibit was meant 
children 
rather than grown-ups and was not intended 


enthusiasm of the 


Action, light, and 
color center in a life-sized merry-go-round 


as a commercial display. 


where sculptured papier mache animals, in- 
spired by nursery rhymes, replace traditional 


horses. 


—tThe first three photographs are of displays 

by Clement Bradley, Carson Pirie Scott & Co. 

Lower right, by John Courtney, Sears, 
Roebuck & Co.— 


The midway on a dais in the background 
carries out the circus theme with a _ me- 
barker who lures customers into 
the side-shows. At either end of the mid- 
originally intended to 
furnish music but because the State Street 
Council requested that music be omitted 
from all windows this year, supplying only 
A huge mechan- 


chanical 


way is a Calliope, 


a decorative background. 
ical clown appears at one side of the double 
and at the other side, to keep 
traffic moving, is a trained seal balancing 
a clown-faced ball on his nose. Numerous 
papier tots, individually styled tor 
action in the role they play, make merry) 
by scampering all over the circus grou! 
while cutouts in animated attac! 
to the background wall, direct traffic to 
The window card s 
gests “Visit Happy Time Toytown.” 

All other Sears windows are built arol 


window 


mache 


poses, 


ste yre’s cy yvtown. 











nd 


to 
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theme “Playing Santa?” and this ques- 

is repeated in all departmental dis- 
plays throughout the store. 

irson Pirie Scott & Co. devoted four 


( 


windows to toys, telling a continuous fairy 


te 


( 


I 


Alt 


dl 


] 


Hew 


of Christmas festivities which the copy 
said was “as dream and as 
as a wish.” 
e first window of the series (pictured 
he first illustration) displays a ginger- 
| bus, laden with toys of all descrip- 
and driven by a_ gingerbread man 
rated with actual cake frosting. 
second window is the first stop the 
makes on its way down Doll House 
It is the night before Christmas in 


old as a 


Victorian house where reindeer are 
ing on the roof top. Three exposed 
s disclose dolls asleep in their beds 


their parents asleep in the adjoining 
while below Santa Claus is trimming 
around which animated dolls and 
are dancing. 

third scene is Christmas morning and 
fourth gala holiday with a 


tmas-night party, all characterized by 


ends a 


ng dolls. Outside the house, manne- 
wear merchandise from the _ store’s 
ile apparel shops. The backgrounds 
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—Upper left, by G. C. Bowen, The Hub... . 

Upper right, by Ray Bianchi, Goldblatt Bro- 

thers. . . . Lower left and center, two of the 

introductory Christmas series at Marshall Field 

& Co., while one of the 13 replacement win- 

dows which went in on December 5 is shown 
at the lower right— 


for the windows are deep blue, Christmas 
trees are green, heavily flocked with snow, 
and the entire series is painted with light 
of midnight blue. 

Fabulous fireplaces as the central motif 
glamorize the fashion windows at Carson's. 
One (not Victorian fireplace 
over which is draped a swag edged with 
prisms. Above are hung a jeweled mirror 
and lighted candles. 


shown) is a 


The second window is in the modern 
mood, the focal point being the fireplace 
made of blocks of crystal ice with inserts 
of jeweled, plastic panels. The mirror 


above is surrounded with flocked white tree 
branches, interspersed with feminine hands 
holding lighted candles. Accessory units 
in all windows out the same motifs 
used for the fireplaces and all backgrounds 
are hung with sheer fabric through which 
the key color of each window is glimpsed. 


carry 








4l 








The scenes are painted over all with pastel 
lights, adding a soft glow that dramatizes 
the fabulously wrapped packages grouped 
around the center display. 

Clement Bradley, display director for 
Carson's, creates with a technique that adds 
much to the State street extravaganza that 
needs no ticket of admittance. 

Carson’s scooped the nation on an early 
Elizabeth's wedding 
week before the wedding a 
window was displayed with copy 
“The World looks to Westminster 
Pirie Scott & Co. invites 
the November 20, 


showing of Princess 


gown. One 
teaser 
reading: 
Abbey. 
Chicago 
1947.” 
The walls of the window, floor and a dais 
were blanketed with purple velvet, and a 
photo-mural of Westminster Abbey, 8 by 12 
feet, the backdrop. At: 3 4: 
November 20, the curtains were drawn and 


Carson 


behind scenes 


covered 


a teaser sign was attached to the glass to 
catch the eye of the early shoppers. At 
10 a. m. the morning, just five hours 
after the wedding ceremony in London, the 
window was unveiled with a reproduction 
Elizabeth’s wedding gown, 
adorned with pearls and crystals which had 
[Continued on page 100] 


Same 
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by Louis Gehring 


Display Designer and Consultant 
New York 




























Arrangement: In this display two units are com- 
bined as one. Display reads from left to right — 


down to copy cara. 


Properties: There is a February feeling in the 
atmosphere created in this window. The severe 
outline of a tree trunk is silhouetted against the 
back panel. Mannequin is attired in a suit with 
fur scarf draped around her arm. Copy card 
appears at right. 








Arrangement: An entirely unusual and different 
type of display is noted in this sketch. Its arrange- 
ment consists of two definite units. 


Properties: This display was inspired by a recent 
exhibit of moving sculpture called '’mobiles'’. They 
are original creations of high artistic ingenuity and 
are being seen more and more frequently as 
decorative schemes in display windows. Currents 
of air move and change the unit from one form 
to another. Clever lighting and setting of the 
mobile will help to create shadows and a variety 
of patterns. Single mannequin is used along with 
copy card. This type window should not be 
cluttered. 





Arrangement: First thoughts of spring are usually 
reflected on the heads of the fair sex. Arranae- 
ment consists of three definite units. 











Properties: The three mannequin heads have a 
delicate and feminine air about them, made pos- 
sible by the flesh-toned synthetic spun glass draped 
about their shoulders. Millinery with a touch of 
spring and a note of gaiety should be selected. 
Shadow-box arrangement is used for the setting. 
Copy card is displayed in lower foreground. 
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COMING UP 


Arrangement: Three units are noted in this men's 
wear window. Arrangement is pleasing and smart, 
with an effort toward good grouping. 


Properties: A center back panel displays cloud 
formation containing copy. From the cloud is 
draped suiting material. Suit forms are pleasingly 
arranged at different levels on a platform. Further 
copy is revealed on copy card in lower foreground. 








Arrangement: Several elements make up this dis- 
play of men's top coats. 


Properties: The very simplicity of this window em- 
phasizes the quality appeal of the merchandise. 
“It is cold in February’ might be the caption copy 
for this display. Cold and blustery looking clouds 
painted on back panel, and leafless tree at right 
give the display a real February atmosphere. 
Copy card is shown at base of tree. 





Arrangement: This men's sportswear window has 
excellent arrangement since it depends on a 
4 minimum of articles instead of cluttering up the 
window. 





Properties: In this display is shown California 
sportswear of the type so popular at the tracks. 
‘ Shirts and suitable accessories are selected. A 

hitching post showing horse's head helps to give 

this window atmosphere. Streamer containing copy 
ties up merchandise in center foreground. 








Display 
In 
Montevideo 


By 
MARIE LOUISE DRAKE 


—These are displays from La Madrilena, 
Montevideo, where Manuel Sieiro is display 
manager— 


EPTEMBER 21 was the first day of 
spring down here, and in this city of a 
million population people have started 
thinking of summer resorts and vacations 
lo get the public in the mood for the 
coming summer season’s merchandise, the 
retail stores came out with fresh, new 
window displays 
a little explanation may help to 
better idea of retail display down 
here In the States we are accustomed to 


buying ready-made display fixtures and 


I 


props from large display manutacturers or 
] 
i 


suppliers. Display departments usually have 
a storeroom and_ stock supply of many 
items If vou run out of something you can 
usually pick up the telephone and have an 
order filled from your local or nearby source 
within a day or two 
The picture isn’t so complete here. In 
the first place, with a few exceptions, most 
stores neither allow space for a separate 
display department, nor consider it a very 
vital part of their merchandising as_ yet 
In the second place there are no big display 
manufacturers whom you can call. 
Window backgrounds and props are made 
within the store itself. If the store is large 
enough it has its own carpenter shop and 
artists; otherwise it may have a displayman 
who calls in a painter or carpenter when 
needed Other outside help comes from 
some free-lance artist who may be set up 
handle small display jobs. One danger 
is that these individuals like to use 
idea tor several other stores, which 
t for the original 
to show you that all is not— so 
gloomy, | me describe a few windows 
which attracted attention recently 
La Madrilena, where Manuel Sieiro is 
display manager, has probably the best 
reputation tor consecutively attractive win 
dows. It is located on a busy downtown 
corner, having one large front window and 
4 smaller side windows. The front win 


dow is the one that stops the passersby. 


The 


garden. 


latest setting 
Natural 


was 
plants 


that 
ot 


( 


of a summer 


azaleas 


and 


€EVERFAST 


shrubs 
paper 


lined a ledge of painted “rock” 


along the back wall. 
[Continued on page 881 
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More Displays 
Medford, Oregon 


announces 
Silvestri Art Mfs. Co. 
Chicago, Illinois 
sole agents for 


the entire 


United States 


for our complete 
line of 
* Natural Foliage 


* Preserved Foliage 


x Set Pieces 
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Rose Show Settings 


\CH year the annual Rose Show is tion of Dudley Pope—working over the of the 10,000 square feet of space devoted 
week-end tor the show's opening on a_ to the show went for a presentation of 
by the National Rose Growers Asso Monday morning “The Story of a Woman's Life,” as told 


iation (Roses, Inc.) and local florists Some 25,000 roses were used on the fifth with roses; dramatized were birth, gradua- 


presented in a different city, sponsored 


their talents to arranging the flowers floor of Davison-Paxon. Visitors first saw tion, anniversaries, weddings, and_ other 

\tlanta was tl ity, and “The Colorama,” where 50 different varieties memorable events. Rose fashions, table 

ompany the store s¢ were combined in a massive setting. Next settings, general displays, and a_ brida! 

vere flown to Atlanta from — was an artist's palette of Garganttan pro- setting were a part of the spectacle which 

Union, with florists and portions, with groups of roses forming the attracted thousands to the store during the 
staff—under splashes of cclor. Much of the remainder two days the show was held. 

Two small windows flanking the center 


bank were used to present “Evening Irides- 


cence” in accessories, as seen in the first 
illustration. The accessories were mounted 
on a padded green satin pane!, framed with 
white ornamental rose elements. An open- 
ing across the bottom was provided for a 
display of “Better Times” roses. 

One of the tie-in window displays 1s 
it, while another win- 


] 
I 


seen at the upper rig 
dow with the rose motif is also pictured 





The remaining windows were all identical 
except for the fashions shown. In each 
case the gown was white against a pale 
pink background. Shutters on each side of 
the window were in pink, as was the floor 
covered with shredded plastic. A _ rose 
patterned, deep green satin swag was sus- 





pended on pink satin straps as a_ back- 
ground tor a window-high octagonal column 
papered in silver and white tortoise shell 
Around the column and backed by panels 
of antique mirror was suspended a circular 
rattan basket to hold approximately 200 
roses. The base of the column was softened 
by a cloud of white spun glass. 


—White gowns against a pale pink setting and 
enormous groups of roses in rattan baskets were 
used by Dudley Pope, display director— 
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ys New. High-Fashion 


PREVIEW 


The entire Carrata line...including the new, sen- 







sational high-fashion mannequins — specially de- 






signed to glamorize the ‘NEW LOOK" in smart 
fashion—will be featured at the SOUTHERN CALI- 
FORNIA DISPLAY MARKET in Los Angeles during 









January. 






We cordially invite you to visit our show-rooms. 





Pictured below are four of the new high-fashion Carrata 
mannequins. Reading from left to right: “Vivian,” 
“Norma,” ‘“Marlene,”’ and ‘“‘Wanda.” 





















































JACK CAMERON LOTHAR F. DITTMAR 


2420 Ridgeway Avenue 174 Crestwood Road 
Evanston, Ilinois Fairfield, Connecticut 
JACK CAMERON, JR.JOHN C. BENEDICT 
606 Hillside Road 309 S.W. Third Avenue 
Glenview, Iinois Portland 4, Oregon 


CARRATA COMPANY 


1150 So. Los Angeles Street 
Los Angeles 15, California 
Phone: PRospect 7589 
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—After 
Cluett, Peabody & Co. has found certain type 
cases especially suitable for related display 


nine years of continuing research, 


and more sales. Cases are shown here in a 
men's wear department layout— 


buy and how stores sell all items of men’s 
wear. 

In the early ’30s Cluett, Peabody & Co 
began to advertise in the national magazines 
ensemble sets of shirts, ties, and handker- 
chiefs styled to go together. There was an 
immediate customer acceptance of the idea 
which indicated that the consumer liked to 
buy these ensembles instead of just another 
shirt. 

However, this presented a_ problem in 
manufacturing, as it meant that all three 
items had to be scheduled for delivery to 
the stores in their proper quantities at one 
time to meet the appearance dates oj the 
ads. This brought up the question, “How 
many ties and handkerchiefs should we 
manufacture with every dozen shirts ?” 

To find the answer we had to know how 
often the dealer sold ties and handkerchiefs 
with shirts and how many could be sold if 
they were especially styled for one another. 

When the dealers were asked this ques- 
tion, various ones answered that they were 
selling “lots”, “plenty”, “50 per cent’, “most 
ot them”. Naturally, we could not use these 
answers as we could not tell our manufac- 


Rules For Related Selling 


By E. L. REIBOLD 


Sales Promotion Manager, Cluett, Peabody & Co., Inc., New York City 


HERE are 


the fixture and 


doubtless many persons in 
display business who 
Cluett, Peabody & Co., 
Inc., manufacturer of shirts and other men’s 
furnishings, 


wonder why 


has spent nine years and a lot 
of money on store modernization research. 

The answer is simple. Our company is 
doing everything it can to help our dealers 
sell more men’s wear more profitably and 
with better consumer service. The success 
of our dealers in selling all kinds of men's 


wear determines the success they will have 
in selling our product. The growth of our 
business depends on the growth of our 
dealers. So over the years we have in- 
vested a lot of time studying how customers 


—Note how related merchandise is shown 
together. For example, the three-way shirt 
stand shows ensembles for a blue suit, gray 
suit, and brown suit. Glass dividers are ad- 
justable every inch for length and width— 


~*~ 


~~ A 
~®. 


SS 
SAS 


turing department to 


make “lots” of. ties 
with these shirts. [ 


They wanted facts, so 
in 1938 we retained the Russell W. Allen 
Company, well-known for research in the 
retail field, to find the answers. 


To get facts they analyzed hundreds of 
thousands of saleschecks in men’s stores 
both large and small, in all parts of the 


country. The results startled not only our- 
selves but also our dealers. 
[Continued on page 94] 
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—From the extreme of 
Alaska to that of the Gulf 
Stream, with two well- 
known display individuals 
posed before their day's 
catch. Seated at the left 
is Lydia Noble, display 
stylist for Burdine's; hold- 
ing the sign is Harry East- 
ham, Burdine's display di- 
rector; at the right is Dana 
Noble. Holding the rod at 
the right is Max Mayer, 
sales manager for The 
Greneker Corporation, New 
York City. Peering over 
the rail is Capt. W. E. 
Ries, of the ‘'Cacothes'’ 
and his wife stands at 
the left— 


—The parka-clad couple boarding an 
Alaska Airlines plane at Anchorage is 
James Garrett, display director for 
Leonard Hopkins Company, of the same 
city, and his wife; they were en route to 
the sunshine of Los Angeles after Gar- 
rett won a thousand dollar-expense-paid 
trip to Southern California in a display 
contest sponsored by California Apparel 
Creators— 


—Fillmore Lash, display director for The Globe, Los Angeles, 
is surrounded by beauty and talent —his assistants in putting 
on a fashion show comparing last year's gowns with this year's 
fashions. Left to right, Gwenna Norla, English actress; Donna 
Courter, Conover model appearing in “Unconquered”; Mae 
Miller, in the stage play "The Black Ace"; Naomi Riordan, 
model; Virginia Tangan, actress; Mara Williams, dancer and 
model who appears in "Copacabana''— 


—Meet William Grover, 
who has returned to 
H. & S. Pogue Com- 
pany, Cincinnati, as 
display director. After 
his return from military 
service in 1943 he was 
named acting display 
head for the store, 
leaving in 1945 to es- 
tablish his own display 
business. He replaces 
Cogswell Cromwell, re- 
signed— 
































—Celebrating their first 
get-together since the end 
of the war are Adrian 
Allen, formerly of Chicago, 
Laurel Britch (center), who 
was at one time with Earl 
W. Gasthoff Company, 
Danville, Ill, and Earl 
Marshall, at one time from 
Bridgeton, N. J. The three 
soldiered together in South 
America and Puerto Rico 
and the reunion was held 
at the New Yorker Club, 
San Juan, Puerto Rico. Mrs. 
Britch is at the left and 
Mrs. Marshall at the right. 
Britch is display director 
for The New York Depart- 


ment Store, Santurce.— 
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Display Men of America! make a note to see the 
"definitely different’ range of H. & S. display fittings 
that are "sailing" to help Sales for you. Success in our own 
Bond Street and Piccadilly has given us confidence to show 
YOU! We know you will find them of special interest. 
Can we send you a "pre-view"’ Catalogue? 


arris & Sheldon Ltd 
wittewHacc starrorosuine ENGLAND 
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—This was the center window of three devoted to "Why the Chimes Rang". The two side windows led directly into this 
the cathedral in which the climax of the story takes place. . . . At the right is seen one of the series of panels used in the interior-— 


Familiar Story Thrills Philadelphians 


HE lovely ( 


tor the whole 


paign of 


promotional cam- 
Philadelphia’s 


December 
Dewees, one of 


leading specialty stores. 
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central theme which showed 


For the first time in Philadelphia history 
Dewees executive, a major 
a completely institutional 


according to a 
store made this 
Christmas. 

No merchandise at all was used in the 
display windows. These three large win- 
dows, fronting on Philadelphia’s renowned 
Chestnut street, depicted miniature snowy 
landscapes dark blue sky. In 
each a gentle slope led toward a distant 
cathedral in the center window. The 
cathedral was the setting for the story of 
“Why the Chimes Rang.” 


against a 


The first floor decorations centered around 
a frieze of 15 bas-relief panels, each one 4 
by 6 feet, which told the beautiful story 
Large and attractive hand-lettered scrolls 
bearing excerpts from the text, made the 
continuity complete. 

The panels are of papier mache, modeled 
from plaster casts and painted in rich 
tempera and varnished. Half-round 
bas-relief used. Garlands of dark 
green Princess pine framed the panels and 
were used throughout the main floor along 
with clusters of golden bells. Four hundred 
bells, ranging in size from 5 to 22 inches 
in diameter, also were used. 

The idea for the display had been in the 
mind of Mrs. Bachman, Dewees’ 
advertising director, for many years. Last 
March she broached the plan for the first 
time to executives, whose 
enthusiastic. Permission to 
was obtained from the Bobbs-Merrill 
Company, publishers, and a sculptor was 
engaged to do the panels 

The display plans were carried through 
by Norman Blake and his department 


colors 
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YOU WILL DO WONDERS WITH DAZIAN’S NEW FABRIC 


Ghangled Iusion” 





A lavishly flowing background; a pouffe 
here, a pouffe there; a graceful swirl... there 
is just no end to the many sparkling, fascinat- 
ing, and original treatments possible with 
Spangled Illusion. We borrowed the idea 
from the stage —from its showy brilliance 


in glorious costumes and stage settings. 


You will find, as have so many other 
leading display directors, that it is a perfect 
adjunct to our unusual line of display fabrics. 
It isa fine, glistening tulle, liberally spattered 
with bright, dazzling, multicolored spangles. 
Available in a complete range of colors, it is 


20° wide, in 30-yard bolts at $15.00 a bolt. 


PLEASE CONTACT OUR OFFICE NEAREST YOU 


AZIAN'S wwe 


ESTABLISHED 1842 


The World’s Largest Display Fabric Organization 


142 WEST 44th STREET @©@ NEW YORK 18, N.Y. 
260 TREMONT STREET @ BOSTON 16, MASS. 
125 NO. WABASH AVENUE e@ CHICAGO 2, ILL. 
731 SO. HOPE STREET @ LOS ANGELES 14, CAL. 
630 BOOK BUILDING @ DETROIT 26, MICH. 


DAZIAN’S INC. 
Gentlemen: 
Please send free sample of SPANGLED ILLUSION. 


POSITION..... 
ADDRESS...... 


GIO Masses 
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~ Hickok Believes In Display 


\ month ago Ray Hickok, president of Hickok Manufacturing 
Company, announced a new group of 12 basic units for the 
interior display of the firm’s belts, braces, and jewelry. They 
were worked out after two years of study and research on the 
part of Hickok and W. L. Stensgaard & Associates, Inc., 
Chicago, and are designed to show maximum assortments, make 
stock control easier, provide easy selection for the customer, 
and to take advantage of related selling. 

\t the upper left are shown designs that can be built to fit 
architectural plans in individual stores. 

Upper right, the “Bar-H” covered wagon cart, suggested for 
use in place of the usual aisle table. The unit 1s mobile and 
can be moved according to the event, occasion, or selling season 

Center, a wall section for location near an escalator or 


elevator. This uses two canopy wall units and one floor unit 
is well lighted and provides for excellent use of the “skyscraper 
value” of square foot area. It allows for semi-self-selection. 


This represents only one of several hundred possible arrange- 
ments with the new Hickok functional display equipment. 

The sketch at the lower left illustrates a possible moderniza- 
tion of a Hickok section in the store. Belts, buckles, braces 
and wallets are shown in showcases and back display sections, 
illuminated. More than 10 modernization ideas such as_ this 
are available under the new Hickok plan. 

At the lower right is illustrated the use of floor units with 
showcases and quarter-round belt units and canopy design for 
display. 
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OUR NEW SPRING 
LINE IS READY 


Jam-packed with star- 
studded creations des- 
tined to be the talk of 
the display field. Ask 
your favorite jobber to 
show you them — par- 
ticularly GRASS-FLOX, 
a high-pile, matty 
grassy paper and 
GOLD STRIPED RAY- 
ONEZE, a luscious all 
rayon, non-woven fabric 
in tempting colors. 
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Season’s best wishes and 
good cheer from the 
makers of one of America’s 
outstanding lines of 
quality...different...decorative 
display paper and 


fabric creations. 


Member 
GaTional associations 
OF DISPLAY (moUSTRIES 


AT YOUR FAVORITE JOBBER NAD 


PROGRESSIVE MERCHANDISE 
Peesentarios 
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ADD A BIT OF SPRING 


Background of window is con 
structed of compo-board, divided 
into three sections, papered in white 
brick paper or painted to suggest 
bricks. In the center section con- 
struct a window with false perspec- 
tive shutters through which peers 
the mannequin, reaching for the 
accessories displayed in the window. 
Area back of window opening 
painted sky-blue. 





a. 


In the foreground of the window 
place abstract tree made of papier 
mache by your favorite studio. At 
intervals on tree place spring mil- 
linery and accessories. Tree should 
give the effect of budding branches 
and melting snow. 











a 


Mass dirt and moss with an occa- 
sional crocus at the base of tree, 


forming a center arc. 
At the rear of the window, and 
blending into the spring setting, bank 








flittered snow to give the effect ot 
the first spring thaw. 


Copy at right of window is sup- 
ported by open bird-cage, with bird 
wearing ear-muffs and standing atop 
the cage. 











0 


WITH SPRING IN MIND 


Background of window painted 
pale spring green. Mannequin in 
center of window wearing spring suit 
is surrounded by headless marionettes 
made of plywood covered in suiting 
fabrics with details drawn in chalk. 
The marionettes (which are supported 
by multi-colored strings) are used as 
a foil for men's accessories. 






Give the floor the same treatment 
mentioned above in the spring thaw 
setting. 
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Henry Callahan, Lord & Taylor, N. Y., creates dream effect with Winston Jones, Franklin Simon, N. Y. does pearl display 
VITRONET lavishly draped from ceiling and background. against an enchanting background of Vitronet in delicate pink. 


All America Is Talking About . 


VITRONET FIREPROOF NETTING 


Newest and Most Beautiful Display Material of Sparkling Glass Fiber 





Simultaneously all in one week five Fifth Avenue, New York 

stores featured displays in settings of breath-takingly beautiful 

VITRONET. Hundreds of other fine stores throughout America 

are currently using this FIRE-SAFE material. In a host of colors. 

44 to 46 inches wide. There is only ONE genuine VITRONET 
accept no substitute. Write for sample. 


RADIANT GLASS FIBERS CO. 


208 East 27th St., N. Y. 16, N. Y. 








Donald Angus, Jay Thorpe, N.Y ., features lingerie against background 


of delicate and ethereal beauty using Vitronet. Angels of sylkglass. 








M Bieler, Bonwit Teller, Phila. achieves atmosphere of ro- Gene Moore, Bonwit Teller, N. Y., uses theatrical lighting on 
mantic beauty with Vitronet canopied ceiling, background and floor. background of Vitronet to create stunning lingerie display. 





Thalhimer 
Points of 
Interest 


By LOIS INGALLS 
Sales Promotion Manager 
Thalhimer Brothers, Richmond 


—Upper right, one of the "outpost'’ accessory 
shops where customers can accessorize com- 
plete outfits without leaving the floor. A 
similar accessory shop adjoins the better dress 
division. . . . Center, the corset salon. The 
coloring is pastel. Corsets and girdles are 
arranged in wall spaces, with brassieres occu- 
pying a separate island beyond. . . . The 
street entrance is seen below— 


TWO-YEAR building program and an 
ambitious expansion plan culminated 
a short time ago in the formal open- 
ing of the remodeled Thalhimers. Some 
building will continue in 1948, and many 
behind-the-scenes facilities are still in the 
blueprint stage, but the shopper's store 1s 
ready now 
Perhaps the most significant thing about 
the New Thalhimer store is the emphasis 
on merchandise display. All plans, all con- 
struction, all building has focused interest 
on merchandise Everything has been don 
to get merchandise out where it is avail 
able to customers. The store has banned 
cases and counters that make merchandise 
inaccessible. Fixtures have been planned 
and made to expose a Maximum amount ot 
goods The custome! 1S invited to reach, 
to feel, to explore 
Lighting is of the no-glare’ variety, 
planned to reveal color (even in the com 
ylete absence of davlight), to enhance tex 


| 

1 

ture, to make all goods appear to the 
} 


vest possible advantage This dual com 
bination of merchandise at close range and 
merchandise flattered by light makes the 

Phalhimer store ; pac setting achieve 
| 


14 store boasts 


ot t 
span window. in_ thi 
et long, the span of dis 
glass was made possible by 
struction 10 feet, 3 


weighing 60 tons 


AT¢ Ma le Ot 
‘lass “Herculite” panels 
ription follows ol the S1X 
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KENTUCKY-TENNESSEE TOUR STARTS IN FEBRUARY 
--- Bookings Now Being Accepted 


BH AMERICAS 


LARGEST iamisoma— 


164 WEST 25th ST. 
NEW YORK 1, N. Y. 


MANIHIN | Send complete details about on- 

premise refinishing for __ Manikins 

Name 

REFININGERS Store 
' 








Address 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE; President, 
NATHAN 9SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


4. Practical Service to the Display Profession | 
and industry. 


5. Greater Appreciation of Display's Power in 
Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 
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The National Association 
Of Display Directors 


The International Association of Display, 
which had been showing signs oft feebleness 
during the past several years, went into 
extinction on December &th after having 
served—under one name or another and in 
varying degrees of strength—as the national 
display organization since it was formed in 
1898 


At the same meeting in New York City 
was born a new display group called the 
National 
Whether this organization will mark a com 
plete departure from the old IAD, or 
whether it is to be the IAD under a new 
title, remains to be seen 


Association of Display Directors 


Perhaps the 
major change is that the new organization 
limits membership “to men and women in 
the display profession who are display 
directors or equivalent in title, having the 
responsibility of making final decisions of 
all display planning and purchasing.” 
Regardless of individual opinions on 
whether such limitations should be made, 
few will object to the 
National Directors 


as included in published plans, as follows 


objectives ot the 
\ssociation of Display 


1. To foster high professional standards 
among display directors 


2. To bring about a more general recog 


nition of the importance of display in 
public relations and sales promotion 

3. To encourage adoption of a definition 
include the 


services with regard to 


§ display broad enough to 


display directors’ 
exterior architectural design, store planning, 
interior and window display, lighting, dis 
play decoration, store furniture and fixtures. 

4. To assist display directors in solving 
their occupational problems 


DISPLAY Woes 


5. To provide educational programs for 
the benefit of members. 

6. To keep members informed of current 
trends for the betterment of display. 

7. To facilitate the interchange of ideas 
and experiences among display directors. 

8. To sponsor clinics at which members 
may counsel together on professional prob- 
lems. 

9 In furtherance of these objectives the 
Corporation (the NADD) will seek to inter- 
est qualified members of the profession who 
in ability and character are best equipped 
to become members of the Corporation and 
serve the cause of good display, so that the 
\ssociation may function effectively. 

On the whole, most of the objectives listed 
above have good sense back of them. The 
most serious omission would seem to be 
that there is no expression of interest in 
directors, no interest 
shown in those who are coming up in dis- 
play but are not yet display directors in 
their own right. Display can not advance 
unless all connected with it advance, rather 


other than display 


than one relatively small group. 

But the NADD is new, and if the organi- 
zation survives and grows, the omission 
mentioned above is certain to come up be- 
fore much time has passed. It is too im- 
portant to be ignored 


Display's Prospects 
In The New Year 


It is timely at this season to look back 
over the 12 months which are being rounded 
out and to see what display has accom- 
plished, as well as looking ahead a bit 
toward its prospects for the year ahead. 

In a number of ways, the year just ending 
was a rather quiet one; that is, there were 
no startling new display trends inaugurated, 
no spectacular developments in our knowl- 
edge of display. The year, however, was 
marked by one thing: a dull period in 
buying display materials and equipment 
which started early in the spring and con- 
tinued through the summer. Most §at- 
tributed this to uncertainty on the part of 
retail management as to how the economic 
situation would develop. Whatever the 
reason, displaymen did more comparison 
buying and shopped more carefully than 
they had done for several years. 

This dull period ran its course, although 
selective buying is still the rule—and a good 
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one—for most display executives. The |)1s- 
play Market Week held in New York during 
the first part of December indicates tha: a 
good season is ahead for display manu- 
facturers and their outlets, for the attend- 
ance was satisfactory and buying brisk: 
this is in contrast to the Market Week in 
the same city late in 1946. 

As for display organizations during 1°47, 
the National Association of Display Indus- 
tries continued to grow with the addition 
of several more members to bring the total 
near the 130 mark. The NADI also secured 
the services of a full-time managing director 
and increased its publicity appropriation 
substantially in order to extend its services 
to the entire field. 

The International Association of Display 
became a memory and was succeeded by 
the National Association of Display Di- 
rectors, whose birth is too recent for any- 
one to predict whether or not it will be 
successful. The Philadelphia Association 
of Display Industries and the manufacturers’ 
group in Los Angeles were organizations 
engaged in promoting their particular inter- 
ests, with a New York association in pro- 
cess of formation at the year’s end. The 
Southern Display Association held a Con- 
ference and exhibition in New Orleans, and 
plans one for Memphis in 1948. 

Among display clubs, a few were particu 
larly active — Milwaukee, Southern Cali 
fornia, Chicago, St. Louis. 

There were a few scattered attempts on 
the part of different organizations or com 
panies to evaluate display through research, 
but what little has been accomplished along 
this line is not a drop in the bucket to 
what could be and should be done in the 
way of research. As yet, there are no 
prospects for a really thorough program 
which will dig out facts about display and 
give it a comparable rating with other ad- 
vertising media. 

And so we come to the end of one year 
and the beginning of a new one. There is 
much ahead for display in 1948, and the 
next 12 months should see real progress for 
the entire field. 

On the part of the entire staff of DIS- 
PLAY WORLD, a very merry Christmas 
and a happy, successful New Year to you all 


Congratulations 


To St. Louis 


When praise for disinterested efforts on 
the part of their profession is being passed 
out to any group of displaymen, the name 
of the St. Louis Display Guild should be 
at the top. 

When the National Association of Dis- 
play Industries met in New York City this 
month, the meeting was presented with a 
petition signed by every member of the 
St. Louis group asking that in future the 
NADI set aside for educational purposes 
and display research the amount of mone} 
which would otherwise be spent by the 
manufacturers’ organization for the enter 
tainment of displaymen during Displas 
Market Weeks. 

Whether or not the petition bears fruit 
it represents thinking along the right line 
The St. Louis club’s example should b: 
followed by others. 


© 
7 


Vcr | 


4 
, 
\ 


wa 


. 
, 


oo heat 7 ie 


a 8 tre ee 


ie i me ed ee Oe ee Ol a ee Gane 





lu ng 


splay 
1 by 

Di- 
any- 
1 be 
ition 
rers’ 
ions 
iter- 
pro- 
The 
‘On- 
and 


icu- 
ali 


on 
)m- 
rch, 
yng 
to 
the 
no 
am 
ind 
id- 


1s 
he 
‘or 


1947 


DECEMBER, 


DISPLAY WORLD él 


NANA NA NA NAINA NANA NA NENA NA NA NE ern 


ANA NE NE NE? 


INA INE 4 


e 
ie 


EN 


ae NS GANS GANS BAS PAR, 


ne NANNING NA NE INE NE 


7 


& Established 


Merry Christmas 
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© Mileo Mannequins 


Y _—_—sextend the greetings of the season and hope that you all will have * 
& happiness, health and prosperity in 1948. 


1900 MILEO MANNEQUINS, | West 36th Street, New York 18, N. Y, Fijth Avenue 
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Portable Attachments 
For Electric Drill 


Increasing the uses of any electric hand 
rill and most ris presses to a great degree, 

J. D. Whittle Company, 208 North Wells 
treet, Chicago, announces four new inter- 


angeable attachments which will enable 


the user to sand, drive screws, polish, grind | 
| 


ind file, in addition to sawing wood, steel, | 
lastic and other similar materials, all with | 


same power unit. 

These attachments are light in weight 
ind easily carried from job to job. No 
pecial skill is 
ce they are attached. The units include 
saw and file attachment for hand drill 
ly, converting the regular spinning motion 


required to operate them | 


f the drill into the forward-backward mo- | 


tion for sawing or filing; 


a 3-inch disc | 


nder for any electric hand drill or drill | 


: saw and file attachment to be in- 


rted into any electric hand drill and most | 


es of drill press; a screwdriver attach- 
nt for any electric hand drill or most 
ill presses. 

Literature on the new devices is available 
m the company at the address given 
VE 


Eve Brueser Studios 
'o Change Name 
\s of January 1, Eve Brueser Studios, 
and Grimes Display Service, of 22 West 
street, New York City, will be known 
Grimes Display Service, Inc. There is 
change in management. 








| “NATURALS” 


for your Southern 
and Cruise Windows 


We have a large and com- 
plete line of natural decora- 
tions for winter vacation win- 
dow displays. Here is a par- 
tial list of the items we carry 
in stock in St. Louis, ready for 
immediate delivery. 
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Phoenix Palm Leaves 
Fan Palm Leaves 
Yucca Stems and Sheets 
Tropik Mats 
Bamboo Poles 
Sea Feathers 
Asparagus Fern 
Sea Fans 
Starfish 
Coral 
Sea Shells 
Fish Netting 
Rope 
Cork Floats 
Raffia Grass Mats 
Raffia Scatter Grass 


Plus . . . a full line of cutout cardboard and papier 


FE 





Write for free 
circular on 
natural decor- 
ations. 


Ts3 leew ees 9774 i 


mache anchors, seagulls, life-preservers, etc. Liter- = 
ally everything you need for your southern and 3 
cruise windows, selected from... = “™ 


“America's Most Complete Line of Display Materials" 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE LOUIS 3, MO. 
Chicago Showroom — 20 East “oe 
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GOODMAN PATENT 


FLEXIBLE SLEEVE 
FORMS 


Just slip them in the coat 
sleeve and the trim is com 
plete. No fussing, no stuffing, 
no bulging Save to 30 minutes 
on each form Create an at 
tractive display Sizes 36 and 
38. Endorsed through use by 
leading displaymen every 
where 

Patent No 


PALAZZO SLEEVE FORM 


MANUFACTURING CO. 


1,808,459 








Py 


34 Park Pl., New York City 7 
Se ee 
© PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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Window Display Contest 
Judges Announced 


Three judges have been selected for the 


nation-wide “Glamorug’” window display 
contest which closed on December 1, accord- 
ing to Edward 
manager of Universal Rugs and Carpets 


Elinor Duff, 


Rheins, sales promotion 


Division of Bigelow-Santord. 


editor of Rug Profits, Fabian Schupper, of 


Retailing, and Frank LaClave, managing 
editor of Printer’s Ink, will select the win- 
ners of the $1,125 in cash prizes. More than 
50 entries were received. 

For each of four classifications there will 
be a first prize of $150 and $75 second 
prize. A plaque also will be awarded to 
each winning store. 
Chicago Display Club 
Holds Meetings 

The regular monthly meeting of the Chi- 
cago Display Club was held the evening of 
December 2 at the Presidential Grill, Hard- 
ing’s. Following dinner, Dr. Lewis Cheskin, 
of the Color Research Institute of America, 
addressed the meeting. Refreshments were 
served later through the courtesy of John 
Sullivan, Jas. B. Williams, Ine. 

Les Barotsky, president of the group, has 
announced that the annual Christmas party 
will be held at the Columbia Yacht Club 
the evening of December 20, and urges that 
reservations be made early since the club’s 
capacity is only 250. Each club member 
will bring a gift to the party, to be donated 
to needy families. Dinner and dancing will 
be the principal entertainment. 


Cook & Meier Announce 
Addition To Force 

\l Hudson has joined the sales staff of 
Cook & Meier, 159 North Michigan avenue, 
Chicago, and will represent the firm in a 
South. His territory will 
include Nashville, Chattanooga, Knoxville, 
Memphis, \tlanta, Mont- 
gomery and Mobile, with headquarters at 
Nashville. 


Hudson comes to the firm with 15 years’ 


section of the 


Birmingham, 


experience in display. In addition to serv- 
ing several department stores and specialty 
shops, he was for eight years display 
Brothers, 


Hardy's, and Holiday's shov 


director for Flagg Jarman’s, 
stores from 


coast to coast 


Cooper, Mandel's, 
Adds To Duties 


In addition to his duties as display di 
rector, John R. Cooper has been named 
fashion coordinator for home furnishings 
nd men’s, women’s and children’s apparel 


at Mandel Brothers, Chicago. 


Levy Purchasing Agent 
For Sherman-Weir 

Bernard B. Levy is now handling  pur- 
chasing for Sherman-Weir, Inc., 222 East 
2nd street, New York City 28. 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything nert>in- 
ing to display or displaymen anywhere. 








Allied Display Materials, Ine, 
65 Madison Ave. 


Austen Display 
31 West 31st St. 
Bliss Display Corp 
460 West 34th St. 
Bonafide Display & Decorative Corp. 
61 West 37th St. 


Eve Brueser Studios 


22 West 38th St. 
Brunn & Bertheim 
425 Fifth Ave. 
L. J. Charrot Co. 
26 West 37th St. 


Chelix, Inc. 
361 West 58th St. 


L. A. Darling 
47 W. 34th St. 
Decorative Plant Co. 
404 West 27th St. 
Display Equipment Corp. 
147 W. 37th St. 


Frankel Display Fixture Co., Inc. 
177-179 Hudson St. 


General Display Corp. 
500 Fifth Ave. 


Greneker Corp. 
250 West 54th St. 


David Hamberger 
115 West 31st St. 
A. Lutz 
3 West 18th St. 


Mileo Mannequins 
7 West 36th St. 


Naegele-Horner, Inc. 
164 West 24th St. 
New Style Studio 
63 Madison Ave. 

Leo Prager 
168 West 23rd St. 
Radiant Glass Fibers Co. 
208 East 27th St. 
Scheuer Creations, Inc. 
307 West 38th St. 

Sherman-W eir, Inc. 

222 East 92nd St. 
Nat Siegel, Inc. 

39 West 37th St. 
Timbertone Decorative Co., Inc. 
15 West 24th St. 
Timely Service, Inc. 
453 Broome St. 


Zaria 
404 Sixth Ave. 





oe e plus being the undisputed 
fashion center of the 
United States. 


—@ plus the greatest depart- 
ment stores—where display, 
both interior and nindon, 


is at ats best. 


6 plus the finest museums in 


ve Corp. 


the country. 


& plus entertainment centers 


that are unsurpassed. 


@ plus a myriad of other things 
that leap to your eye and send 


your imagination whirling — 


S © herein this fabulous city—1t 1s 
all ON DISPLAY! 
= SS 
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Clare McCune 


Display Bazaar, Inc. 
164 West 24th St. 


New York 
WAtkins 9-5625 














MOLDED 
PLYWOOD 


Fabricated to your Specifications 








Parts or complete displays 


Send sketch of your requirements today. 
We may have a mold on hand to do the 
job. Prompt deliveries — sensible prices. 


Laminated Veneers, Inc. 


40-17 22nd St., Long Island City |, N. Y. 
lronsides 6-2578 
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New Non-Woven Fabric 
Introduced To Display 

A new post-war fabric with unusual pos- 
sibilities as a display and decorative ma- 
terial was recently introduced under the 
name of “Plastavon.” It is made by the 
\vondale Mills at its Sylacauga, Ala., mill, 
in one continuous process on equipment de- 
signed and built by Cash M. Stanley, Jr., 
textile engineer who perfected it. 

Manufactured of cotton and rayon, bonded 
by synthetic resins, “Plastavon” can be pro- 
duced in a complete range of tints and 
colors 

Raw materials are introduced into one 
end of the 
makes it and the finished product emerges 


100-foot long machine which 


90 seconds later from the other end as a 
37-inch wide strip, ready for processing for 
various uses. 

In the manufacture of “Plastavon,”’ syn- 
utilized to “spot-weld” 
cotton fibre into a uniform sheet. Only 
resins that are 


thetic resins are 


resistant to solution in 
water and other common solvents are used. 
These resins are transparent, clear, strong 
and rubber-like in texture. When combined 


TRADE PERSONALITIES \o.5s 
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with cotton or rayon fibres in the web 
soft, pliable, strong fabric results. Stren; 
of some styles is said to be comparabk 
that of woven fabrics of equal weight. D 
stuffs also may be introduced with 
resins during manufacture to obtain 
sired tints, thus making possible 
changes from one color to another with 
added expense. The finished product 
likewise be dyed in the piece or print 
Variations in appearance, hand streng 
absorption drape, fire-resistance, wat: 
repellency or degree of lightness of surfa 
can be controlled with the Avondale eq 
ment, Stanley states. 


Display Studio 
To Incorporate 


On and after January 1, 1948, Rip Studi 
New York City, will be incorporated under 
the name of Rip Studio, Inc. William Pric« 


present owner, will be president of the cor- 
poration, and the business will continue 


under the same management as _ heretofore 
The scope of the company’s products will be 
greatly enlarged, it is said. 


by Tony B Brinker 








Ty | | 0 ae a 
AS ONCE INTIMATELY 
CONNECTED WITH THE 


THEATRE... AS ACTOR, 
DIRECTOR & WRITER. 
THEN TURNED TO 
MARIONETTES AND 
TOURED THE 
COUNTRY 
WITH SEVERAL 
PRODUCTIONS. 
IN 1941 LAURENCE 
ENTERED 

THE 
MANNEQUIN 
REFINISHING 
BUSINESS 

AND HIS 
COMPANY 

HAS BECOME 
ONE OF THE 
LARGEST OF 

ITS TYPE. 


Crile 


(AViZaIGE ~— 


Unless lA, 
NEW YORK CITY 





Moppies : His 10-year 
OLD DAUGHTER, 3-YEAR 
OLD SON AND THE 
THEATRE . HIS PRIDE AND 
JOY IS ANEW HOME IN i. 
THE COUNTRY OVERLOOKING “= 
GREAT SOUTH BAY, LONG ISLAND. 
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Detroit Club Hears Talk 
On Display Lighting 

New Trends in Display Lighting’ was 
the subject of the November meeting of 
the Detroit Display Club. President Tice 
Vicary introduced the speaker of the eve- 
ning, T. P. Brown, district engineer of the 
General Electric Company. 


Brown's presentation consisted largely of 
interesting demonstrations of various phases 
| display lighting, and included a discus- 
mn of several new light sources which will 
on be available for display use. 


0 


S 


r 


\efinite recommendations were made for 
the use of lighting to not only attract atten- 
tion, but to direct shopper attention to the 
merchandise on display. He suggested a 
general lighting level maintained through- 
out the display area, plus accent lighting to 
stress the items featured. For the general 
illumination he suggested diffused lighting, 
with accents provided by either silhouette, 
spotlighting, color, or directional lines of 
light. 


“At present, spotlighting is used to a 
great extent, and therefore is becoming so 
common as to lose some of its effective- 
ness,’ Brown said. “Therefore the other 
three methods mentioned should be used to 
a greater extent. Silhouette, for example, 
can be used where the external shape or 
delicate texture of the material is involved; 
it could be used very effectively with laces, 
lingerie, and bridal gowns. Color lighting 
is particularly effective where evening 
crowds are dense, but care must be used in 
selecting the proper tints to complement the 
display. Directional lines of light are not 
diffcult to provide, as displaymen have used 
directional lines in almost all design work 
and these can be implemented now so con- 
veniently with the new ‘Slim Line’ tubular 


light sources.” 


Several new materials were shown for use 
in connection with “black” light, including 
fluorescent plastics. “A warning should be 
given,’ Brown said, “to all who are inter- 
ested in black light display; plan your win- 
dow so the display will still be attractive 
under daylight conditions when black light- 
ing loses its effectiveness.” 

For the small store, where the services 
} an electrician are not readily available, 
it was suggested that a stock of ready-wired 
lighting fixtures could be purchased with 
extension cords attached and that these 

suld be built in readily to provide the 
effects recommended. Demonstrating this 
method, Brown showed several translucent 
signs made with fluorescent fixtures merely 

losed in wooden boxes. Another panel 
silhouette demonstration was wired by 
ng a common Christmas tree set. 

Several translucent photographs were 

wn, and the speaker demonstrated 
ious simple methods of lighting the pic- 
s both with and without color. Edge- 
ting of etched glass was also shown. 
closing, Brown said: “While lighting 
produce unusual and spectacular effects, 
must be handled much as any other dis- 
material. It must aid in the showing 
merchandise and must draw attention to 
Only thus can the sales be made which 
the prime purpose of all display.” 
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WE SEE— 


A new, larger modern home for Decorative Plant in the 
early part of 1948 . . . located in the heart of throbbing 


Manhattan. 


WE KNOW— 


That our representatives will be traveling in your vicinity 
sometime during January and February. Drop us a card 


so we can show you our new line. 


WE WISH— 


All of our friends a grand Christmas and a New Year 


filled with the best of everything. 


DECORATIVE PLANT 


CORPORATION 


27th St. at 9th Ave., N.Y. 1, N.Y. 


























NATURAL 


RUBBERLITE 


GLAMOUR 
LEGS 





RPL 35—Rubberlite Glamour hosiery legs 
mounted or circular blonde maple finish 
can be use either vertically I 
ntally and are demountable 
Per Pair $24.75 


Economy through lasiing quality. 
Eliminates chipping and cracking. 


Skinlike in appearance; easily washed with 
soap and water. 


Contact Your Jobber 


or write 


RUBBER PRODUCTS, ING. 


2066 Cenalport Ave., Chicago 8, Ill. 
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Tulsa Display Guild 
Elects Officers 


Members of the Tulsa Display Guild have 
elected W. G. Choteau, Public Service Com- 


pany, as president of the organization. He 
will be assisted by the following: vice- 
president, Paul Gordon, Sears, Roebuck & 
Co.; secretary-treasurer, Isobel Worsley, 


was reelected. Outgoing officers were 
Forrest Osgood, Palace Clothiers, president, 


and Roy McCalmon, Clarke’s, vice-president. 


who 


Meetings of the club are held on the first 
Tuesday of each month, in the Tulsa build- 
and the 
supplemented by a 


business session 1s 


speaker at each 


ing, regular 
guest 
meeting. 

The Tulsa group is planning a Pop con- 
cert and Christmas tree party for the Spastic 
Home, with each member of the 
effort toward the 
program, in addition to 


Children’s 
Guild 
entertainment 


devoting time and 


furnishing a gift. 
RCA Victor Releasing 
Console Display 

\ new.) gaily-colored, eight-tone, 
graphed RCA’ Victor Christmas 
display, featuring eye-catching, three-dimen- 


litho- 


console 


sional decorative figures, is immediately 
available to dealers through distributors. 
Radiating the Christmas motif of the 


display, which is designed for us? 
RCA Victor 


removable figures of angels, 


versatile 
with any console instrumeni, 


are three com- 
plete with halos over their heads and carol 
books in their hands. 

The panel of the 


snugly across the top of the 


fits 
instru- 


display 


console 


vertical 


ment, its varied color tones backgrounding 
the RCA Victor identification and the “Gift 


that Keeps on Giving” slogan. Sweeping 
across the front of the panel and down 
the side of the display is a multi-colored 
music staff, dotted with notes. One angel 
insert 1s on the top panel, with the other 
two spaced along the side. Kach of the 
three insert figures has a multi-scored skirt 


for rapid assembly with the background, 
and the 
for complete 


entire display comes easel-backed 


selt support. 


Bender Associated 
With Display Marketers 


Louis Bender is now associated with Dis 
play Marketers, Inc., 227 South Fifth street, 


Philadelphia 6, in the capacity of display 


Bender has been connected with 
field for more than 10° years, 
worked on the staff of Mawson de 
of Philadelphia. At the out 
last Navy 


de velop 


designet 
the display 
having 
. 

Many 


break of the 


aetisa: 
war he was with the 


in their reesarch and 


department 
fields \iter the 
the Harloo Company, manufac 


low 


war he became a 


ent 
rtner ot 
anc 


ter and displays 


Win 


urer Of Coul 


lurniture 


Del LeSage Appointed 
By Spokane Store 


Lesage 


Le] 
partment Store, man 
ger, filling a vacancy which has been un 
mths. LeSage 


Nashville 


filled tor several mx Was 


formerly with Harvev’s, 
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NADI 


Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabr + 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis Associates @ Arrow 


Dec. & Fixt. Co. @ Austen Display @ 
C. Barrango Co. @ Bliss Display Corp. e 
Bonafide Disp. & Dec. Co. @ Botanical 
Decorative Supply Co. » Eve’ Brueser 


Studios, Inc. @ Brunn & Bertheim @ Bulkley, 


Dunton & Co. @ The Carrata Co. @ L. J. 
Charrot Co., Inc. @ Chelix, Inc. @ James A. 
Cole Co. @ Columbia Display Materials Co. 


@ Colonial Deeorative Display Co. @ 
bined Industries @ Cook & 
Mark Paper Corp. 


Com 
Meier @ Crown 


Emil Corsillo, Inc. @ Coy, Disbrow & Co 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Bazaar, 
Inc. @ Display Effects @ Display Equipment 
Corp. @ Display Mannequin, Inc. @ Display 
Products Co. @ Display World (Associate) @ 


Doerr and Associates @ Durable Displays 
Inc. @ Duran Style-Rite Mannequins @ 
Everetts - Frederiksen - Soper Co., Inc. 
@ Facil Fabrics Co. @ Feder Industries. 
Inc. @ Frankel Associates, Inc. @ Frankel 
Display Fixture Co., Ine. & Fren-Zee 


Store Equip. & Fixt. Co. @ Gardner Displays 
Co. @ Garrison-Wagner Co. @ Earl W. Gast- 
hoff Co. @ General Display Corporation @ 
General Display Studios @ Grant & Silvers, 
Inc. @ The Greneker Corp. @ Victor Haida 
Displays, Inc. @ David Hamberger. 


Mfg. Co. @ Hexco Products, Inc. @ 
Hurlock @ B. A. Jacobs Co. @ Jay 
Howe Studio, Inc. © Irving Kaley @6 
Kaplan Products & Textiles, Inc. @ Lee 
Plastics @ London Displays @ A. Lutz @ 
Lynn Display @ Magnani Statuary Company 
@ Maharam FabricCorp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio © MGM Displays, Inc. @ Mileo 
Mannequins @ Modern Displays @ Moortgat 
Studios @ More Displays @ Mutual Disp. Mfg. 
Co. @ Naegele-Horner, Inc. @ Natural Crea- 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc. 
@ Oltmanns. 


Halsen 
W. C. 


@ Pen Displays @ Leo Prager @ R-Tex Co. 
@ Radiant Glass Fibers Co. @ Reflector- 
Hardware Corp. @ The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gus- 
tave Rubner, Inc. @ Sales Paper & Supply Co. 
@ Schack’s, Inc. @ Scheuer Creations, Inc. 
@ Shenker Displays @ Sherman Paper Pro 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co. ,Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Standard Cellu- 
lose & Novelty Co., Inc. @ Starkman Dis- 
play Center @ W. L. Stensgaard & Asso- 
ciates, Inc. @ Swivelier Co., Inc. @ Sylvania 
Electric Products, Inc. 


Tabery Corp. @ Taffel Bros., Inc. @ Tally-He 
Display Studio @ Timbertone Decorative Co., 
Inc. © Timely Service Co., Inc. @ Tri-Allied 
Creative Displays @ Visual Merchandise D's 
plays, Inc. @ Jas. B. Williams, Inc. @ 
Frederic Weinberg @ Wolf & Vine @ Zaria 
@ W. M. Zeppen-Field Studios. 
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DISPLAY WORLD 





Invest 1/3 of your 
promotional dollar in 


Display. 
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of DISPLAY INDUSTRIES 


For list of NADI members and products, write Nathan 
Silverblatt, 1209 Sycamore Street - - - Cincinnati 1, Ohio 
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Available to 
DISPLAY MANAGERS: 


Free 


KIT of 
SAMPLES 


featuring working samples of the Greggory 
family of 5 new laminated display boards 
—the boards that come in the easy-to-use 
4 ft. x 8 ft. size — and two full catalogs 
of illustrations. 


e BLOCK BEVY BOARD 

e STRIPED BEVY BOARD 
e CURVO WALLBOARD 

e 28-PLY CURVO 

e 28-PLY FLEXIT 


limited. Write 
today, on your letterhead, for these gen- 


Quantities of kits are 


erous samples and catalogs. 


GREGGORY, Inc. 


2929 SOUTH WABASH AVENUE 
CHICAGO 16, ILLINOIS 





Ly TO) tay 


17 West 45th St., New York 19, N.Y. 


CREATORS OF PLEXIGLASS 
AND PAPIER MACHE 


EXTEND 
TO ALL 


Best Wishes 


FOR A 


Happy Holiday 








WSS GANS GANS GANS AS ANS DAS 
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—At the upper left is pictured the short range, narrow beam receiver and transmitter. 


mitter 10 by 6 by 8 inches.) 
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(Trans- 


Upper right, an inside view of the integrating recorder— 


Measuring Display’s 
Attention Value 


XACTLY how interesting is a given 
FE display? Any answer has been more 
or less guesswork in the past, and even 
where “clockers” kept track of how many 
people stopped before a display the results 
were in terms of the total number of 
individuals halting—with no way of deter- 
mining how long each person spent study- 
ing the display 
This handicap may now be overcome, it 
seems, through the development of a device 
called the Tempozonimeter. It is the in- 
vention of Eugene Brown and Dr. E. H. 
Scofield, both with Seagram Distillers Cor- 
poration, Louisville, and is designed spe- 
cifically to question of how 
much appeal a display, package, or adver 
tisement has for a shopper. 


answer the 


The Tempozonimeter is, as the name im- 
plies, an instrument for measuring a time- 
zone pattern produced by an observer who 
he is being studied. With 
this instrument it is possible to measure 
the attention value of visual patterns. This 
attention value is measured on the basis of 
which may be defined as 
interest For further clarification, 
sustained interest is defined as the amount 


does not kn W 


a reaction 
tained 


Sus- 


of time which an observer will spend volun- 
tarily in the study of any given object. 
Use of the Tempozonimeter is employed in 
behavioristic type of studies 

The physical size and type of equipment 
studies will vary with the 
display examination. In 
such as large store windows, it 
desirable to have more than one 
unit so that the number of observations at 


used in these 


type of under 
some Cases, 


may be 


any given time can be measured as well as 
the total number of passersby. It might 
be desirable to have a complete picture of 
the group under conditions. This 
can also be without the distract- 


certain 
included 


—The wide beam receiver and demonstration 


recorder— 





ing lights or other such devices commonly 
used in photography, for example. 

3ased on the principle that micro-waves 
are both absorbed and reflected by the 
human body, the Tempozonimeter at present 
consists of a display case, a_radar-like 
wave transmitter and a ray receiver. A 
view of the receiver and transmitter is 
seen at the upper left, with an interior view 
of the integrating recorder at the upper 
right. A wide beam receiver and demon- 
stration recorder are pictured below. 

The equipment shown here has been used 
in the Seagram laboratories, and on some 
field installations for test purposes. 
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McCann Wins Top Award 


In National Contest 

ie grand prize of $500 awarded by Wil- 
mineton Hosiery Mills, Inc., Wilmington, 
Del. in the company’s “Springfoot’” sox 
display contest, was won by Joe McCann, 
Ss. Kann Sons Company, Washington. A 
similar amount went to the store’s boys’ 
department manager, aS was the case for 
the other winning entries mentioned below. 

In the first division, $50 was won by Ray 
W. Parks, The Leavitt Stores Corporation, 
Manchester, N. H. Two honorable mention 
awards of $25 each went to Arthur J. Noia, 
The Seeley Company, Taunton, Mass., and 
Mildred G. Hartson, H. W. Pray Company, 
Newburyport, Mass. 

In the second group, first place was won 
by W. Arthur Gray, Lansburgh & Brother, 
Washington, with honorable mention awards 
going to Walter Gecosky, Guinan’s Depart- 
ment Store, Mt. Carmel, Pa., and James 
Holland, A. E. Troutman Company, Greens- 
burg, Pa. 

The top prize in the third division was 
won by Frank Marshal Welborn, Gallant- 
3elk Company, Anderson, S. C., with hon- 
orable mentions and $25 each to William 
Weisman, Frankenberger & Co., Charleston, 
W. Va., and Grady V. Harris, Belk-Leggett 
Company, Durham, N. C. 

Fourth division, first, Clarence Fuhr, 
Seiller’s, Inc., Columbus, Ohio; honorable 
mention, George H. Wagner, J. L. Brandeis 
Company, Omaha, and Charles Brawner, 
S. W. Newburger & Co., New Albany, Ind. 

Fifth division, first, Harold Flannigan, 
Molen Stores, San Lorenzo, Calif.; honor- 
able mention, Orville McCray, The May 
Company, Denver. 


5 


Men's Wear Group 
Praises Display 


In a brochure sent to a large number of 
retailers, the Menswear Manufacturers of 
Los Angeles called attention to the highly 
successful style show held at Palm Springs 
(DISPLAY WORLD, November) recently 
and pointed out that arrangements had 
been made with the manufacturers’ of 
the mannequins and display properties used 
to hold special showings of the equipment. 

rhe figures involved were by The Carrata 
Company, and the properties were by The 
lfabery Corporation, both of Los Angeles. 
The brochure shows several of the displays 

at the Palm Springs event, as well as 
uggested display treatment for men’s wear 
vn in the California manner 


Local Merchants Stage 
Display Contest 


local display contest was held to open 
Christmas season by merchants of Bed- 

Va., under the sponsorship of the 
mber of Commerce. Judge of the con- 
was John Boulware, display director 
Miller & Rhoads Department Store, 


I ond 


Change Of Address 
For Mannequin Firm 

Jersey Mannequin Company is 
located at 291 South Orange avenue, 


irk 
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(ft tRe close of another year we realize 
flow important your friendship and 
good Will Rare been fo aur success. 
‘We appreciate the opportunity the 


Holiday Sition Brings fo say 
“TS Rank Bon” and ta wish you 


(? Merry Christaras 
and 


(t MHappy Mew Year 


W. Co Harlock, Ine. 
DISPLAY MATERIALS 
LANSDOWNE, PA. 
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(ARDBOARD 


ALL ROADS LEAD TO 
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We are specialists in 
precision die cutting, 
lining, sheet cutting, 
embossing, pasting, 


easel mounting. 
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WHITE AND COLORED SHOWCARD ° 


rw 
PY WHITE CLAY COATED, LIGHTWEIGHT AND HEAVY ° 
PATENT COATED LIGHTWEIGHT, WHITE AND COLORED « 


GOLD, SILVER AND COLORED FOILS ¢ EASELS ¢ 


MAT BOARDS, PULP CENTER °¢ 
PRESSBOARDS : 


SINGLETHICK AND PASTED NEWSBOARD « 


BOGUS BRISTOLS, LIGHTWEIGHT * 


DOPWWIM parce conronarion 


CARDBOARD MANUFACTURERS « 72 Greene St., N. Y. 12, N. Y. CA 6-5020 







| Silvestri Art Mig. 


















FOR BETTER BRA DISPLAY 


Let the Customer SEE your Merchandise 
Model your BRAS on this 





No. 375-376 


>15.40 complete 
Height — 30% 
Bra forms may be moved up or down — yet 


hold any position firmly. 
separately — $3.75 each. 


THE FIXTURE MART, INC. 
314 W. JACKSON BLVD. 


Send for our FREE 72-page Catalog 


Mannequins — Display Fixtures — Showcases 


Attractive Clear Plastic Stand 


inches 


May be ordered 


CHICAGO 6, ILL 
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WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 











@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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| Silvestri To Handle 

| More Displays Line 

Ray More, of More Displays, Med: 
Ore., announces that in future his 
complete line will be handle: 
Company, Chicago. More 
retain the name, but wil 
concerned with production. 
sold by the Silvestri 
Chicago company will 
with their 


pany’s 
| will firm’s 
primarily 
line will be 
| force, and the 
| exhibit it in 
products at all trade shows. 


conjunction 


Sangamo Introduces 
New Time Switch 

An entirely design in 
compact time switch that is low in 
introduced to the trade by 
of Spr ies 


new an unus 
small, 
price is being 
the Sangamo Electric 


held, Ill. The 


new switch are 


Company 
overall dimensions ot 
approximately 3 inches wide, 
53g inches high and 3 inches deep. 

The “Type S,” as the switch 
is powered by a newly developed high 
torque, self-starting, low-speed 
motor that is lubricated for lite. The switch 
is designed for easy mounting on a standard 
switch box, or for surface mounting on any 
wall. It is available in 
ivory or brown. 


is kn wn, 


synchronous, 


two attractive 


Cc lors, 


Bruck Display Company 
Is New Rochester Firm 
C. E. Bruck has 
supply business with a firm known as B 
Display Company, at 521 Exchange build- 
ing, Rochester 4, N. Y. He is handling 
flowers, mannequins, and 
materials and 


entered the displa 


ribbons, 
display 


papers, 
other 
Bruck 


equipm nt 


was formerly display manager fo! 
the Rochester store of Sears, Roebuck & 
Co., holding that position for the past 


IS years. 





Woodward's Withdraws Ban 
On Sunday Displays 

Woodward & Lothrop, Washington de- 
partment has discontinued its policy 
of curtaining display windows on Sunday 
The new policy inaugurated on No- 


vember 23. 


store, 


Was 


Chicago Display Company 
Takes Larger Quarters 


Due to 
Company, 


increased business, The Skome 
Chicago, is moving to much 
larger quarters at 320-322 South Franklin 
street. The firm was formerly located at 


308 West Washington street. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Mcharr Products Appoints ge FencTione DISPLAY MANNEQUINS 
Crowley Sales Manager fu) ce a magird ] « To Be Seen 
tharr Products, Inc., display and novelty ; el i} | At: 
i ufacturers of 152 Oak street, Buffalo, ™ P | » 
ha oe the a se pesos y { ia | h BRONSING 
Crowley as sales manager. e will assume Me Sa DISPLAYS 
re pai ‘ : é \ t —e e 
7 ; lew position immediately. Maharr Pro- a-part or together a complete display leant Coie 
s was formed curty Uns year to produce —~~" For the Price of 2 Mannequins — Get a Storeful of Displays ! > 
rtising displays, dioramas, trade show i 
exhibits and novelty advertising items. The Each MULTI-QUIN* can be used piece by "JACK" CASTLE 
) executives of the corporation are piece for several separate displays. Together Oklahoma City 
Harry B. Goldberg, president, formerly with . they can assume almost any position - e 
Ellis Advertising Agency, and Max Standing, sitting on a chair or the floor, 
( tt, secretary and treasurer. reclining, kneeling, bending, etc. — to meet KEEN DISPLAYS 
rowley has for the past 18 months been your every display need. Cincinnati, O. 
— Pg —— sang heard Try MULTI-QUINS* in Your Store Now! ° 
Displays, O é Seneca Street, »uTTalo 
ac akc be ae ee pring: SAVE SPACE, TIME, MONEY, THE LANDS CO. 
During the war he was employed as an Philadelphia P 
i engineer by the Harrison Radiator Division WORK AND TEMPERS a 6 oan 
by i General Motors Corporation, Lockport, Delivery: 3 weeks , e 
ng- N.Y. Prior to that period, Crowley was NORTHWEST 
the engaged in display work for several vears DISPLAY SUPPLY 


Seattle, Wash. 





wn, NEW YORK DISPLAYS 

‘oh shee age SUPREME DISPLAY 
es [Continued from page 3. EQUIPMENT 

eck meg white gloves, gold kid bags and New York, N. Y. 


els are formal accessories displayed. 
3 


TROPICAL DISPLAY 
Miami, Fla. 


any The mannequin’s white crepe gown has a 

tive cold bead border on the bolero. Her hait 

dusted with gold mica and her nails 
] 


silded for an exotic effect a 


\t Bonwit Teller’s, Display Director Gene ' 
Moore introduced the outside world to the | MANHATTAN MA\ \ 7 tr 
store’s new. interior with spontaneously ay | (}| AW 
5] tched backgrounds mounted on screens -_ . pee ie KJ ING., mits. 
e- This millinery window depicts “Excerpts | 119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 
; from our newly created Designer's sixth 
floor by William Pahlman,” as read the 
Il in the foreground. 
genuity plus black and gold paint trans 


tributors, write 


Manhattan 


l For additional dis- 
Mannequins. 














a ed the furniture into this smart group 
i purple and green velvet upholstery. 
. ible with interesting mirror has an 
ast oa 4 
ising ball fringe of gold, purple and 
renta. Intriguing hats le ready to be 
lon. Gray, white, gold, blue and black, 
hold strokes, show the salon on_ the 
ible screen in the background. 
excerpts” (of merchandise) from others 
de- i the recently redecorated departments by 
IC} Pahlman were shown in the adjoining W | G S 
ay windows of the series of eight, with painted GUA RANTEE OF CORSILLO eee 
:0- screens further transplanting the speci- 
department into the window setting. Corsillo's leadership in wigs for more than a quarter century 
\n exquisite beige net gown, embroidered is your guarantee of the finest, most expert workmanship and 
h silver sequins, is the Sophie original - ‘ 
led “Night Blooming” at Saks-Fifth the best materials obtainable. 
; oun ee Corsillo styles in wigs are forerunners of the national trends. 
ch ning is suggested by the color of the Original in design, long lasting and perfect fitting, these out- 
in hockground and the narrow vertical panels. standing wigs will add eclat to any display. 
at arms, painted to match, reach out 
ve the model's head and hold opera Vext month we will discuss important 
‘, pink roses and a pair of long gloves. reasons for using Corsillo Wigs. 
oo Circa 1947 with precious furs handled in 
new majestic manner’ described — the See you at the January Show in Los Angeles 
sian lamb cape worn in a quiet winter 
lay at Bonwit-Teller’s, as seen in the 





illustration. The first snow has covered 


ground and clings to the branches of Ask your display distributor 





bare br rees s » statue adds : : 
ire brown trees. A stone statue add or mannequin manufec- 
rmal note. An electric blue sky, often 
on a winter night, gives depth while | = turer . . . or write direct to Designers of Pine Hit Pieces 
mannequin’s yellow hat trimmed with Corsillo for the name of : 


uch of red provides a bright accent for HOttYWwoosn 


the nearest supplier. 
lack suit and wrap. 
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Haecker Reported 
Leaving Grant's 


Although the report is without definite 
confirmation as yet, rumor has it that Carl 
V. Haecker is resigning as assistant di- 
rector of sales promotion for W. T. Grant 
& Co., New York City, in order to join 
Butler Brothers, Chicago, on January 1. 

Sales promotion at Butler’s is  under- 
stood to be the position he will fill, if the 
reports are correct. 

Haecker has a long and well-rounded ex- 
perience in the display field. He joined 
Grant's about five years ago, and immedi- 
ately prior to that time was with Mont- 
gomery Ward & Co., Chicago, for 14 years 
as display and equipment manager. 





St. Louis Display Guild 
Passes Survey Resolution 

At the last regular monthly meeting of 
the St. Louis Display Guild, held at the 
Melbourne hotel, the members present voted 
unanimously to present through one of 
their group a petition to the National Asso- 
ciation of Display Industries assembled in 
New York in December. The nature of the 
petition—following the many articles and 
letters recently appearing in display period- 
icals relative to surveys to evaluate display 
—follows these lines: 

The members feel that inasmuch as rather 
large sums are spent in entertaining display 
personnel during market weeks, it would be 
to the advantage of the displaymen and, in 
the final analysis, to the display manufac- 
turer if these sums were diverted to a study 
of display and its place in the sales scheme. 

Louis Hoell, of the American Fixture 
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Company, presented a representative of © je 
Monsanto Chemical Company who delive:ed 
an address on 
very fine sound movie of the manufacture of 
plastics followed his address. 

In December the St. Louis Display Guild 


“Plastics ‘in Display.” <A 
f 





— Joe Chadwick — 


will honor Joe Chadwick, retiring display 
director for Famous-Barr Company, at a 
dinner dance at the Forest Park hotel. The 
party will be held on December 19, and will 
be a Christmas affair. Many leading 
St. Louis displaymen have volunteered to 
decorate the main ball room for the occasion. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or 
where. 


displaymen any- 
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PORTERS CARPET BAR 








—To dramatize the store's "Carpet Bar'' where worn places can be repaired, burn holes 


covered, and similar repairs made without a seam, Porter's, of Racine, has covered the bar 


front and top with a carpet in which the trade marks of well-known Racine firms have been 


incorporated. 


are visible— 


Involved were 1,832 pieces of carpet, and the sign points out that no seams 
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Contest Winners 
Visit Los Angeles 

ie California to a new vista, rather 
than to a palm tree,” is the thought ex- 
pressed by Donald Shanks, in charge of 
window display for Wm. Filene’s Sons 
Company, Boston, while in Los Angeles 
recently as a guest of the California Apparel 
Creators. With Leo St. Clair, Buck’s, 
Wichita, and James Garrett, Leonard Hop- 
kins Company, Anchorage, Alaska, Shanks 
won top honors and a trip to California in 
the apparel group's nation-wide display 
contest based on the theme “Something 
Wonderful Happens When You Wear 
Clothes from California.” 

Discussing, at a press conference, means 
for displaying California merchandise, the 
men agreed that California conveys more 
than palm trees and oranges. Shanks stated 
that store design in California is far ahead 
of the rest of the country. 

St. Clair said that his store conducts 
California promotions twice a year and 
accented the importance of using California 
props. Buck’s has used with much success, 
he said, the California promotion developed 
by W. L. Stensgaard & Associates, Inc., 
and the pictures furnished by the Los 
Angeles Chamber of Commerce. St. Clair 
stated that Buck’s represented the average 
store which could benefit from “package” 
displays. Shanks mentioned that major 
metropolitan stores would also be interested 
in such packages if they were first with it 
and could temper it to individual needs. 

In speaking of Alaskan displays, Garret 
said: “We don't have many people to im- 
press and just use whatever we can lay our 
hands on for props.” He added that mer- 
chandising in Alaska is very unusual; 
Christmas orders for 1946 were just received 
this summer. Most of the merchandise is 
flown in. 

While in Los Angeles the three men were 
guests of leading display manufacturers and 


it the Southern California Display Club 





Notion Week Prize 
To Wilkins 


First prize of $100 in the department store 
group of entries for the National Notion 
Week display contest was won by L. L. 
Wilkins, display manager for Pizitz Dry 
Goods Company at the time the entry was 

le; second award, $50, went to Edwin 
H. Dammann, The Boxrud Company, Red 
Wing, Minn., and third prize of $25 was 
n by Lou Weisbrook, S. W. Anderson 

pany, Owensboro, Ky. 


imilar prizes were awarded in the chain 
e group, with the following being de- 
ed the winners: First, Ida Zizda, J. J 
vberry Company, Los Angeles; second, 
rietta Petrie, McCrory Store No. 229, 
Orleans, and third, G. J. Phipps, H. D. 
Nitinger Company, Baltimore 








Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Send for your FREE copy 
of the descriptive 
“EXPO-NET” Brochure 
TODAY! 





*. Se PwIS PLAY 


“ALWAYS 
FIRST 
WITH 

Newest!” 





“EXPO-NET’’—everlasting everchanging .. . vertical 
metal Panels—Screens and Floor Displayers with detachable 
horizontal fixtures in Wood, Wire and Lucite. It’s NEW! 
It's DIFFERENT! 
Every store — even the smallest — can afford ‘‘EXPO-NET”’! 
Can be built up to large, sturdy dimensions at low cost, or 
used as single units in window and interior — standing or 
hanging. And, then... QUICK AS A FLASH . . . switch or 
shift the fixtures by unhooking them (no 
screws or nails!) and you have a hand- 
some, brand-new display set-up. Ideal 
permanent-property display fixture! 










31 WEST 31ST STREET + NEWYORK ILN.Y. 


27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 














Wishing our many friends health, 


joy and good cheer is a thrill we 

















get every 


Christmas 


You've all treated us grand this 
year and we hope we can show our 


appreciation at every opportunity. 


* 


THANKS 
To All of You 


* 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st St, New York City | 



































METALLO 
BOARDS 


are Back! 


Yes, genuine foil lined Metallo 
Boards by “Nat-Mat” are back. 
. .. Back in rich brilliant colors 
of Bright Red, Green, Blue, Gold 
and Silver. The above colors also 
obtainable in Metal-Tex foil lined 


papers. 


Metallo Boards and Metal-Tex is 
the answer to your Christmas Dis- 
play needs. Samples on request. 


NATIONALCARD,MAT &BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 


| Allied Mills 
} 11422 So. Broadway, Los Angeles, Calif. 





Also 
Card & Paper Works Ltd., Peterboro, Ont., Canada 
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Fashion Is Our Business 


By HENRY CALLAHAN* 
Lord & Taylor, New York City 


UR field of display is still in its 
infancy. Many of us are still feeling 
our way toward visual presentations 
that will bring in the greatest amount of 
sales. Unfortunately, too many displays 
seem to ignore the fact that their reason 
for being is to bring in the customers. If 
the goal were known, it was lost in the 
confusion of props and merchandise during 
installation of the windows. 
Now, I don't intend to criticize display in 


general in my talk to you. I am not a 
critic. But I will tell you what I think 
makes for successful displays. The final 


judge of any display—for me as it is for 
you—is the daily sales sheet of the depart- 
ment whose merchandise we have shown. 
There is a notice that never comes down 
from the bulletin board in my office. It’s 
a little dog-eared but readable. It says: 
“Fashion is our business. Always. re- 
member we are a service department to the 
merchandising division. Our job is to get 
sales through showing their products per- 
fectly. 
agination, artistry, neatness, and news.” 
News and fashion are two very important 
I feel that there isn’t enough 
emphasis put upon them in modern display. 


Perfection in display embraces im- 


words to me 


To me the words are closely allied. Fashion 

the new, the exciting, the best of taste, 
whether in men’s or women’s apparel or in 
home furnishings; it’s news. 

We are the ones supposed to bring fashion 
to the consumer. She has read about the 
“New” in her newspaper, in the magazines, 
heard about it on the radio. The one place 
she can see the “new” is in the windows of 
our stores. Yet, too frequently, the woman 
in the street is better dressed than the 
mannequin she looks at. 

Fashion leadership by any store means 
What's the 


point in having new merchandise in stock 


increased sales for that store. 


if that merchandise isn’t shown to. the 
Worse. still 


potential buyer: 
point of showing new merchandise 11 it 


what's the 
isn't shown in such a way as to motivate 
the shopper to buy? 
play must be as fresh as the merchandise 


The technique of dis 


shown 

Poo many displays are designed with no 
thought of enhancing the sale of the product. 

Too much thought is given to properties 
and not enough to display. I know hundreds 
of top display managers who go to New 
York to spend thousands of dollars) on 
aster bunnies, cloth flowers, plaster stands. 
and yards of sleazy satin. What kind of 
merchandise will these props enhance: 
These men do not know. They never think 
ot first seeing the merchandise with their 
buyers. They leave that sort of thing to 
their stylist or to the advertising depart 
ment The result in their windows: 
Nothing. Even the most fashionable dresses 
will look unfashionable 

Theres no price tag on fashions In 
clinic sponsored by 


Boston 








expensive apparel can be just as style 
and sometimes in better taste—as 
We at Lord & T: 


give just as much thought to prese1 


priced merchandise. 
this lower priced merchandise as we d 
our finer things. Just because the pric: 
reads $50 instead of $200 is no reasor 
putting a tiny waisted, full hip dress on the 
broad shouldered athletic mannequin of last 
season. 

I may be accused of repetition, but I'll 
take the risk since there are two main points 
that I want to bring across to you: 

First: Fashion is our business. 

Second: Windows serve to dramatize 
fashion whether in clothes or furniture. At 
Lord & Taylor we prove the validity of 
these points over and over again. Through 
our windows we are not only increasing our 
business but also our reputation as a fashion 


store. 
Let me talk about these points in a differ- 
ent way. Let me tell you how I planned 


our fall window fashion campaign on the 
“new look.” 

In July, I visited all the major collections 
with our buyers. I covered the field ot 
better and 
and suits, and home furnishings. This took 


moderate priced dresses, coats 


several hours each day for a period of two 
WeernsS. 

It wasn't long before I felt the excitement 
of the major change in women’s apparel 
I wanted to communicate this excitement 
to the women of New York. And I wanted 
to present the wonderful new clothes in the 
most beautiful way possible. 

After a conference with our keen-sighted 
president, Dorothy Shaver, who—more than 
any other store executive in the country 
knows the power of showmanship in mer- 
chandising, I decided on a dramatic window 
fashion show with elaborate settings to en- 
hance the new clothes. I also planned twice 
weekly changes to keep the elements « 


fashion news always fresh. 

None of the mannequins I already had 
would serve to show the new clothes. All 
ot them were almost 3 inches too tall; thei 
hair styles were passé, their make-up wrong, 
and, of course, their figures would never do 
for the new small waistline, the round 
hip silhouette. I started work immediate] 


] 
(i 


with sculptors and designers on new mann 
quins. As always, fashion came first. | 
was now ready for the sets. 

Budget limited the cost of these sets to 
no more than a regular week's chang 
I worked with that in mind. 

Since the more opulent periods in costun 
history inspired the new mode, my researé 
found the French architecture of the 17t! 
and 18th century most fitting as settings fot 
the clothes I wanted to show. 

\ section of opera boxes to make eat 
dress sparkle like a jewel. A portrait 
gallery to make each dress look like 
painting. A shop window within a_ shoj 
window to make each dress look even mot 
exclusive. <A staircase for dramatizing 
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ion idea. Fashion emphasized by having 
of a new 


£- 
la 


six mannequins wear versions 
r or silhouette. 

he windows drew crowds of people, 
ight the store tremendous prestige. And 
since we were the first to show the new 
get the cus- 


ce 


clothes, we were the first to 
tomers. And while other stores are not 

ting last year’s figures, we are showing 

eased sales. 

hese windows brought me a great per- 
sonal satisfaction, not because of the crowds 
came to look at them, or the business 
that the store did, but because of two little 
s, obviously in high school, obviously 
m the poorer section of the East Side. 
ne of them pulled the other over to the 
lows, saying: “Lookut the dresses!” 
\in't they classy!” cried her companion 
Yeah! Gee! They’re so dramatic, they 
vuh the shivers!” 
hey were talking about the merchandise, 
the sets or the props, and so I know 
displays were good. Let me show them 
to you in a projector and slides. 

You've noticed that I’ve shown you onl) 
few windows, those fronting Fifth avenue. 
Phere’s a reason for this. I believe in 
putting my money into as few windows as 
sible. Appropriations stretched too tar 
a store with a great many windows 
lt in half-hearted displays. It is better 
four or five wondertul, eye-catching 


lave 
lows—the rest with merchandise, well 

wn—as simply as is practical 

lust about this time you're probably 
“What has all this got to do with my 

blem? I’m just a little displayman. | 


Sa\ 


n't have a budget. My store doesn't go 
for high fashion.” 
Listen. I worked exactly as I do now 


en I was doing windows tor tiny specialt: 
\nd I always planned those windows by 
saying to myself, “See the merchandise 
re going to put into those windows—or 
won't do good windows.” 
It may be true that you don't have a 
lget, and true that you don’t go in for 
‘+h fashion. But you will be surprised 
at inspiration you will get if you stop 
inking of doing a bag window, for ex- 
ple, and think of “these are the bags that 
intend to display. What can I do to 
oject my enthusiasm for them to the 
man looking at them? Where or with 
at costume will she wear them?” and 
on. 
I'm sure the new trends in display will 
Ip you pass on your enthusiasms. These 
nds stem from the new fashions: 1. A 
vived interest in pastel colors. 2. Manne- 
ins with an unmistakably romantic look, 
ost Victorian with their sloping shoul 
rs, tiny waists, tull hips—true feminine 
ires. Research in the Louis periods ot 
ince—the fourteenth, fifteenth and = six 
nth 
forthcoming fashions. 
here is less papier mache, more delicate 
objects, more fresh flowers used im 
natively. 
YOME 


ne time use the various products made 


spun glass—delicate, imaginative, and, 
important, fireproof. Good velvets, 


tetas and laces are being produced again 
papers simulate every conceivabl 


DISPLAY WORLD 75 











TAN 





! 


URS nent 


Z 
\ 


>A 
ty 








produce many ideas for settings for 


ot the freshest props I’ve seen for 





Best Wishes for an 
Old Fashioned 
a . 
Merry Christmas 
and 
Good Will toward men 
in the coming 
7 7 
New Year 
Rent early authentic costumes 
from— 


Katherine Burr Fleming 


76 Rogers St., Branford, Conn. 
Tel. Branford 1756 


Write for circular and photos 





Holland lace over ivory satin wedding gown. D. M. Read 
Company’s 90th anniversary window, Bridgeport, Conn. 



















Headquarters for 
BAMBOO RATTAN 
MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 
Los Angeles 35, California 
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DISPLAY MANUFACTURERS MART, int. 
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texture and come in a dizzy profusion of 
colors. There are new wallpapers in bril- 
liant designs which you will find useful in 
your displays. 

Where you painted white before, try pale 
lemon yellow, soft lilac or baby pink as a 
background for clothes. Show your pastel 
clothes against dark purple, bottle green or 
garnet red. 

Use fresh flowers. Fill an entire window 
with masses of Hlacs in May or with hun- 
dreds of white daisies in June. You can 
get these in quantity through wholesalers. 
The effect is breathtaking—and 
more than the papier mache props which no 


costs no 


one notices. 

You would probably be disappointed if I 
did not answer a question that many of you 
would like to ask: 

“What do you think of the windows in 
Boston ?” 

Let me answer that question indirectly 
by telling you what I feel about Boston. 

I envy you Boston. This city has always 
been an inspiration to me. You are so 
wealthy—wealthy in your wonderful cultural 
heritage, the inherent good taste of your 
people, the charm of the outlying towns, 
the tiny shops, reminiscent of England and 
filled with treasure from past eras of ele- 
gance, the buildings of Harvard, Lewisburg 
Square, Beacon Hill, your fine living, your 
excellent hotels, restaurants, your 
charming women, renowned for breeding and 
taste lacking perhaps the brittle chic 
of New Yorkers but having so much more 
distinction. 


your 


Don’t look to New York for inspiration 
for your windows. You have so much more 
right here. Find out and show more of your 
New England heritage. 


Why not copy rooms from Back Bay and 
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Beacon Hill homes? Why not catch ihe 
flavor of the wonderful estates at Beverly 
Farms and Hamilton? Why not drag in 
some of the weatherbeaten shingles f: 
Ipswich or Truro? 

The junk yards in the towns around 
must hold many a charming doorway 
hitching post or a mantlepiece which . 
can buy for little or nothing. Many shops 
will lend some of their wonderful things { 
a credit card, if they are approached « 
rectly. 

Two years ago, I was here with Cecilia 
Staples looking for antiques I could use in 
some displays I was planning. I was 
directed to Charles street. I went. There 
was little there I could use. Furthermore, 
it was much too expensive. 

In desperation I asked a cab driver to 
take me to the junk shop district. He took 
me somewhere under the El near Lowell 


3a c 


= 


street. And I found what I wanted 

brasses, glass, mother of pearl furniture, 
chairs, boxes, tables, pictures. A fantastic 
amount of wonderful things at bargain 


prices. Many of these props have figured in 
our most dramatic windows. 

You see, it needn't cost unbelievable 
amounts of money to give your displays 
distinction. You have hundreds of props 
right at your finger tips. Give your cus- 
tomers things they like to look at, things 
they appreciate and love. Your merchandise 
will be enhanced because you have found 
the proper setting for it in the familiar. 
Don't startle your customers; please them. 
Throw away the tawdry satin and flimsy 
nets, the bad painting and hack art if you 
have been using such things. I believe that 
any inspiration coming from surrealism or 
any other “ism” is as dead as the dodo bird 
In its place give beauty and charm. It pays 
dividends. 








—A dramatic platform display near the elevators highlights a group of "Trendmaker Modern" 


furniture pieces at W. & J. Sloane, New York City. 


Armchair, desk and side-chair are shown 


in one group, while on a similar dais at the other end of the floor are shown groupings of 


living room, bedroom and dining room pieces in room settings— 
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Release New Dealer Aid Book 
“Planned For Selling" 


\lexander Smith & Sons Carpet Company 
and C. H. Masland & Sons for whom the 
Smith Company acts as sole selling agents, 
have completed a new 48-page book called 
“Planned for Selling” as a guide to retailers 
in achieving more effective merchandise 
presentation and store modernization. The 
book, which has been prepared by Robert 
Heller Associates, nationally known indus- 
trial designers, will be released to Smith- 
Masland dealers at the coming home fur- 
nishing market in January. It will be 
priced at $2, a fraction of its actual cost. 

“Planned for Selling” is based on national 
field surveys by the Smith-Masland Dealer 
Modernization Service department. The 
results of these surveys have been trans- 
lated into suggested practical plans. Size 
and number of fixtures employed in the 
layouts are based on annual returns of $40 
or more per square foot of floor selling 
space and inventory turnover rates of three 
to four times annually. 

The fixtures and ideas shown in “Planned 
for Selling” have been developed and sub- 
mitted to actual test in the Smith Company’s 
retail store clinic, which it maintains in its 
New York City showroom. Many new in- 
novations in cabinets, fixtures, lighting and 
display are illustrated. Actual working 
drawings of various units are included in 
the book so that dealers may carry out any 
or all of the ideas by working with local 
contractors or with their own display de- 
partments. The book gives special attention 
to the problem of lighting with solutions 
that have been pre-tested in the company’s 
remodeled showrooms. 

Supplementing the information offered in 
this book, the Smith-Masland Dealer Mod- 
ernization Service department is initiating 
a new planning service which will be ex- 
tended to individual dealers to aid them in 
the solutions of their specific problems. 


— 





Club Plans Party 
For Orphans 

The Christmas party held by the San 
Antonio Display Club for local orphans last 
year was so successful that a repeat per- 
formance will take place the afternoon of 
December 21 at the Hotel Gunter, according 
to W. R. Buck, Frank Brothers, who is 
president of the organization. Last year’s 
program of entertainment, an enormous 
Christmas tree, refreshments, and presents 
for all the children will be repeated on the 
same scale. 





Assistant's Post 
Resigned By Jarvis 
Wrignal W. Jarvis has resigned his posi- 
tion as assistant display manager for Mart- 
iig Brothers Department Store, Portsmouth, 
Ohio. He has enrolled for a special course 
advertising and photography with an 
ist Hartford, Conn., school. No announce- 
nt as to his successor at Marting’s has 
n made. 





Pollack Now With 

Resident Display 
Reginald Pollack is now with Resident 
splay, Inc., New York City, as designer. 
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WHAT AN OPPORTUNITY! Win a prize 
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for yourself—and nationwide recognition, 


plus a landslide of extra sales, for your store! Just build your display entries around 
American women’s No. 1 hobby-——home sewing! Feature fabrics—more varied 
than ever this year. Feature patterns of the new fashions everyone is talking about. 
Feature sewing notions...the all important tools for sewing and saving. 


WRITE FOR FREE COLORFUL DISPLAY MATERIAL 


Set includes main poster 23 in. x 50 in. (see illustration) plus two side cards 11 in. x 14 in. 


Pp mG 
will be made to the 
display managers or window trimmers install- 
ing the best SEW and SAVE windows, 
featuring jointly Fabrics, Patterns, and 
Notions, selling the theme of the project. 


NERO! R j 


rh (1) Larger 
Store Group, 1st Prize $100; 2nd Prize, $50; 
and three 3rd Prizes of $25 each. (2) Smaller 
Store Group, \ist Prize, $100; 2nd Prize, 


BRA 


Zt Ss 
$50; and three 3rd Prizes of $25 each. 


‘. $2.50 will be paid for each 5 x 7 
inch (or larger) photograph of different dis- 
plays submitted. None smaller will be 
entered in Contest. 


In case of a tie, the tying contestants will 
be awarded prizes of equal value. All entries 
should be post marked not later than mid- 
night March 13, when contest closes. 


385 Fifth Avenue, New York 16, New York 

















MULTIPLE OUTLET FUSE CONTROL 


PREVENTS Main Line Blowouts . 


FUSE CONTROL 
No 


Here is 


lighting. 
blowouts. 


STANDARD CELLULOSE 
476-478 BROOME STREET 


. . AVOIDS Lighting Interruptions 


w Available for the First Time 


an electrical device you have always wanted. 


A multiple outlet fuse box with eight outlets, ten feet 

of cord with plug in and with five spare fuses. A com- 

plete, dependable unit that will save lots of time in 

setting se electrified displays and auxiliary display 
t 


eliminates tangled wires and main fuse 
A real help for the displayman. 


Price $10.00 complete, f.o.b. N. Y. C. 


JOBBER INQUIRIES INVIT£D 


and'|NOVELTY CO., INC. 
NEW YORK 13, N. Y. 
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EVE BRUESER STUDIOS, INC. and 
GRIMES DISPLAY SERVICE of 
22 W. 38th Street, New York City 18, 


will, as of January 1, 1948, be known as 


GRIMES DISPLAY SERVICE, INC. 


There is no change in management. 
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GIVE COLOR & EFFECT with vg 


WOOD FLAKES — CHIPS — KUBES, Etc. Trademark Reg. U. S. Pat. Off. 
LATEST SPRING COLORS NOW AVAILABLE. (Catalogue Furnished). Purchase by 


Weight, not per bag or cubie feet which price is higher and indefinite. (Prompt Shipments). 
We also sell snow, sands in all colors, Pearl chips. diamond dust, Sea shells, ete. — good for 
exterior or interior displays. Can be used over and over again. Good around tree trunks. 
pedestals, islands, ete. No experience necessary anyone can sprinkle them around. It’s 
first choice of Leading stores from coast to coast. 






























No. 6—Wood Chips No. I—Flat Wood Flakes 182P—Wood Kubes 


NATIONAL SAWDUST CO., Ine. pispicy dev. 
65 NORTH 6th ST BROOKLYN I1I, N. Y. 


Contact your Jobber (ask for Prices by Weight Not per bag) If necessary write direct. 








Americas LOW@B7 Prices! GLASS 
GIANT SIZE Photographic AND 


MIRRORS 


FOR 


DISPLAY 


PROMPT DELIVERIES 


PHO: Ola) Sete | M. KRAKOVITZ & SONS co. 


1322-36 Washington Ave., Phila. 47, Pa. | 





Made trom Your OWN Negatives or frints J 








3543 BROADWAY 
KANSAS CITY, MO. 








e@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Hiffman To Represent 
Garrison-Wagner 

Erwin A. Hiffman, former operator o: 4 
St. Louis display service under his name 
and a past-president of the International 
Association of Display, has joined é 


St. Louis display firm of Garrison-Wagner 
Company as a sales representative in the 


Northern California area. 

Hiffman entered the display field a 
retail displayman more than 20 years ag 
and since that time has become a 
known figure in the profession. He is 
well acquainted with all phases of display, 
having been a manufacturer and creative 
displayman as well as display manager for 
retail stores. During recent years he served 
as display consultant for several national 
advertisers. 

He will be remembered by many West 
coast displaymen for his activities, as 
president of the IAD, in trying to bring 
about an affiliation between the Pacific 
coast group and the national association 
Although the merger never was completed, 
Hiffman made many new friends on_ the 
West coast at that time. 

Hiffman will make his home in California, 
although he has not decided at this time 
just where his headquarters will be located 





Winners Are Announced 
In "Letter" Contest 

A total of $685 in prizes has been awarded 
to the following winners in the national 
display contest sponsored by the Paper 
Stationery & Tablet Manufacturers Asso- 
ciation, New York City: 

Department store group: first, $100, Th 
Palace, Spokane; second, $40, Bresee’s One- 
onta Department Store, Oneonta, N. Y.; 
third, $25, Herndon’s, Springfield, HI. 

Stationers: first, S. C. Toof & Co., Mem- 
phis; second, Scrantom’s Book & Stationery 
Company, Rochester; third, H. S. Crocker 
Company, San Francisco. 

Variety chain stores: first, F. W. Wool 
worth Company, Seattle; second, J. J. New 
kerry Company, Los Angeles; third, Mc 
Crory Stores Corporation, Wilkes-Barre, Pa 

Drug stores and other retailers: first 
Rockefeller Center Remembrance Shop, New 
York City; second, Dunnington’s Apothe 
cary, Brockton, Mass.; third, tie, Meyer 
Brothers Company, Fort Wayne, Ind., and 
Mrs. William L. Kell, Darlington, Ind. 


Display Motor Firm 
In New Location 

Seven acres of office and warehouse space 
are provided for in the new location 
Benjamin’s for Motors. The company 
now at Mill avenue and Avenue U, Mill 
Basin, Brooklyn. 


t 


Display Business Started 
By Houston Stover 

Formerly owner of the Window Disp! 
Service, Huntington, W. Va., Houston 
Stover has sold the firm and has opened 
display business at Rock Creek Statio1 
Ohio. He will handle a full line of displ 
supplies 
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Lazarus, Columbus, 


Nomes Landon 
& R. Lazarus Company, Columbus, 
Ohio, has appointed Judd Landon to the 
nosition of display director, effective Janu- 
ary 1. Landon will come to the Ohio store 
from a similar position with Sage-Allen 
Company, Hartford, Conn., with which firm 
he has been associated for the past five 
ears. He was at one time with G. Fox & 
( of the same city, as assistant. 
t Lazarus, Tim Neice will continue as 
display manager, with Marjorie Myles 
andling interior display. Landon takes 
wer the display director's post left vacant 
by the promotion of Lawrence Goodman to 
publicity director. 





Synthetic Lace Material 
Has Many Display Uses 


New this season is “Mistlon Lace,” de- 
scribed by the producers as a “glamour 
tting for window displays and gift and 
<ury packaging—the first real innovation 
wrapping materials for decades.” 

The lace, a synthetic fibre material which 
can be used as a swirl of netting or as a 
istinctive flat background for windows, is 
fiered in 11 colors, and any other color 
be matched, on request, according to 
producers, Minnesota Mining & Manu- 
turing Company, St. Paul. 

The lace can ke heat-sealed to itself o1 
to other thermoplastics, it can be secured 
th transparent adhesive, or it can be 

‘ened with “Scotch” cellulose tape; it is 
vaterproof, flame-resistant, can be cut with 
i scissors, and can be machine-stitched for 
pecial window display effects. 


NRDGA Releases 
1948 Calendar 


floward P. Abrahams, manager of the 
tional Retail Dry Goods Association's 
les Promotion division, has announced 
t the 1948 Sales Promotion calendar 1s 

ready for distribution. The 32-page 
lendar is broken up into monthly units 
th promotions suggested for the various 
s, percentages of volume for each month, 
portant dates, and the like. The calendat 
$2 for members of the NRDGA and $3 
non-members. 


Plastic Leg Form 

ls Announced 
“Plexiform,” a plastic leg form tor hosiery 
splay, is now being manufactured by Just 
istics, Inec., 2010 Broadway, New York 
t\ Made of clear “Plexiglas,” the form 
seamless and is said to be flame-resistant. 
sturdy base provides proper balance. 
In addition to the “Plexiform,” the com 

manufactures display fixtures, point 

sale displays, novelties, and similar items 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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FOUR GREAT DISPLAY MATERIALS 
IN WINDOW HEIGHT CONTINUOUS ROLLS 


t 


ROLLS: 8 Ft. High, 8 Ft. Long 
Massively styled in graceful three inch loops 
laminated to a sturdy backing, Reyfold is simplicity 
itself to use. Each loop is sprayed in deep color 
at the base, shading to a soft pale tone at the apex. 
The over-all effect is an exquisite tu-tone satin 
smooth finish. 


J 


ROLLS: 8 Ft. High, 8 Ft. Long 
With its subtle iridescent shading, Reyarc is the 
smartest of display settings. Each 2% inch flute, 
laminated to a sturdy backing is sprayed in 
exquisitely blended shades giving an iridescent 
effect when viewed frontally and distinctly different 
solid shades when viewed from opposite ends. 


; 


ROLLS: 8 Ft. High, 8 Ft. Long 
An outstanding window high display material 
of majestic beauty. Gracefully rounded 1% inch 
flutes laminated every four inches to a sturdy 
backing. The smooth satin-like finish is sprayed in 
deep rich tones subtly highlighted at the crest of 
each flute. 


t 


ROLLS: 8 Ft. High, 8 Ft. Long 
Modernly styled in smart angular flutes 1% inches 
wide, laminated every 2% inches to a sturdy 
backing. Appealing colors are sprayed on the 
satin smooth finish and delicately highlighted on 
the face of each flute 


Write to your Display Wholesaler 
or to our Display Division at 
Royersford, Pa. 


The Reyburn Manufacturing Co., Inc. 


PHILADELPHIA 32, PA. 


Factories: Phila., Pa. - Royersford, Pa. - Chicago, Ill. 
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IT’S HERE! 
IT’S NEW! 
EXCLUSIVE 


The New 


“INFRA-SHADE” 


“INFRA-SHADE” 


A new filter developed by 
the Celanese Corporation 
of America. 


“INFRA-SHADE” 


Made to strictest labora- 
tory standards. 


“INFRA-SHADE” 


Two in One protection. 


“INFRA-SHADE” 


Filters infra-red and ultra- 
violet rays. 


“INFRA-SHADE” 


Eliminates color distortion 
— it's light green. 


“INFRA-SHADE” 
100% 


times. 


“INFRA-SHADE” 


With the new plastic bind- 
ing — almost indestructi- 
ble — lasts for years. 


visibility at all 


oc i « 


AGENTS WANTED 


ee « 


THE 
SUN-SHADE 
COMPANY 


781-83-85 CHANCELLOR AVE. 
) IRVINGTON 11, NEW JERSEY 
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HECHT'S, SILVER SPRING 
[Continued from page 31] 


the painting is executed in muted earth 
colors and sharp pastels. Chairs are up- 
holstered in lemon yellow and Indian red. 

In the children’s shoe department, Miss 
Williams is responsible for the layout of 
the walls — all handsomely panelled in 
pickled oak — the unusual display cases, in 
the form of frames, and a sparkling and 
witty mural. The mural shows the feet of 
children in all their favorite activities .. . 
from dancing, playing and working to walk- 
ing through the rain, snow, sleet and lush 
summer In addition there are birds 
nesting in a pair of brogues, mice romping 
in Grandma’s high shoes, little dogs feast- 
ing on Junior's scuff’s, and kittens cuddling 
in moccasins. The mural is done in black 
outline against oak with splashes of pri- 
mary colors. The upholstery combines 
bright shades of blue, red and green. An 
amazing amount of eye-appeal has been 
incorporated in the relatively small space 
allotted to the children’s shoe department. 

Millinery has rarely been so attractively 
treated as in the department at Hecht’s. A 


grass. 
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point of interest is the “Through the Look- 
ing Glass” display wall. Five panels of 
glass make up the wall. Two of these pa 
are surfaced with antique mirror. A rec- 
tangle of mirror, framed in leafed wood 
moulding and decorated with ribbon in gold 
leaf, is left clear in the center. The other 
three panels have been surfaced with antique 
mirror, portions of which have heen 
scratched away, leaving a see-through into 
the display area behind the wall. Groups 
of hats may be displayed through the 
scratch-aways, Or mannequins can be used, 
The wall gives elegance and sparkle to the 
department, besides having a definite func- 
tion as a display area and hat bar. 

Another unusual Sue Williams invention 
is the millinery bulletin board, so-called 
because of a novel pin-up idea which allows 
hats to be displayed in varied groupings 
through flexible brackets. A lattice of lac- 
quered wood is laid out, against the wall 
space, in squares. Cubes of wood, bearing 
metal brackets, can be inserted in the 
squares of the lattice .. . thus allowing a 
wide: variety of display arrangements. 

The better and fur departments 
boast unusual schemes, wall treat- 


dress 
color 








by Tony Brinker 
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Wyorr veer BIRMINGHAM, ALA., 
AT THE AGE OF 19 TO OBTAIN 
EXPERIENCE IN DISPLAY. HE WAS 
WITH BLOOMINGDALE'S, GIMBEU'S 
AND LORD AND TAYLOR DISPLAY 
DEPARTMENTS FOR SEVERAL 
YEARS, THEN JOINED LANSBURGH 
&e BROTHER, WASHINGTON, D.C. 
AFTER AFEW YEARS HE BECAME 
A DESIGNER FOR GARDNER DIS- 
PLAYS , PITTSBURGH, WHERE HE 
REMAINED A YEAR. HE THEN 
BECAME DISPLAY DIRECTOR 
FOR THE HAHN SHOE COMPANY 
STORES IN WASHINGTON ANO 
NEARBY CITIES. 


DISPLAY DIRECTOR, 


HAHN SHOE CO., 
WASHI 
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RADE NO. 103 






Ware's FAVORITE HOBBIES ARE ARCHERY & PAINTING, 
BUT HE HAS LITTLE TIME FOR THEM SINCE BUYING 

AN OLD VIRGINIA HOME IN ARLINGTON AND STARTING 

IN TO REMODEL I(T. HE 1S MARRIED AND HAS 2DAUGHTERS. 
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nents and decorative screens. A completely 
mirrored wall is cleverly set off with pylons 
vhich are triangular in section and mirrore. 
n all faces. The angles taken by the 
faces of the pylons are designed to give a 
triple reflection as the customer stands be- 
rween them. This treatment avoids the 
triteness of the wall niche, saves space, and 
presents an arresting architectural break. 
In this department Miss Williams again 
makes use of the “Through the Looking 
Glass” display wall . . . adding color and 
making it possible to show furs in dust- 
proot, highlighted areas. A handsome screen 
f oak and antique mirror with a built-in 
jisplay case, which is set at the entrance 
to the shop, gives the customer a feeling of 
intimacy with the shop area. A _ similar 
screen masks the entrance to the stock and 
fitting rooms. Dusty pink walls and Indian 
red upholstery contrast richly with the glass 
wall 
Miss Williams’ contribution to the beauty 
salon lies in the design of the entrance, the 
wall treatments, the display units and the 
sparkling color schemes. A luxurious and 
feminine atmosphere is created by means of 
yainted decoration.. A mural, done in soft 
blues, silvery grays and pastels, displays 
the tools of the beautician’s trade 
scissors, combs, hair pins, hair ornaments, 
bits of curl and the like. Fragile roses add 
to the charm of the design. Three shadow- 
boxes are set into the mural so that they 
become an integral part of the decorative 
pattern. Free-standing laminated wood 
frames, through which run low tables, are 
placed at the entrance to give architectural 
variety to the wall treatment. 
Mannequins in spot displays on the first 
floor are used in combination with over- 
flowing, piled-up gift boxes in_ holiday 
volors. Each figure is uniformly shown as 
though knee-deep in gifts from Hecht’s, and 
each is carefully dressed. A charming 
lue-robed golden-haired figure dominates 
the cosmetics department. In the blouse and 
jewelry sections the same grouping is varied 
to fit the scene. On another floor, teen-age 
models are particularly true-to-ideal-living, 
making the garments shown seem like 
natural possessions for similarly attractive 
girl customers. 
Elsewhere, in fact throughout the new 
store, are visible the results of intensive 
of the best ways of presenting mer- 
andise. In the bedding department, illu- 
minated recesses in the walls hold a series 
hedsprings silhouetted against a frosted 
glass lighted background. A dais some 5 
nches off the floor runs continuously 
nd one section. Here, on slightly 
ted racks, matresses are vertically dis- 
d—saving space and doing away with 
“mauling” of the goods in customer 
arisons. In the rug section the “heavi- 
is broken by square-latticed, open- 
section screens against which are 
red selected rugs, and the suggested 
ry materials which pleasantly supple- 
the rug, as displayed, are swatched in 
ful festoon across the top and sides 
unit. Small touches? Perhaps; but 
as a whole, these are the details 
distinguish this store in the minds 
customers as ultra-modern, and help 
ike it most welcome and satisfying to 
immunity it is destined to serve 
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Your “Point of Sale” signs, displays and 
posters will stay where YOU want them. 





Equip your Merchandise Men and Route 
Salesmen with a Markwell Tackmaster 
— it's light, compact and can be carried 
easily in the hip-pocket or brief case. 
IT'S A CINCH to tack up those signs 
quickly and they'll stay put. 





TACKMASTER is ooo... $7.50 


5,000 3/,;,"" staples ............... $2.10 
(Discount in quantity) 


MARKWELL 


Industrial Products Divis 














ion 
200 HUDSON STREET : NEW YORK 13, N. Y. 














JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies’ and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Bras, Etc. Metal stands supplied at most reasonable prices. 


For particulars, write 


ACTION FORM CoO. 


265 WEST 17TH STREET NEW YORK II, N. Y. 
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YUCCA POLES 
Give high dramatic 
1” to 6” diameters. 
delivery. 


lines to your windows! 
6’ to 12’ high. Immediate 


BAMBOO POLES 


From ¥,” to 2” diameters. Priced from $18.00 


per hundred. 
TAPA PAPER 


\ Reflecting the charm 
and romance of the 
South Seas. Six de- 
siens; 22° =x 32”. 20 
sheets $7.00. 


BAMBOO MATS 
For backgrounds — 
arr’ne A v- ders. 
34%” x 54%” @ $3.95. 






< NIN ee 


~~ 


a MT SSS 


—> 





a 

SS Ss 
=i 
oe 


i 


+ 


| 


a+r TAD 


NEW CATALOGUE 


Teariceart 


535 Sutter St. San Francisco 2, Calif. 








WHAT'S NEW? 


Duran’s 
Manikins 
are 
New and Exciting 
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Display men who've visited 
the NADI show at the 
Hotel New Yorker, saw a 
Know How in Duran's 
manikins. ..we introduced 
our New Creations—New 
Artistry — New Fashion 
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Xin an outstanding New VA 
Y& group of beautifully mod- 23 
eled figures. 5 


Write for information 
and particulars, today. 


DURAN’S STYLE RITE 
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A; 27-31 BLEECKER STREET 
\G NEW YORK 12, N. Y. 
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M 
T exactly 10 a. m. on 
the Grand Marshall of the 


annual Thanksgiving Day 


November 27 


21st 


staged by R. H. Macy & Co., New York 
City, gave the word that started 17 bril- 
liantly-colored floats, six gigantic balloon 
characters, six bands, and more than 700 


parade personnel down Central Park West 
77th street to Columbus Circle, then 
along Broadway to 34th street. An esti- 
mated 2,000,000 people witnessed the parade. 
Santa Claus, bringing up the rear of the 
parade, arrived at Macy’s marquee on 34th 
street atop his resplendent float at approxi- 
11:45 from his 
mounted the and greeted 
Santa then 


from 


descended 
sleigh, marquee, 
his thousands of well-wishers. 


mately asi: 


parade 


Parade 


officially commanded the 
famous Macy mechanical windows. whicl 
this year depict the never-before-revealed 
saga of Santa Claus’ life, entitled “A Santa 


unveiling of the 


Claus Story”. Edward C. Redding wrot 
the original story, adapted by Macy's 11 
26 miniature floats which revolve in_ the 


windows. Background music—“The Santa 
—A return engagement of the Giant Panda 
used in last year's parade was made necessary 
by popular request; 33 huntsmen held down 
his 6,300 cubic feet of helium. . . . The Com- 
ical Cop balloon is seen inflated prior to 
being shipped from the Goodyear Tire & 
Rubber Company, Akron, for the Macy parade 
on November 27. . . . Watching pensively, the 
Tin Man has his metal touched up— 
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Ciaus Clock”—was also written by Redding 
and was recorded by Frank Luther. 

During the night before Thanksgiving, 
Macy’s staff was busy assembling the many 
components of the parade. The enormous 
yilloon characters, which were made by the 


Goodyear Tire & Rubber Company, Akron, 
were fed 33,000 cubic feet of helium to 
keep them on their toes during their appear- 


ance in the actual parade. Also on the 
night before, almost a parade in_ itself 
occurred when the floats were moved from 
ouis Kennel’s studios in New Jersey, 
rough the Lincoln Tunnel, to their places 
iptown. An invading jeep “army” was 
lispatched to pull the parade floats. At 
he studios of Bliss Display Corporation, 
New York City, the miniature floats for 
the mechanical windows were readied for 
their spectacular debut on Thanksgiving 
Day. 

Included in the actual parade were the 
Comical Cop balloon, accompanied by 33 
smaller officers; a flag float containing the 
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flags of the 48 states and topped by the 4 — — 
Stars and Stripes; 40 comic heads; | 4 &Y A. SPEEDTAG NEEDLE , The mentees eS ens ath 
Humpty-Dumpty striving desperately to ae B. peng a ou Bern eed . . 
keep from tumbling off his wall; the Old <= @& ; ; 
lady in the Shoe; a pumpkin float with a C. CARD AND TICKET HOOK 2 — — “or gee yr eta 
hill-billy band (the pumpkin being an i + gt grip firmly and hold securely. 
enormous balloon); a rattle-trap car that iall 
, | | “ - NDKERCHIEF HOLDERS ¢ Especially 
vceliniliadl i oueiy- a aod Tin Man: | D. “RUDOR” SILK AND HAN . 7 
- ' -. being — — sea Met desirable for fragile or easily ane ser a Grips firmly 
f the ae ins ba | with no teeth to tear or mar. With or wi . 
whid iti tee Pg eon —— | E. DISPLAY TICKET HOLDER , Add display value to chinaware. 
realed ‘onan ship; teste teed with cuales | ” = itaagenet av sin aia ca cual finish. 
Santa . : i orgh , : esd notion counters and display rac Calais eaaekectaniies 
sional acrobats ane gglers; < -foo a - a 
= = Panda balloon; Peter Rabbit and a turkey; | * elle tgs mca : ws . 
re a sien vcntigl = oh | H. TICKET HOOK e A small, convenient universal ticket holder. 
Reins Joe Palooka”, and a gnome balloon with | I. LONG PIN CARD HOLDER @ Round double wire holds inserted 
pointed ears, a cue-ball nose and chubby | price card securely in an upright position. 
- hands—accompanied by 27 miniature copies. | J. NEW STYLE “RUDOR” ALARM ‘TILL e Combination — ag 
sar = ; alarm rings if tampered with. 32 combinations. 9 new deep type 
an John Hyslop Dies built in coin compartments, 5 bill spaces and 1 check spice. Size 
om- At Age Of 83 | é with cover — 47/,” x 181/44” x 161/2”. 
to John Hyslop, formerly in charge of dis- | © K. JEWELRY STAPLES @ Lacquered brass to display jewelry on pads. 
8 play for Callender, McAuslan & Troup | nN L. “HANDI-TOOL” DISPLAY HAMMER e Three tools in one — 
- Company, Providence, R. I., died at his | ¢ hammer, nail puller, and screw driver. The tools most needed, in 
. home on November 23 at the age of 83. a one convenient form that fits into the vest pocket. 
Hyslop was born in Kilmarnock, Scot- . JOBBER AND DEALER DISCOUNTS 
> 





land in 1864. Coming to America in his Write for complete illustrated price list. 
outh, he entered the display field and in 
1893 designed several displays for the Chi- 


cago Exposition. Other displays of his  — 


creation were used at the Buffalo Exposition 
and the Paris Exposition in 1900. RUDOLF ORTHWINE CORPORATION 


He was one of the first vice-presidents 
ie aiaeie Giialeaiia Gh Sie. es $16 WEST 34TH STREET + NEW YORK + 1 + N. Y. * MEDALLION 3.5900 


national Association of Display Men. 
Hyslop left the display field some years 
go and for the remainder of his life was 
ctively engaged in the management of 
several companies in Providence. He is 
survived by the widow, two daughters, and 
two grandchildren. 











FOR YOUR 


DRESS GOODS 
PROMOTION 


Charles Auton Elected No. GR 620 

By Birmingham Group Giant Shear 6' lon 
\t a luncheon meeting of the Birmingham Need! 3 . 
isplay Club at the Hotel Molton on No- * es 


mber 20, Charles Auton was elected to 
the presidency of the group. Other officers 
pointed are Joseph Dultz, vice-president: 
orothy Baird, secretary, and W.. K. 
issetter, treasurer. 

Plans for a Christmas party were com- 
eted, and the event will be held on 
lecember 17. 


$16.25 Complete 


Opens to any angle... 
Hardwood construction 
.. . White Enamel Finish 


QUENSELL DISPLAYS, Inc. 


71-23 Austin Street 
Forest Hills, N. Y. 
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Ce 
Gorn S§ ping 


there are no finer 
papers than 


TIMBERTONE 


Give your out of door dis- 
plays that authentic touch 
obtainable only with TIM- 
BERTONE paper. 


Brick & Stone finishes in a 
wide variety of colors and 
designs. 


weeny 


DECORATIVE COMPANY, INC. 











Note New Address: 


324 LAFAYETTE ST. 
New York 12, N. Y. 
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. PHILADELPHIA... ARKOW-LEWIS 


> 
x 
x 
e) 
< 
* 
m 
: 
WN 


to all who came, saw and thrilled to our 
presentation at the New Yorker during 
Market Week — 


OUR SINCERE THANKS 


to you who were unable to see it, and 
to all our friends, may we extend the 
warmest of 


HOLIDAY GREETINGS 


our representative will call on you early in ’48 


ARKOW-LEWIS 
" SIMAT-MOANV 


> ARKOW-LEWIS 
» SIMAT- MOANV 


RKOW-LEWIS ... PHILADELPHIA... ARKOW-LEWI 











made in the latest Fifth Ave- | USE THE 
nue fashions or your own TU TY 
description. Perfect fitting. OPPOR NI EXCHANGE 
is For any WANT AD purpese: 
Wholesale and Retail POSITION WANTED POSITION VACANT 





For particulars write USED DISPLAY EQUIPMENT FOR SALE 
WINDOW MANNEQUIN, INC. REPRESENTATIVES WANTED 
449 West 3 St. New York 1, N. Y. $3.00 Per Column Inch — CASH WITH ORDER 
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~ NADI Expands 
Ad Program 


HE semi-annual meeting of the N 

tional Association of Display Industries 

was held at the Hotel New Yorker on 
Saturday, December 6, prior to the opening 
of Market Week, with a_ representative 
attendance of the membership. The meeting 
was preceded by a luncheon in the North 
ballroom. 

President Sylvan Freund called the meet- 
ing to order and introduced John F. Bow- 
man, who was appointed managing director 
of the NADI several months ago. Bowman 
asked for the whole-hearted support of all 
members in his work to expand the activi- 
ties of the association. 

Richard J. Adler, treasurer, reported a 
profit of $2,500 on the June Display Market 
Week held in Chicago, and also reported 
a substantial cash balance in the NADI 
treasury. He mentioned, however, that the 
new plan of operation for the organization 
requires additional funds and requested that 
this be given consideration so that the 
association can operate on a_ balanced 
budget. 

3owman reported on the NADI mem- 
bership and announced that three new mem- 
bers had been elected by the board. These 
are The Morgan Company and Glo-Brite 
Products, Inc., both of Chicago, and Amer- 
ican Model Form Company, New York City 
He stated further that many applications 
for membership were on file but could not 
be elected until further information could 
be obtained about the applicants. All 
applications, he said, would be processed 
before the next Display Market Week in 
June. 

Freund appointed the following to the 
nominating committee for the election of 
officers at the June meeting: George Sil- 
vestri, L. J. Charrot, Charles Waldman, 
Arthur Weinberg, Carmen Barrango, with 
Freund acting in an ex-officio capacity. 

George Silvestri then gave a report on 
the meeting of the board of directors the 
previous day, the highlights of which con- 
cerned a revision of the constitution and 
by-laws to provide for a new membership 
policy, and the increase in dues to meet 
the new needs of the association. 

Trowbridge H. Stanley, publicity chair- 





man, reported that the advertising program 
of the NADI had been carried on as sched- 
uled. He spoke of its effectiveness and 
advised that it should be expanded to reach 


| a larger segment of retail management. He 


suggested an increase of $2,500 for the ad- 
vertising budget, and this was later voted. 
Bowman then announced that the next 
Display Market Week would be held in 
New York City, June 20-25, at the Hotel 
New Yorker where arrangements have been 
made for larger space than ever before, 
thus making it possible to accommodate all 
members of the association even though 
rationing of space may be necessary. Thus 
the event will be under one roof, which is 
in accordance with the wishes of the mem- 


| bership. He stated that if the growth ot 


the association continues it will be = im- 
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possible to confine later Market Week 
owings to a single hotel. 
Bowman mentioned that reservation forms 
r the June event will be mailed to NADI 
embers soon and that space would be 
lotted strictly in accordance with the order 
which applications are received. He 
ressed the importance of returning space 
servation forms promptly. 

A motion was made to establish the same 
ite of dues for associate members as for 
active members, to provide increased funds. 
his was voted unanimously. 

A discussion of the budget needs of the 
irganization was thus brought up = and 
esulted in the following recommended 
amendments to the constitution, to be voted 
on by the entire membership by mail: That 
the annual dues of the association be in- 
aukal from $100 to $200. That the active 
membership be confined to actual manu- 
facturers owning a minimum of 51 per cent 
of their manufacturing facilities. (The 
actual text of the amendment is: “Any 
person, firm or corporation having its prin- 
cipal office in the United States and en- 
gaged in the manufacture or sale ot display 
equipment, in which said corporation owns 
a minimum of 51 per cent of the actual 
manufacturing facilities or products pri- 
marily used for display purposes with the 
same provision for ownership, shall be 
eligible to active membership in the asso- 
ciation.”) That all other companies be 
eligible for associate membership. 

The prevailing opinion was that member- 
ship in the should not be 
restricted but that the control of the asso- 
ciation should remain in the hands of the 
actual manufacturers in the display industry. 
Members in the associate group, however, 
have all privileges of the others except for 
that of voting. 

The meeting was carried on with dispatch 
ind the interest in the welfare of the NADI 
was affirmed by the general discussion from 
the floor. 

Finally it was voted that the official office 
f the association shall be at 11 East Walton 
Place, Chicago 11, where facilities have 
been established. Correspondence should 
be addressed to John Bowman, Jr., man- 
aging director, at that address. 

A petition from the St. Louis Display 
Guild was presented at the meeting by I. T. 
Vierheller, Garrison-Wagner Company, who 
is also a member of the St. Louis club. 
The petition asked that the NADI eliminate 
expensive entertainment for displaymen at- 
tending Display Market Weeks, and that 
the sum thus saved each year be devoted 
to display education and display research. 
(he idea received much commendation from 

any members, but no definite action on 

ie petition was taken. 

As for the actual Market Week itself, 
bout 80 firms showed their products either 

the New Yorker or in their New York 

1owrooms. Attendance was relatively 
od, and buying was much better than for 

e same show last year. It was marked, 

»wever, that displaymen are buying more 

irefully these days even though budgets 

ive not been cut. 


Meloy Becomes President 
Sf Indiana Firm 
Meloy Brothers, Inc., 
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association 





Shelbyville, Ind., 











DISPLAY WORLD 


{ 


\\y 


Wy 


A> 


Attractive pricing of merchandise 
means more than the price itself. 
Eureka holders compel attention 
and display your prices with irre- 
sistible buy appeal. 


Distinctively embossed in gold or 
silver foil, they’re bright spots for 
all store promotions—for window, 
counter, shelf, or showcase. Ad- 
justable too for easy reading at any 
view level. 


To cover all price changes and 
ranges, each box contains 20 die- 
cut and scored holders (2” x 
25”) with 440 figures from 0 to 
9. Includes signs for dollars, cents 
and decimals. Prices appear in 
high-visibility black on matching 
gold or silver grounds. 
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CHANGEABLE 





PRICE CAR 


FOR DISPLAY 
BUY APPEAL 


ds Made to Order 
ompany or trade 
for information. 















ORDER FROM YOUR JOBBER TODAY! | 
OR WRITE DIRECT 


EUREKA! 


ee 


EUREKA SPECIALTY PRINTING CO. 
STATIONERY DIV., DEPT. DW 


SCRANTON, PA. 





announces the appointment of William R. 
Meloy as president of the organization, 
succeeding Joe B. Meloy, co-founder of the 
firm who died in October -of a_ heart 
attack. The company, one of the world’s 
largest producers of photographic enlarge- 
ments, photo-murals and transparencies, has 
been actively engaged in this field for the 
past 15 years. 

Meloy has been with the firm as general 
manager since April, 1946. He attended 
Culver Military Academy and Indiana uni- 
versity, where he was a member of Delta 
Upsilon fraternity. He served three years 
overseas with the navy during the war, 
aboard a destroyer and an LST. 





RAISED GLASS LETTERS | 


ALL STYLES - - - ALL SIZES 
PLASTICS. STOCK AND FROM a 
ALSO VIKING TYPE 1”, 1%”, 2”, 3, 4 


Write for Price List 


FALK GLASS PRODUCTS CO. 
5-9 Union Square New York 3, N. Y. 








FOIL and FANCY 


PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 
NEW YORK 19, N. Y. 
PLAZA 3-§ 968 


Complete 


photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 
Studio Still Lifes 


Complete 
information and samples 


sent on recuest 
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“Theatre Lighting Ahead 
Of Retail Lighting” 


HAT the world ot merchandising has 
much to learn from the theatre when it 
comes to lighting is the contention of 
\be Feder, lighting specialist and head of 
Lighting by Feder, Inc., New York City. 
Feder made this assertion a short time ago 
in an address before the Cincinnati chapter 
of the Illuminating Engineering Society. 
“Lighting that promotes the urge to buy 
is really ‘mood lighting’ in terms of the 
theatre,” said Feder, stating that lighting 
to create every possible kind of mood is 
something that the theatre learned to deal 
with many years ago 
He conceded that the world of commerce 
has grown increasingly conscious of the 
hasic role that lighting can play in en- 
hancing the eye-appeal of merchandise and 
in exploiting sales, but that much progress 
still remains to be made before mastery 
of this new sales weapon will have been 


achieved. Each job must be treated as a 
custom job, just as each theatrical set 1s 
individually illuminated, Feder asserted in 
pointing out that no streamlined, facile 
solution for general application can be ex- 
pected 

Feder has lighted more than 200 Broad- 
way productions, including dramas, musi1- 
cals, operas, ballets and pageants. His 
presence in Cincinnati coincided with the 
opening of the new eight-story Bond store, 


> 





for which he designed the entire lightin 
installation. He is also handling the light 
ing phases of the J. C. Penney store to b 
opened in 1948 in the same building. Bot 
stores are part of the new Terrace Plaza 
hotel structure, for which he is also handling 
the illumination. 

In his talk, Feder said: “In the theatr 
more than any other place in the conten 
porary scene, the vocabulary of lighting has 
been extended to its fullest potential. This 
ability must be applied to the commercial 
scene. It is mood lighting more than any 
thing else that holds the key message which 
the theatre has for commerce. We in the 
lighting profession have grown to. think 
too constantly about the techniques and 
engineering phases of the tool which is our 
medium of expression. We think of foot 
candles, we think of lumen output and watt- 
age and fixture brightness, yet we do not 
think sufficiently of the magic of light and 
the power ot light which projects an en- 
tirely different mood by means of color, by 
means of intensity and contrast. Yet in our 
everyday activities these very qualifications 
make themselves felt. 

“Mood lighting that does not betray its 
source can function not only in the theatre 
but in the fields of commerce and industry; 
anywhere, in fact, where merchandise or a 
service must be sold and where lighting 





Ray W. Smith (center), executive vice-president of the Downtown Business Men's Association, 
Los Angeles, shows one of the prize winning photographs in the California Apparel Creators’ 
window display contest to the three displaymen who won thousand-dollar trips to Los Angeles. 
Left to right are Leo St. Clair, Buck's, Inc., Wichita; James Garrett, Leonard Hopkins Company, 
Anchorage, Alaska; Smith, and Donald Shanks, representing Wm. Filene's Sons Company, 


Boston— 
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-an become a powerful sales tool. At no 
tin should the audience be conscious of 
the techniques by means of which the effect 
is obtained. Lighting must be unobtrusive. 
One must merely feel it subconsciously, not 
ousciously, in all of its mechanical and 
ngineering aspects. 

o some degree, industry has already 
youn to utilize the techniques and _ skills 
which the theatre has commanded for 

y years in the field of light. In recent 
ears, not only has spotlighting or accent 

ting been employed more extensively in 

merce, especially in retail stores and in 
nanufacturers’ showrooms, but also flood 
ighting. Illumination generally has_ bor- 
rowed more freely from the theatre. It is 
ll, however, just a beginning. 
“T believe that we are going to learn how 
» employ light to create mood and actually 
to give us the illusion of material to that 
same degree in the world of merchandise. 
[ must confess that when I walk through 
stores or through manufacturers’ showrooms 
today I feel in the main they are fumbling 
with this new instrument that has been put 
in their hands. When I say they are 
fumbling, I suppose I mean not necessarily 
e manufacturers alone but everybody. 
everyone who has anything to do with light. 
It is such a vast new device, such a vast 
new language, that it is inevitable at this 
irly stage that we understand only the 
rst inkling of how it may be employed. 


t 
} 


‘My own interpretation of the translation 

lighting techniques to the world of com- 
merce is to be seen right at our own back 
loor here in the city of Cincinnati. The 
new Terrace Plaza building with its two 
large stores occupying the first eight floors 
represents a complete new expression not 
ly in architecture, but also in lighting. 
In devising the lighting solution for the 
Bond store which has just opened, I have 

loved in some respects some of the 
identical tactics and techniques that we 

lized in evolving the lighting solution for 
Faustus’ on Broadway something like 10 


n 
) 


Cars ago. 

‘Of course, in making any transition from 
the theatre to the world of commerce, it is 
important that we keep in mind that we 

not dealing with dramatics but with a 
ery simple realistic problem of moving 
merchandise. Drama there must be, of 
course, but only to the extent that it will 
help us sell. 


‘In the Bond store, I have attempted to 
nslate mood lighting, accent lighting, 
ot lighting and the psychological factors 
t light possesses, into forms that can 
ke light work for industry. We solved 
problem of lighting the exterior of the 
re by fixing it in a luminous plane of 
red light, visible half a block away. 
bright, gay warmth of the exterior, 
iting the customers to enter, is further 
ried out in the interior. Here a dra- 
tic ceiling of light both illuminates the 
i itself and brings in clear, sharp focus 
merchandise on display. The ceiling of 
t virtually resembles in power that of 
sky on a sunny day, so that the mer- 


> & 


ndise stands out as trees stand out on a 
idow. Warm light above, brilliance be- 
, set a mood of tremendous cheerfulness, 
esistibly conducive to buying.” 
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Why Use- 
Ordinary 
Cardboards ¢ 


- WHEN YOU CAN GET - 





CRESCENT 
Quality 
BOARDS 





THIS! => 







Your Dealer Is Ready To Serve You-- 


Better See Him Today! 





CRESCENT QUALITY BOARDS 


Are An Exclusive Product of 





CHICAGO CARDBOARD COMPANY 
670 W. Washington Blvd. Chicago 6, Illinois 
















REDIKUT LETTERS|% 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th Sst. Los Angeles: 43, Calif. " 


STUDY \N 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 








display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St.. Chicaao Til 






MANNEQUINS 


repaired 
refinished > expertly 


fot Sot rested 


412 Bay Bldg. 
Seattle 1, Wash. 
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timbertone 


* metalic 
papers * 


are delightful in color 


THEY OFFER A WORLD OF 
POSSIBILITIES IN DISPLAY 


* 
See the NEW 1948 numbers .. . 
they will delight your artistic sense. 


MBER IN 


DECORATIVE COMPANY, INC. 


Note New Address: 


324 LAFAYETTE ST. 
New York 12, N. Y 
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INCREASE YOUR SALES 
OF LATEST HOSIERY 


WITH A 


REVOLVING LUCITE 
HOSIERY STAND 





@ Hosiery Locks In. 
@ Slotted For Price Card. 


¢ Dimensions, Height 21" 
Top 16" Dia. Base 9" Dia. 


EASTERN DISPLAY, Inc. 
51 KNEELAND ST., BOSTON, MASS. 














DISPLAY IN MONTEVIDEO 
[Continued from page 44] 

plants at either side were two large screened 
aviaries containing live canaries. This was 
a novel idea but a little difficult to see from 
the street as the white painted mesh in 
front of the aviary obstructed the view. 

\bove the aviaries was a strip of green 
and white awning repeating the colors of 
the green and white umbrella over a glass 


top wrought iron table. Other furniture 
included two or three iron chairs with 
bright red and vellow cushions, and a 


coffee table with a small display unit on 
top ot it. 

The floor was covered with white pebbles 
and grass mats, continuing a cool green 
and white color scheme. Walls were painted 
a dusty pink with accents of white painted 
branches and bright green 
ceiling was a battleship gray. 


leaves. The 


Eight modern mannequins from the 
United States displayed crisp and cool 
summer dresses of pure bright colors. There 
The only 
words were on small lettered cards on the 
floor by the mannequins, saying that the 
textiles were guaranteed by Everfast, Tootal, 
and Staub. 

The small shadow-box side windows dis- 
pure silk materials; 
jewelry, and men’s 


were no price tags or card copy. 


played accessory items: 


shoe units; costume 


accessories. Backgrounds were uniform with 
light gray material and green leaf sprays 
on branches sprayed white. 

A clever and time-saving device for mak- 
ing window changes in La Madrilena’s side 
windows is the fact that the whole floor of 








each window slides back. Being about waist 
high, this eliminates stooping and_ bending 
and makes a window change a_ pleasure 
More or less the same idea as Lord & 
Taylor's famous elevated floors, the only 
difference is the fact that these are small 
shadow-box windows and they slide back 
and forth instead of up and down. 

La Opera is a smaller store, but imports 
a great deal of merchandise from the United 
States, especially fabrics. Besides fabrics 
it is beginning to promote its tailor-made 
sportswear. There are only four front win- 
dows, one of which is an island window, a 
displayman’s headache. The windows are 
very narrow, which adds to the problems 
The four spring windows at La Opera were 
planned to go together in theme and color 
scheme. All were for sport. 

Window number one is the island window. 


It had a beach atmosphere with three 
mannequins in bathing suits. Hung from 
the honey-combed ceiling and_ stretching 


from one side to the other was a large 
fish net. It was draped now and then ir- 
regularly to allow small recesses for dis- 
play units of beachwear. 

On the floor was a mixture of small 
beach pebbles and yellow maize, or ground 
corn, which is used to make polenta, one 
of the main foods of the country folk. 
Painted on the inside of the glass itself 
were fish and sea plants of various designs 
and colors. This caused interesting com- 
ments and served as a note of humor. 

Other atmospheric props in this window 
consisted of a small anchor, a life preserver 
with the store’s name painted on it, a coil 
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rope, and a ship's lantern. One manne- 
iin was seated on the coil of rope. Of all 
windows this one is the largest, with a 
pth of about 6 feet and length of about 14 
teet. The blue lighting was directed from 
hove the honey-combed ceiling. 
Window number the center back, 
tween the two entrance doors and smaller 
size. Here were displayed riding breeches, 
sport shirts, jackets and sweaters for wo- 
en, with the use of three mannequins. 


two is 


he background was of two sections of 
lywood panels painted a soft medium 
green. On one panel was painted in line 


lrawing—except for the bright red roof— 

country house, trees, and a figure on a 
orse. 

Display fixtures consisted of five 
sales of hay, on one of which was seated a 
nannequin, and a section of white 
vith a real English saddle thrown over it. 
\ pitchfork and rake leaned against the 
background. Bits of hay were strewn about 
the floor to make the window look more 
“lived in’. Amber and white spotlights 
lighted the window from above. 

The other two windows were at the sides. 
One displayed imported silk prints from the 
United States. Background was painted a 
light gray. A large yellow sun and rays 
lung from Displayers large 
natural colored round baskets out of which 
was draped the brightly colored material. 
One basket was dropped from above at an 
ingle and contained two or three bolts of 
material. The floor was covered with five 
bright yellow maize. Near the 
baskets were placed large green plants, cut 
ut of cardboard. The center display with 


small 


fence, 


above. were 


kilos of 





the sun, a couple of baskets and some 
ist lraped material was spotlighted from above. 
ng The fourth window drew customers to the 
re sports section. There were three manne- 
& quins showing shorts and slacks. The back- 
ily eround was an imitation of the front of a 
all summer resort shop, painted gray with white 
ck trimmings. At each side were small shadow- 

ox display spaces recessed into the wall. 
rts hey displayed sandals, gay colored scarfs, 
ed belts, etc. Over these shadow-box windows 
cs was a small red and white striped awning 
de with dark blue poles coming down at an 
n- ingle to the floor. The floor was laid with 
a sections of beaverboard painted to imitate 
re i flagstone walk. At the edge nearest the 
1S vindow bright green wood chips gave the 
re ffect of grass. To one side was a section 
or f curbing with a quaint lamp post placed 


it an angle. The lamp had a real light 


W. nside. Behind the lamp and on the glass 
ee vas painted, in white, a line drawing of 
m some buildings with awnings and tables and 
1g hairs out on a terrace. 
re The idea for this window was inspired by 
r- the quaint buildings and lively atmosphere 
S- it the summer resort, Punta del Este, about 
‘0 miles up the coast from Montevideo. 
I] verything for these windows, with the 
id xception of the baskets, was made in the 
1e tore itself. 
k. One other store that might be mentioned 
lf s that of Caubarrere. It is the newest and 
1S iost modern in architecture. Their large 
1- ront window displayed six figures, all in 
lack suits and jackets. The background 
W vas of a brick colored material hung from 
r he ceiling. On the floor were squares of 


il vhite painted wallboard 
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Put Life in Your Displays 


WITH A 


GREGORY MOTOR 





The GREGORY MOTOR is composed of three parts: 


2—Curved swinging “armature 3—Mercury valve “switch” 
Size—2" thick, 6" high, 6" 


The armature is actuated by the magnetism of 


1—Solenoid type "field coil” 
Each motor is equipped with a 6 ft. cord and plug attached. 
wide and will operate in an 8" space. 
the "field coil’ as in any motor except in this case the end of the armature passes through 


an open coil. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. I has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 


erate with you. 


DELIVERIES CAN BE MADE 
IMMEDIATELY FROM STOCK 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN I, N. Y. 











DE-LUXE SHOWOFF 
DSO-3 
30'' high by 12°' deep 
Space between shelves 
12''. Uprights have a 
partial gold shading 
$16.50 each 


THE CORNERADE 
CA-4 
** high by 15°° deep 
by 27°' wide. Center 
uprights are of twisted Nf 
\ wood rope. ' 
$17.75 each / CA-4 


JOBBERS INQUIRIES INVITED 


227 S. FIFTH STREET, PHILA. 6. PA. 


SEND FOR FREE CATALOG ® 


DISPLAY Wlarketere. Tuc. 
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readers of Display 
$18 Tacker and 
.. $8.75 plus tax 


offer to 
Model 


Special 
World — | 
5000 staples 
Money Back guarantee. 


Display Supplies Department 








Where are the Tacks? 


No need to look for them. They're 
right in the magazine of the 


STAR * 


One Hand Operated 


AUTOMATIC TACKER 








Model S18 Tacker 


Just press down on the handle to operate. 
Tacker weighs only 29 ounces. Hold work 
with one hand and tack it with the other. 
Tack close to edges and corners. Tack 
where you can't swing a hammer. 

Twinpoint staple tacks hold better and make 
only tiny inconspicuous holes. 


STAR PAPER FASTENER COMPANY 


NORWALK, CONNECTICUT 












the ever popular 


TIMBERTONE OAK 
PAPER VENEERS 





















The most practical . . . inex- 





pensive . . . and satisfactory 
paper wood veneers obtain- 
able. Thousands know this... 





why not you? 


HOMO NO 


DECORATIVE COMPANY, INC 
Note New Address: 


324 LAFAYETTE ST. 
New York 12, N. Y. 
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@ SNNIW UVE-HIOVE UOd 


make every sales story 


EASY TO READ! 


MITTEN’S LETTERS — Inexpensive! Easy to use! 
Third dimensional— dramatic! White perfection! 
Pin back, Sanded back and track letters in 14 styles. 
Also gay borders and Mitten Illustro Figures. 
Write for name of nearest dealer 


SYOLVIIGNI LNIWLYVdIG YO4 
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2226 5th Avenue @ Redlands, Cattorna 





DECEMBER, 


BOND'S STORE OFFERS 
DISPLAY INNOVATIONS 


[Continued from page 37] 


|} apparel and the Varsity Shop for studen 
A partial view of this floor is given by t 
second photograph and by the seventh illu 








| flowing, 


— Virgil Ochiltree — 

tration. It is difficult to believe that 16 
different colors, tints and hues go into the 
color scheme, but it is true; the different 
shades smoothly into other 
that one gets the impression of not 
than three or four variations. The general 
effect produced by this third floor is one of 
rich beauty, carried out by the vari-toned 
showcases and racks of wood and 
This department is 192 feet in length and 
90 feet in width. 

Two views of the fashion floor—the fourth 
—are here. Although divided into 
sections, the units of this department blend 
into one another through the medium of 
curved walls. Built-in spotlights, 
in addition to the regular illumination, pick 
out display points of interest just as on 
the other floors. 

On the fifth floor is something new for 
the Cincinnati division of Bond’s—a beauty 
salon, treated in deep pastels, blond wood, 
fluted glass, and recessed lighting. On this 
floor is located the store’s tailor shop, and 
it is here that the display department is 
situated. 

The display department has a staff of 
seven, directed by the writer. All signs are 
made on a cardwriting machine, standard 
izing on script for window cards and block 
type for interior signs. Every 
the staff is able to operate the machine in 


flow so each 


more 


glass. 


shown 


member of 


addition to his regular duties. 

Among the equipment are 125 
mannequins, of women, children, and men 
required for the windows and the numerous 
spot displays. 


store’s 





| Fort Worth Store 


Appoints Comstock 

Fort Worth, has 
W. G. Comstock as display manager. He 
from Korrick’s 


Meacham’s, appointed 


comes to the Texas city 


| Phoenix, where he held a similar position 


1947 
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Regional Display Contest 
To Be Held Once More 


Displaymen of Ohio, Indiana, Illinois and 
Michigan once more have an opportunity to 
participate in the annual winter sports win- 
dow display contest sponsored by the East 
Michigan Winter Sports Council. 

ecause of the popularity of last season’s 
‘ontest, prize money has been raised from 
$350 to $675, with a first prize of $200. 
Other prizes are, second, $100; third, $75; 
fourth, $50, and ten additional prizes of $25 
each. The contest rules are simple, and can 
be arranged to tie in with a current display 
§ winter sports clothes or equipment. The 
to all retail closes 


yitest, open stores, 
February 6. 

require the installation of a 
sometime during the 


he rules 
winter sports display 
month of January, using as a theme any of 
the following winter sports: skiing, snow- 
ice fishing, fox, rabbit or wildcat 
hunting; figure or skating; hockey; 
ice boating, winter carnivals. Somewhere in 
the display must be the words “Winter Fun 
in Eastern and Central Michigan.” 
means of a 


shoeing, 


speed 


Entry should be by photo- 
graph, in black and white glossy print, 
preferably 8 by 10 inches. Name, store and 


address should be written on the back, This 
information will be concealed and the prints 
numbered before judging takes place. Dis- 
selling appeal, 


will be judged for 


originality, and artistic handling. 


play s 


Opens Display Company 
In Vermont 

Display Art Service is the name of a new 
lisplay company opened at 213 Main street, 
Burlington, Vt., by Len Peirce. He _ will 
handle a general line of display materials 
and equipment. 

Peirce was formerly 

Sears, Roebuck & Co. at the Burlington 

Prior to joining 1941, he 
C. Penney Company, and before 
The Boston Store, Provi- 
vear. Peirce four 
vith the army during the war. 


in charge of display 
store Sears in 
vas with J. 
that was with 


lence, for a spent years 


Bill Campbell Presented 
With Watch By Club 

\t the December 2 meeting of the Chicago 
Display Club, J. W. “Bill” Campbell, for 
many years display director for 
Scott & Co. until his 
w weeks ago, was presented with a hand- 
me Elgin wrist watch. Campbell is a 
rmer president of the Chicago organiza- 


Carson 


Pirie resignation a 


n, having served in that capacity for two 
Since leaving Carson’s, Campbell has been 
hand in at display through 
ting as display consultant for two local 
definite plans for the future 
ll be announced 


ping his 


res, His 


Soon. 


Gignac To Represent 
‘ould Display 

Victor with R. H. 
arns Company, Boston, for the past 25 
display director, will represent 
H. Gould Display in the Southern terri- 
vy beginning January 1. Gould is located 
37 East 28th street, New York City. 


Gignac; formerly 


irs as 
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Nou / A low cost sign machine for stores that want to use 
high quality Printed Signs like those used by leading merchants — Sales are 


not lost to competition when merchandise is fully described and priced — 


Tell your customers about the quality and values you offer — Inspire con- 


fidence — Complete sales. 


BETTER 
SIGNS 






MODEL M1411 


Line-O-Scribe SIGN MACHINE 






Pints any size sign up to 14x II inches — Uses Name Logotypes and any 
printing cuts — Handles everything from price tickets to window cards — 
Anyone in your organization can print your own signs with this machine at 
little cost and the returns will be generous. 

UNIT INCLUDES everything needed for sign printing — 


Metal and wood type in script and plain styles — Sizes for all 
cards — 5 sets Caps — 5 sets lower case — 7 sets figures 


ranging from 1/4 to 2 inches. 
—$345. 


Complete with inks and rollers 
F.O.B. Chicago — 1% ten days net 30 — Shipment 


approx. three weeks. Instructions included — Fully guaranteed 
— Same quality as our larger Line-O-Scribes — Order by mail 
direct from the manufacturer — Price guaranteed for 30 days. 


THE MORGAN CO. 


DEPT. 7 
3966 Avondale Avenue, Chicago 41 








POSITION 


$ 


USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 

WANTED POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 

3.00 Per Column Inch — CASH WITH ORDER 











THAYER & CHANDLER AIRBRUSH 


Jorthe particular artist 


* Ge 


Sead for Cata/og $2 


THAYER ¢ CHANDLER 
910 W.VAN BUREN ST.,_CHICAGO.ILL. 





Dried Deevrative Materials 
from CALIFORNIA 

TEASELS in all forms; artichoke blossoms; India 

thistle; date palm florettes; grape stumps; man- 

zanita branches; dried grain heads; eucalyptus 

pods; pine cones. 


THE WATSON COMPANY 


21 CLAREMONT AVENUE, SAN JOSE, CALIF. 








DISPLAY TRANSPARENCIES 


Any size—from your negatives. 


8" x 10" — 40c ea. 
WILLARD KASSLER 


64-45 BOOTH ST., FOREST HILLS, N. Y. 














@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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* STAR SALESMEN * 


For thousands of year round 
Action Displays. 





meandering, 08 jf 


At Last a Turntable with these 
Exclusive Features .. . 

@ Electrical plug on turntable permits lights 
or other electrical devices to operate while 
revolving, i.e., radios, Christmas tree dis 
plays, floor lamps, and illuminated signs 

@ All models can be mounted in any post 
tion, floor, wall or ceiling 

takeoff for operat 

use of flexible 


@ Equipped with power 
ing signs switches, etc., by 
shaft connection 

@ Sealed ball-bearing gear box, extra heavy 
duty, totally enclosed motor 110 volts, 
60 cy. Safely rotates 150 lbs. 

Deluxe Model M-1 Turntable with rotating 

Pe ED 5650555000055 os0s0 enna $39.50 

Standard Model 

feature) 


Both models F.O.B. Dayton, Ohio 


IMMEDIATE DELIVERY 


Mechanical Display Engineering 


213 McDaniel Street, Dayton 5, Ohio 











don’t let the 
SUN 

MARK DOWN 

YOUR GOODS 


Protect your merchandise from 
destructive sun rays with trans- 
Plastic 


shades allow complete visibility 


parent plastic shades. 


and eliminate awnings and clum- 
sy canvas strips. 
WRITE NOW 


about 


... for information 


these easy-to-install eco- 


nomical plastic sun shades. 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 
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| WIRING & BALLAST HOUSING 
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T-6 SLIMLINE FLUORESCENT 


BRIGHT WINDOWS 

[Continued from page 35] 
Spotlighting is a “must” in nearly every 
display. In the first place, it makes prac- 
tical high enough brightnesses to compete 





with daytime reflections. Second, it can 
help strengthen composition and _ interest; 
and third, emphasis on form and texture 


is dependent on strongly directional light. 

Projector and reflector lamps are seen in 
Figure 4. These lamps are lighting units in 
themselves, with a_ reflector hermetically 
inside the bulb to produce a soft- 
spot with about a 30-degree beam 
spread. The projector (PAR38) type has a 
heat resisting moulded glass bulb which 
will withstand thermal shocks so that metal 
holders, louvers, etc., may be clipped to 
the rim provided for that purpose. 

Figure 2b. The reflector (R40) types have 
blown bulbs which may break under the 
above conditions. For this reason mount- 
ings such as in Figure 2c are recommended. 

Theatrical spots in the range of 500, 1,000, 
or 1,500 watts are often needed for very 
high brightnesses and for special effects 
where little or spilled light can be tolerated 
or where a specially shaped beam pattern 
The wide use of this equipment 
in many kinds of stores is ample evidence 
of the increasing application of stage light- 
ing techniques and realization of the need 
for high brightnesses. 


sealed 
edged 


is desired. 


Supplementary Lighting: In creating psy- 
chological values of association with use, 
seasonal effects, and “mood” scenes, colored 
light offers flexibility and a greater range 
of saturation and values than possible with 
pigments. Fluorescent lamps in color with 
suitable reflectors can be used for toning 
backgrounds, but are limited by space re- 
quirements in amount of color that can be 
introduced, except in trans-illuminated 
panels on similar elements. A new develop- 
ment is a “border” composed of PAR-38 
spotlamps with colored lenses designed to 
“fan” the beam out across the background. 
On a three-color dimmer system, this has 
proven a highly flexible unit. 

Reflector and projector lamps with colored 
filters (available in a wide variety of colors) 
and adjustable holders are another versatile 
tool. (Usually, they are directed on the 
background rather than the merchandise be- 
cause of the necessity for accurate color 
rendition.) One of many interesting possi- 
bilities is the casting of colored shadows 
with beams of different colors coming from 
opposite directions. Another is the use of 











/ 
SPECULAR ALUMINUM 


—Figure 5. Section of show window "Slimline" 

unit. Six of these three-lamp units are used in 

the window pictured in Figure |. It embodies 

the much wanted qualities of minimum cross 

sectional dimensions, ease of maintenance, and 
good utilization of light— 


wheel placed in 
create subtle, soft, 


a slowly rotating color 
front of the lamp to 
color changes. 

The display department will usually find 
it desirable to have an assortment of 
channels and_ reflectors for the various 
fluorescent lamps. In nearly every display 
there is an opportunity for increased effec- 
tiveness by introducing a touch of color or 
brightness from such places of concealment 
as backgrounds, showcards, behind boxes, 
props, etc. High local brightness may thus 
be achieved with a small wattage lamp and 
very little added heat. 

Emphasis should be placed on flexibility 
in display window lighting layout. 

Spotlights should be as close to the glass 
line as practicable, with a few, perhaps, 
between banks of fluorescent lamps if they 
are used. (This seems self-evident, but it 
is surprising how many spots are located 
in disadvantageous positions.) Fluorescent 
equipment will normally take most of the 
ceiling area not required for fixed filament 
and spotlights. Excessive brightness will 
usually result on the upper part of the 
background of inclosed back windows, from 
placing rows too close to the background. 
Also, watch for designs that will cast a 
shadow on the background. 

It may often be desirable to provide for 
the use of theatrical type spots. These re- 
quire a concealed space about 18 inches 
high and 18 inches wide. One convenient 
mounting is a pipe with a plug in a strip 
nearby. Another is the use of an open 
wireway designed to support equipment and 
provide electrical connections by means of 
a fitting which may be located any place 
along the duct. 

Filament lamps should normally be con- 
cealed at angles of view less than 60 degrees 
above the horizontal. In high windows, this 
angle may be reduced; in low windows tt 
should be greater. Where windows are 
seen only from the front, a valance may be 
all that is required. For other conditions 
additional baffles or louvers may be neces- 


sary. 
Fluorescent lamps are brightest when 
viewed broadside, thus shielding in this 


direction should be about 45 degrees. Look- 
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ing lengthwise, 20 to 30 degrees will usually 
be sufficient. This leads to a grid of louvers 
under the lamps, and recently there has 
been considerable interest in entirely 
louvered ceilings in the window to conceal 
all the lighting equipment. Several factors 
that apply follow: 

(1) It creates a smooth effect and adds to 
the feeling of a brightly lighted win- 
dow. The brightness of the louvers 
has some attraction value but little 
attention value. 

(2) Where spotlight beams intercept the 
louvers, there will be an area of 
higher brightness. This may be dis- 
tracting. 

The spotlight beam will be reduced 
in candlepower if the louvers inter- 
cept the beam. Solution: make cell 
size large enough or use regular flush 
gimbal mounting in the louver grid. 
Lower sections should be removable 
for complete immersion in washing 
solution; they are almost impossible 
to clean satisfactorily with a wet rag. 

When remodeling or construction of new 
windows is contemplated, it is suggested 
that a lighting specialist be called in to 
work with the architect and display depart- 
ment at an early stage in the planning. In 
this way the special knowledge and ex- 
perience of each can contribute to an effec- 
tive solution of the problems encountered. 


(3 


+ 


Holiday Season Greeted 
With Lavish Show 

In an enchanted Christmas wonderland of 
mirror trees, scintillating stars, and spun- 
crystal angels, more than 600 Christmas 
gift suggestions—ranging in price from one 
dollar to half a million—came to life at the 
annual Neiman-Marcus Christmas Gifts 
Walking Show on November 24, at the 
Dallas specialty store. 

Admission to the show was by purchase 
fa $2 ticket. The entire proceeds will go 
to the Salvation Army Christmas Fund in 
Dallas. 

The Neiman-Marcus decorations this year, 
which will serve as the background for the 
show, feature hundreds of mirrored man- 
zanita trees with lacy metal foliage, 
festooned with garlands of sequins and 
thousands of iridescent balls and stars. Spun- 
crystal angels float on misty clouds sus- 
pended from the ceiling. On the main floor 
is a snowy Christmas tree of simulated 
pine, 18 feet tall, strung with magenta balls 
and surrounded by toys. 

The Christmas Gifts Walking Show is 
lesigned annually as a dramatic and graphic 

norama of Yuletide presents for the whole 

mily. “A World of Gifts,” theme of this 
ear’s show, was carried out in the infinite 
irray of gift suggestions, with collections 
i fine imports, furs, jewels, lingerie, casual 
formal clothes, luggage, silver, and 
essories, presented by models from the 
er-foil-draped runway spanning the main 
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“Holiday 


Greetings 
to our many 


DISPLAY 
FRIENDS 


Your friendship has given us much pleasure, 
for which we are truly grateful and we wish 
you all the good things in life. 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City 11 




















Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 











Get on the Ball this Spring 


with these New 


SPRING BACKGROUND 
PAPERS and FLOORINGS 


We've planned our new Spring line of DISPLAY PAPERS 
to offer you the finest decorative surface coverings you 
have ever seen. They will simplify your Spring display 
problems and put your displays way out in front. 

Member 


CATIONAL asseciatics 
OF DISPLAY tanesTaIEs 


Samples Are Available — 
Write for them 
NOW! 


DINGLEMAN-WOLFF CO., Inc. 
112 W. 42ND STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 
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RELATED SELLING Some stores maintained an average as |iigh ow 
| [Continued from page 48] as 85 ties and 50 handkerchiefs per 100 -hirt ides 
| or . ° 

7 The results proved that on an average customers during the entire test period, fsllo 

To: only 20 out of 100 shirt customers bought which lasted six months. .) 
ties and only four bought handkerchiefs. To mention specific instances from indi- seas 

> and over the entire country there was a_ vidual stores as to the way open display no’ 
Jobbers 0 a rics striking similarity of customer buying habits increases sales, consider the following ei 
no matter where the stores were located. “Store A”. When one of 27 patterns and 1e7 
ss We began experiments in various sized styles of fancy shirts was featured on a om 
When in New York, visit our show- stores in many different sections with ideas table—that one shirt produced 16 per cent ver 
room. We carry a complete line for improvement of the percentage of of the total fancy shirt sales. When four val 
of Spring fabrics. | multiple purchases. One of the ideas tested shirts were featured in the same way, these 6 
| was a sales training program, but though four shirts accounted for more than 60 per its 
@ Tinsel Fabrics | this boosted related sales, we found that sagpre ol the sales. — , : foot 
| what was far more urgently needed by the Store B”. When similar shirts were dis- 1 
@ Nets | salespeople were better selling tools and played at the same time (a) on a table, (b) a 
| departmental layout to accomplish maximum on top of a showcase, (c) inside a show- ae 
@ Velvets | results. case, (d) in glass-fronted wall fixtures—70 com 
Disol Sogt | It was apparent from the testing that if per cent of total sales were from open dis- ies 
@ Visplay ocrims the shirts, ties and handkerchiefs were plays. a 
© Tarletanes | styled for one another, and displayed and “Store C”. High priced underwear for- — 
| stocked together at one point of sale instead merly displayed inside a showcase was 7 
e Sparkle Fabrics of three separate departments, salespeople shown on a table in the same location. The es 
could make many more combination sales. first day, sales were greater than the entire whi 
@ Fabrics for Spring and The regular glass showcase or table did previous week. cov 
Easter Displays not do a good job of stocking the three “Store D”. A year after the entire fancy tail 
items together, so we decided to build a shirt section was converted from closed for 
Catalog on Request fixture to fit the merchandise instead of selling to open display, fancy shirt sales had ind 
making the merchandise fit the fixture. increased 54 per cent. (Not a war or post- whi 
The result was our first related selling war year.) ut 
ounts to Large Users s + SeMINg seg ee _— 

Special Disc 9 case. It stocked all three items, shirts, ties, This continuing research indicates the wh 
and handkerchiefs together at one point of following principles for the sale of more cor 
sale. The display and card helped the men’s wear (in addition to the seven rules les 

1600 Broadway salespeople tell the story. With this fixture for fixture design mentioned later): Ing 
New York 19. N.Y the salespeople could sell all three items at Location of items. (1) Assign traffic 4 
FABRICS 00 ‘tice: one time instead of having to go to three locations to items in accordance with their ve; 
) sections. Customers were not pushed around’ display value and the frequency with which sig 
and could buy ensembles quickly and easily. they are bought on impulse. 2) Locate fol 
The results when these cases were used items so that one item helps to sell an- 
a were amazing. For every 100 shirt cus- other. (3) Display and stock related items Ps 
ee - fF fF FO U.LUG.LUhUG ° ° ~ ° aa 
a a tomers who bought from this fixture, 60 together and especially those that can be — 
' i bought ties and 45 bought handkerchiefs! styled for each other. 
i a This represented an increase of 40 ties and Space location. (1) The amount and kind 
@ } | 41 handkerchiefs per 100 shirt customers! of space (whether against walls or not) tu 
f a | e 
y i 
‘ NO OTHER , n 
f in 
i SUN SHADES PROTECT ; 
lis 
i LIKE THE NEW t 
% * P m 
: = i ar 
tc 
{ i | 
f TRANSPARENT SHADES , 
i y : 
Pee se ee ee se es . 
. 8) 
Tufra- Chem is our exclu- t 
sive process, patented and secret, ; 
which gives your displays far greater 5 
sun protection than any other shade 
previously on the market! : 
7 
WRITE FOR FREE 20 PAGE BOOKLET 
Address Transparent Shade Co. 





Box 2135-DW, Terminal Annex 
Los Angeles 54, California 









RANSPARENT SHADE CO. | —An unusual touch for shoe display was given this window at Breslau's, Washington, with four 
| mannequins standing beside and in a Crosley automobile. Details were worked out by Gregory 

; ; . : i ? f th 
501 N. Figueroa St., Los Angeles 12, Calif. | Carmichael, display manager, and Lynwood Sartorious, co-owner of Breslau who thought of the 
idea, reports: "It's a terrific window-stopper.'"— 
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be devoted to any item should be de- 

ied after careful consideration of the 

lowing factors in order of importance: 

) Sales contribution of the item; (b) 
<-asonal fluctuations of sales; (c) the 
nount of space necessary to give the de- 
red impression of assortments; (d) the 
near feet of counter space necessary to 

commodate customer activity; (e) the 
verage unit sale and the size of the item 

ulky items generally will make the best 
se of wall space where added height per- 
mits stocking more merchandise per square 
foot). 

These studies pointed out so many more 
problems that needed answering that the 
ompany has made this a continuing study 
which is now in its ninth year and is be- 
oming more valuable to our dealers as 
idditional progress is being made. 


Today we are presenting our dealers with 
1 complete store modernization program 
which not only includes related selling but 
covers the entire subject of men’s wear re- 
tailing. Any “Arrow” dealer today can, 
for a fraction of the real cost, have an 
individual study made of his store which, 
when completed, shows him the best lay- 
ut for maximum sales per square foot, 
which is, in effect, a thorough-going service 
combining the most modern in architectural 
lesign with the most efficient in tested sell- 
ing principles. 

The principles arrived at in the first nine 
vears of research on which the actual de- 
signing of these fixtures are based are as 
follows: 

1. Fixtures should be designed for the 
merchandise —the merchandise should not 
be made to fit the fixture. 

2. Fixtures should get the merchandise 
‘ut. where customers can see, feel and 
select it. 
3. Fixtures should display and_ stock 
merchandise so that a good assortment 
impression is made. 

4. Special fixtures should be used to high- 
light featured items. 

5. Maximum sales of related items can be 
maintained continuously by special fixtures 
designed to display and stock the items 
together. 

6. Fixtures should be flexible. Maximum 
sales are obtained by taking full advantage 
f changes in seasonal demand and special 
promotion. Therefore, each fixture should 
be quickly, easily and efficiently convertible 
to sell different items. Removable tops with 
standard bases provide maximum flexibility. 

7. Fixtures should be designed to provide 
naximum display and stock of specific items. 


Silvestri Adds 
To Sales Staff 


The addition of Elmer Broll to the sales 
staff of Silvestri Art Manufacturing Com- 
pany, 710 West Washington boulevard, 
Chicago, is announced by Bernard J. Gor- 
man. Broll has been a salesman for some 
vears and is well known to the displaymen 
he will call on in Indiana, Iowa, Michigan 
and Illinois. He will also cover the state 
‘§ Wisconsin, with the exception of Mil- 


waukee. 
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HANSEN 
TACKERS 


"Balanced Drive" is a description of the 
combined accuracy, speed, and ease of 
operation you get in Hansen Tackers. For 
display work of all kinds they can't be 
matched. A few of their uses are listed 
at right. Study them. 


DRIVE 


e Erecting counter and window displays 





e Securing posters to supporting strings 


e Attaching articles direct to display 
boards 


@ Tacking up indoor and outdoor placards 
e Fastening easels to the backs of cutouts 
e Making floral blankets, bunting, etc. 


e@ Sealing transparent 


There are 36 models of Hansen Tackers, bags and containers 


80 styles of Hansen Staples. Choose the 
one that fits your own needs. Let Han- 
sen give you better displays. 


e Stringing hardware to 
display cards 







ASK FOR 
FOLDER 


A.L.HANSEN MFG. CO. 


59041 RAVENSWOOD AVE. CHICAGO4OILL. 








—PLYWOOD 














for your HOLIDAY NEEDS 
and ALL OTHER OCCASIONS 


Select from country's largest stock and variety of plywoods— 
in sizes up to 48" x 192", practically any thickness. 


AETNA is famous for its plywoods for store and display 
fixtures. From simple boards to modern show window work 
and streamlined display panels, AETNA PLYWOODS ARE 
BEST. Find out what many display men know — our price 
and quality are unsurpassed — and our service slogan is 


ORDERED TODAY — ON THE WAY TODAY 


TN PLYWOOD & VENEER COMPANY 


1741 ELSTON CHICAGO 22, ILLINOIS 
AETNA PLYWOOD & VENEER CO., 1741 Elston, Chicago 22, Illinois 


Phone ARMitage 7100 Teletype CG305 
Se @Q eee SS SS SS SS SSS SSS SS SF SF SF SSS SSS SS SSS Se eee 
Please send free the latest issue of the Plywood Buying Guide, The Teleply Ticker, to: 
Firm Name 
Attention of Address 


City State 
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HOLD THAT LINE AT YOUR 
WINDOW WITH THIS... 





SHERMAN 
STRUCTURAL 


BACKGROUND 

















Giant Curve is BIG — up to 8 feet in 
height — with sweeping convex curves 
and rounded flutes repeating every four 
inches. Giant Curve, like the other fa- 
mous Sherman Structural Backgrounds 
Pleat Curve and Style Curve, is of heavy 
fibre-board construction. 

Easily handled and quickly installed, 
Sherman’s Giant Curve has a grandeur 
and grace that display merchandise at 
its best. 

Sherman Giant Curve is one of many 
structural backgrounds which are avail- 
able in a variety of colors, styles, and 
types to meet every need for back- 
grounds, wings, curving sets, and other 
display settings. 





sect x ee * <ecsatiastaier oe 
eet tte. gt oe — — 










SEE SHERMAN STRUCTURAL |! | 
BACKGROUNDS AT Your ||, 
DISPLAY DEALER'S 


} 
FREE On the press a new i 
display guide with the 


latest ideas for Spring and Sum- 
mer! Write for your advance copy 
today. 























PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 


New York Chicago Los Angeles 


| 
| 
| 
| 
| 
| 
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LOS ANGELES REPORTING 
[Continued from page 39] 


streets to see the parade the night before 
Thanksgiving! Anyway, the windows were 
draped with a gold-striped transparent cur- 
tain. One window, carrying the reader, 
“Things to make a little girl’s eyes shine— 
come Christmas,’ used blue seamless paper 
set in a frame as the background. 
ornaments were suspended from the ceiling 
by wires. Also suspended from the ceiling 
was a large white wicker framework repro- 
duction of a fancy Christmas orna- 
ment. This with a dozen or so 


Glass 


tree 
was filled 
glass ball-type ornaments and had smaller 
ornaments hanging from it. In the back- 
ground, resting on the floor, were two large 
gift-wrapped packages. These packages 
were wrapped in a polka-dot paper which 
was duplicated in the backing of the dis- 
play card. The merchandise displayed in- 
cluded both toys and wearing apparel. One 
of Maley’s displays is seen in the final 
photograph. 

Display Director Anthony Golff used dark 
red seamless paper as the background for 
his Christmas ready-to-wear windows at 
Milliron’s. Magnified reproductions oi 
snowflakes—some of them 3 feet across, as 
seen here—were fastened to this  back- 
ground. Smaller snowflakes were glued to 
the inside of the window. These 
flakes were done in white, silver and gold. 
The baffles at the sides of the windows were 
painted dark green. Each of the windows 
carried the copy, “May We Suggest Your 
Christmas Gift This Season?” In another 
bank of ready-to-wear windows, Golff used 
the same dark red paper back- 
ground, but instead of the snowflakes, large 
branches of evergreen were suspended from 
the ceiling. Fastened to these branches 
were two big ornaments, open in the front, 
containing suggested accessories for the 
apparel worn by the mannequin at the other 
side of the window. 

“The Pick of the Pack at Rathbun’s” was 
the slogan used by that North Hollywood 
store in all of its Christmas advertising and 
as a title for all Christmas displays. Pro- 
motional Director Roger Pickett always has 
a rough time with his displays, since the 
windows at Rathbun’s are so very shallow. 
But he did a nice job with his Christmas 
windows in spite of this handicap. The 
animated window featured a jumping jack 
Santa Claus in constant motion. The back- 


snow- 


seamless 


ground was green. Glass ornaments were 
suspended from the ceiling (seems as if 
everyone hung glass ornaments from. the 


ceiling this vear) and the reader was lettered 
in white on a wide red ribbon. 
illustrated.) 


(This is not 
In the other Christmas windows, Pickett 
used green mesh screens in the background. 
\ base metal Christmas tree fastened 
to the screen. In the foreground was a 
large red packing box addressed to Rath- 
from Santa Claus at his North Pole 

Life-size, full-color Santas in 
various positions were used in each of the 
And, of course, the Rathbun’s 
Christmas slogan was lettered in white on 
a wide red ribbon. 


Was 
bun's 
residence. 


windows 


Director Leo Rauch did an in- 


teresting series of Christmas ready-to-wear 


Display 
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windows at Buffum’s, Long Beach. In ea 
of the windows, the display card carried t!y 
store’s Christmas theme, “The most exciting 
Christmas package ever opened,” written 
red on a transparent plastic sheet. In thy 
ready-to-wear windows, the main props, real 
eye-catchers, were transparent plastic cubes 
suspended from the ceiling by transparent 
plastic open-link chains. The cubes repr: 
sented unopened gift packages, and eac! 
one was tied with a bright satin ribbon in 
a flowing bow. One of the displays is 
shown. 





Al May Is Speaker 
At Club Meeting 


The Detroit Display Club held its De 
cember monthly meeting on the 4th at the 
Hotel Tuller. After Tice Vicary, president 
of the club, disposed of the business of the 
evening, Al May, display manager of Mont- 
gomery Ward & Co., Detroit, and chairman 
for the meeting, spoke on “Characteristics 
of Modern Windows.” 

May touched on many window types. He 
dwelt at length on the unusual merchandis- 
ing, display and promotional problems pre- 
sented to a store as among the largest of 
the Ward chain and told how its numerous 
display windows front on a main thorough- 
fare carrying heavy, fast-moving traffic. He 
pointed out that since there is little foot 
traffic he must make his major appeal to 
passing motorists or bus riders. In such a 
case he advises little or no detail display 
and the use of the simplest of props if 
they are used at all. 

After considerable experimenting, he said 
he has discontinued the use of colored 
lighting effects. He appreciates the ex- 
cellent attention value of this type of light- 
ing for foot traffic, but thinks that it has 
a confusing effect on faster-passing motor 
traffic. “They are attracted by the over-all 
lighting effect and fail to notice the mer- 
chandise.”’ 

May is now using white light and plenty 
of it. He carries this idea even further by 
painting all backgrounds white to gain the 
maximum of light reflection. 

He recommended also the billboard type 
of display for highway windows. In this 
case if a printed message is used, he feels it 
should be quite large and against the 
background. 

May pointed out that Ward’s maintains a 
huge customer parking area back of thei 
store. Since this section is heavily foot 
trafficked, May is giving consideration t 
the installation of display windows here 
These would, he said, “of course be handled 
in the conventional foot traffic 
appeal.” 


way for 


Ralph Shea Joins 
Snyder's, Lexington 

Ralph W. Shea has been appointed display 
manager for the Ben Snyder Department 
Store, Lexington, Ky., assuming his new 
duties the first week of December. He had 
been display manager for Salm Brothers, 
Evansville, for the past eight years. 

The position at Salm’s has been filled by 
Benny Ragsdale, for time in charge 
of display for Schulz’s, of the same city. 


some 
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Hunter's Month Contest 
Won By Hybarger 

ack A. Hybarger, Leonard's, Fort Worth, 
winner of 18 other honors in window dis- 
play competitions sponsored by The Sport- 
il Goods Dealer, took first place in the 
1047 observance of National Hunters’ Month. 
a result Hybarger and Doc St. Clair, 
store executive whom he credits with the 
idea around which the winning display was 
built, will enjoy a and 
hunt in Colorado next fall as the guest of 
e Dealer. Hybarger will also receive 
$750 offered by Sports Afield for the best 
play in which that magazine was used 
Second place H. 
Wagner, J. L. Brandeis Company, Omaha, 
and he will receive a $100 Savings Bond 
The Dealer and $100 from Sports 
Sol Samors, Goldblatt Brothers, 
will $50 bond for third 
place and Tom A. Vance of Lawlor’s Sport- 
ing Goods, Lincoln, Nebr., will receive a $25 
bond for fourth place and $50 from Sports 


4 


week's. elk deer 


was won by George 


from 
\ field. 


Chicago, receive a 


\field for the third best window using the 
magazine. R. Paul Hale, of Wittel’s, Alton, 
Ill., will receive a year’s subscription for 


fiith place. 


T. Jimmie Poitras. of Morley Brothers, 
Saginaw, Mich., enjoved a pheasant hunt- 
ing trip to Huron, S. D., this fall for win- 
ning the 1946 National Hunters’ Month 


ndow display contest. 


Two Firms To Handle 

“Rayoneze" Distribution 

M. McLaughlin, president of 
hicopee Sales Corporation, New York City, 

announces the appointment of Maharam 

Fabric Corporation and Crown-Mark Paper 
orporation, both of New York City, as 
clusive distributors in the display field 

* Chicopee’s new non-woven rayon fabric. 
It will be distributed by these two firms 
nder the name of “Rayoneze.” 

The light weight of the fabric makes it 
readily adaptable to billowing, fluffing, and 
lraping without the use of inner props. The 
material is available 
Cost 1s 


Harris 


in an extensive range 
low the manu- 
“Rayoneze” not require 
material 
without 


colors. because 
facture of does 
spinning and The 
be supplied either with or 


rT 


weaving. can 
flame- 
oofing characteristics 


Contest Planned 
For Crochet Week 
Making its first appearance since 1942, 
\ational Crochet Week will held this 
‘ar during April 3-10 under the sponsor- 
up of the National Needlecraft Bureau, 
385 Fifth avenue, New York City 16. 
window display contest is being planned 
conjunction with it, the awards being in 
form of cash Further 
11] be released by National 


be 


details 
Needle- 


prizes. 
the 
aft Bureau soon. 


Office Opened 
By Tom Lee 
om Lee has opened his own office at 10 
Vest 55th street, New York City, as dis- 
lay consultant. He is a former vice- 
resident of W. L. Stensgaard & Associates, 
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Give your store 


\EW LOOK 


prom toye to toe 


When it comes to smart dressing, you 


can’t pick a better material than Checkwood! 


Here’s a new U.S. Plywood 
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product that sets a new high in 


different decoration. Small, beveled squares of 


wood, mounted on flexible fabric backing. 








Rollman and Sons Co., Cincinnati, Ohio, use Checkwood to ad- 
vantage in shoe and millinery departments for free panels and 
columns. Allied Stores, New Y ork, designed these smart decorations 





Modern? Yes indeed. Use it on curved surfaces 


or flat...on walls or ceilings ... on 
columns or in panels. Smart? You bet. 
Right up to the minute, and Checkwood 
can be painted, stained or given a typical 
cabinet wood finish to match or contrast 
with existing woodwork. 
Available? Right now . . . in sheets 
24" x 24” for free-standing units or for 
permanent application by means of a 


special adhesive 


Get complete information on new, 
modern, smart Checkwood. Learn how 
quick and easy it is to give your store a 
“New Look’. . . from top to toe 


For full details about this interesting 
material write direct to: 


UNITED STATES PLYWOOD CORPORATION 


Flexglass-Flexwood Division, 55 West 44th St., New York 18, N. Y. 



























black and canary. 


spray gun and instructions. 





Do your own professional 


with complete spray outfit 


Now you can apply a professional, colorful fele 
flock finish on display backgrounds, shadow boxes, 
fixtures, picture frames, signs, etc. Excellent for re- 
finishing old or worn fixtures. Precision cut rayon 
fiber flock available in the following brilliant colors: 
brown, ivory, blue, taupe, red, green, silver, white, 


Complete kit (as pictured) includes undercoat, choice 
of two colors of flock, solvent, brush, patented 


Write for FREE circular and color sample card. 


BEROTT-ROSS - Dept. 12D, 411 No. Foothill Road, Beverly Hills, Calif. 





Full price $9.25 postpaid 
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modern 
furniture 


FOR MODERN DISPLAYS 





Illustrated brochure upon request 


special display trade discounts 


functional 
furniture manufacturers 
10-17 22nd St.* Long Island City 1, N.Y. 








STORE DIRECTORY 
IN NATURAL WOODS 


a distance. 


“THIRD FLOOR 
4 WOMENS | COATS “* 
FUR COATS > - 
“@ WOMENS DRESSES 
~ da WOMENS SHOES 
~@ COTTON DRESSES 

; @UNGERE 

HOSIERY &® 

FLOOR COVERING @ 


MUSIC DEPARTMENT & 




















and Prima Vera. 


INTERIOR 
STORE SIGNS 


Disptay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 





with interchangeable slides easily read at 





In natural woods—Walinut, Maple, Oak 


WOOD 
LETTERS 
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Practical Mood In Letteri 

ractical Mood In Lettering = 

By STEPHEN X. McMAHON P 

Illustrations for Advertising, Chicago is 

vol 

N direct contrast to. the gay moods in definite place in the repertoire of the card | 
lettering shown in last month’s issue are — writer. 

these standard and practical alphabets There are many words and phrases use Gl. 

\lthough they do not carry the zest of the in advertising which are plain statements ot At 

ay ty “ lettering or the ng iveness of fact and do not call for any embellis gate 

ashion mood, still they have a very There are many times in lettering, as 





PRACTICAL. 


+ DIGNITY RC 


RACTICAL 


+ FEMIN/IN/TY 
a 









+ PERSONALITY 


PRACTICAL 


t BOLDNESS 
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n life, when we do not particularly wish 
e gay or witty, and merely wish to make 
unvarnished statement. 
or such instances I recommend the prac- 
il alphakets. Such words and_ phrases 
No Smoking; Hardware; White Goods 
hird Floor; Work Clothes; Elevators; 
ephones; Useful Toys; Help Wanted; 
Made in U.S. A.; Facts About Mannequins ; 
Net Weight Seven Ounces; Report to 
Stockholders; Not responsible for .. . etc., 
can be well said in a practical alphabet. 
‘ach of the accompanying styles of let- 
is combined with another mood. It 
» to the individual card writer to 
termine which will best suit the particular 
ssage he is called upon to letter 


Ing 
1 
I 


u 





Barwind Elected President 
Of Milwaukee Club 


Members of the Milwaukee Display Club 
et for the annual election of officers and 
irectors on November 18 at the Ambassador 
tel For president, the group selected 
Lester Barwind, Smartwear-Emma_ Lange 
He will be assisted by the following: first 
ce-president, Bob Borman, Brill’s; second 
ice-president, George Gerloff, The Boston 
Store; treasurer, Ed Doelger, Smartwear 
mma Lange; secretary, Francis Marks, 
Schuster’s. 

The board of directors 1s made up ot 
inar Larsen, Gimbel’s, one-year term: 
irence Picard, Stuart's, two-year term, 
nd David Ostlund, The Boston Store, 

e-year term. 

Plans for the Christmas party were also 
iscussed, and complete details are being 
irked out for the largest event in the 
istory of the club. 





Glazebrook Takes Over 
At |. Miller's 
placing Frank Pallotta, who resigned a 

irt time ago to return to Rich’s, Atlanta, 
display director, Haslett McKim Glaze 
ok has left De Pinna’s, New York City, 
head the display department of I. Miller 
Sons, of the same city. Glazebrook had 
en with De Pinna’s for the past eight 
irs, except for time spent in the army 


RCA Victor Readies Display 
For New Table Model Radios 


\ gleaming, five-color counter or win 





v display designed for use with two 
wly announced RCA Victor table model 
lios, featuring the novel soft-glow dial, 
being readied for distribution, the RCA 
ictor Home Instrument department has 
nounced. 
Made of stiff cardboard, with a_ shelf 
pport for the radio and back-slotted to 
over the radio case, the richly-colored 
play features the tag line, “Ask to see th: 
tt Glow Dial Illuminated.” The display 
ce ties in with RCA Victor's scheduled 
Christmas national advertising on these 
» models 


Aan O'War Display 

Secomes Spot News 
lo Lexington, Ky., residents the news of 
lan O’War’s death was almost as if a 
ling citizen had died, for the famous 
sughbred’s home farm is just a short 


tance from the city and was visited by 
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Sowing Display Men from Coast lo Coast 





810 PENN AVENUE, PITTSBURGH 22, PA. 

















pasties revolutionary new conception of display lighting pes 2 This is the unit that Paints With Light. , 


Wired in three circuits. Supplied with heat 
~— fuminous, three-dimensional backgrounds, enhances texture, euiiina abu denian aneunh Ghana 
: primary red, blue and green. Uses 150-wott 


form and color of merchandise. You obtain seven shades pie Sand 1 dbteene Hadas eae tes 
by ‘“‘mixing’’ three scientifically-developed primaries. eisai 


THESE STORES NOW PAINT WITH LIGHT 
Lord & Taylor R. H. Macy * John David Lane Bryant 





a Jordan Marsh « Gilchrist « James MeCreery 
SEND US YOUR WINDOW PLAN AND SECTION Cat. No. 391 41/2-ft. section $49.50 
6-ft. section $66.00 4 
5 Out engineers wilt show you how to Paint with Light, : 7V2-ft. section $82.50 | 
i ‘cenTuay lighting Eavinmen is ewoinsere Loting Easnaent A 











housands of people cach vear to pay their 


respects to “Big Red.” USE THE 


\ ithin: less than an hour after the news O P Pp O R “et U N I T ib 4 


was received, and a full 12 hours before it 


e appe< -ed i < ewspaper, laud EF *k 
even —* nan W pape ( a EX CHANGE 


son, display director of Lowenthal's, 








had installed a memorial display. The win 


dow was conceived and the props. were For any WANT AD purpose: 

made and stored away more than a vear ago POSITION WANTED 

and held in readiness for the inevitable day 

when Man O'’War would die POSITION VACANT 
The Associated Press sent a Wirephoto DISPLAY EQUIPMENT FOR SALE 


of > dis he \ oO I ni 3 yapers c he 
his — L) ; - = I P “ a t REPRESENTATIVES WANTED 
\ aov as also Notograpned \ afra- 
7 2 ‘I a $3.00 Per Columa Inch —CASH WITH ORDER 





mount Newsreel 
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Immediate Delivery! 











TRAYS 





(F.0.B.—Our Warehouse) 


For Ladies Specialty Shops ... the tray 
that serves many merchandise storage 
problems. Hard board wood grain finish 
with Brass plated card holder and handle. 
Width 11%", depth 14", height 4%". 
An unusual value at 95c ea. 

For samples please enclose 

95c money order or check 
(F.O.B.—Our Warehouse) 


1 ng refer to Dept. D 





Wie CHELSEA 
(it, STORE FIXTURE 


(We=- MFG. CORP. 


Factory & Showroom—7 E. 19th St., N. Y. 3, N. Y. 
GRamercy 3-1450 
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Show" 500 FIFTH AVENUE 


al a2~° sTeeeT NEW YORK 18,N Y 











fohol- Stole haleotal 


Wome Office and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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CHICAGO DISPLAY SCENE 
[Continued from page 41] 
been copied in Carson’s work-rooms. The 
gown was worn by a mannequin standing 
alone on the dais in a regal pose with the 
photo-mural blocked out by purple velvet 
curtains. 

Framed photographs of Lt. Mountbatten 
and Princess Elizabeth were the only dis- 
play props used in the impressive scene 
which attracted thousands during the seven 
days it was exhibited. Each day fresh 
white orchids for the bridal bouquet were 
flown to Chicago from Florida. 

The very different and simple treatment 
used for the windows of The Hub by G. C. 
Bowen is representative of the new approach 
in Christmas decoration. The decor of the 
fashion and lingerie windows gives them a 
touch of femininity and focuses attention 
on the merchandise. The entire  back- 
grounds, tops of two risers featuring small 
gift items, and the window floors are ice 
blue, accented by fuchsia velvet that outlines 
the risers, padded to give them a pillow 
effect. One of the displays is seen in the 
fifth photograph. 

Kmerging from the store’s standard gift 
box, wrapped in fuchsia, are white porce- 


Display Impressions 
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lain antlers, topped with three tuch-ia 
colored Christmas tree spires, specially 
signed in varying lengths. At the base of 
the spires are small bunches of metallic 
balls which are again bunched at intervals 
on the white wire that coils from the back- 
ground, through the merchandise, and to 
the foreground. To add sparkle, the floors 
and risers are sprinkled with tiny gold 
sequins. 

The fashion window shown is spotlighted 
with clear lights. Accessories worn by the 
mannequins were chosen to add a contrast- 
ing touch of pink, while in the lingerie 
window, all merchandise is pure white 
painted with red to cast a purple shadow 
on the background. 

For men’s furnishings the decor 1s changed 
to holly red and gray—red for all back- 
grounds and gray for the flooring, flooded 
with white lights. The same white por- 
celain antlers with Christmas spires and 
metallic balls, plus a small figure of Santa 
Claus, are the props used to group round 
Christmas boxes wrapped in white paper 
and decorated with pine twigs, tiny gold 
angels and red ribbons. The window shown 
is partitioned to segregate haberdashery on 
a three-tiered, glass unit where two Santas 


By Tony Sendoykas 
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— Display department office — 
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year with a metallic taper in one hand 
| ties in the other. 
\Vhite porcelain antlers, white wire coils, 
| metallic tree spires furnish the decora- 
ns for the store interiors. 
hristmas in Goldblatt Brothers’ State 
Van Buren window, opened early in 
November, is built around an old-fashioned 
ne in a typical American home. ’'Tis the 
*ht before Christmas and “Mom” is nod- 
ie over her knitting in her favorite 
cker. Dad, dozing in his chair, worn 
mm long usage, has let the evening news- 
iper fall on his chest, which rises and 
lls with his heavy breathing. The children, 
, have fallen asleep on the floor and the 
mily kitten has got herself mixed up in 
knitting. Only the pet dog, with much 
il-wagging, is aware of Santa’s visit via 
fireplace chimney. But what interests 
street traffic and has caused a crowd 
collect since the window was first un- 
eiled, is that there are two Santas who 
isit this peaceful scene. One is a real 


man and the other is a _ robot Both are 


dentically dressed and both carry out the 
le of periodically touring the room in 
nachine-like precision. The public, through 
dvertising, is asked to test its knowledge 

Santa Claus and to pick the real man 


trom the mechanical imposter. 


The mystery will be solved by Hannibal 
bb, “Photocrime” detective of Look 
nagazine on sale December 23, when the 
ght answer will be given along with his 
ethod of solving the riddle 
The scene changes to Christmas morning 
the remaining windows, one of which 1s 
ictured, but retains the American home 
itmosphere. Red streamers across the 
wer right-hand corner announce: “Glory 
It's Christmas Morn”. The room set- 
ngs are devoid of display props, and all 
me furnishings, gifts worn by the manne- 
ins, and the presents that have just been 
nwrapped, represent merchandise from 
most every department in the © store, 
everly brought into the picture by Ray 
ianchi, display manager. 
That much talked about “new look” was 
rshadowed by the old look during the 
liday season, for Chicago displaymen 
centrated their efforts mostly on a warm, 
l-fashioned Christmas, using the tradi- 
mal holly red and green with tinseled 
ffects, natural pine branches, and_ holly 
eaths 
This year Christmas at Marshall Field & 
has that “old look” of friendliness and 
and to its slogan “The store of the 
istmas spirit” has been added “Christmas 
Christmas without a day at Field's.” 
Id’s first Christmas windows, extend 
the entire length of State street, are in 
t pretty little Christmas cards as shown 
two photographs hers Before the win- 
were opened they were framed with a 
of diagonal stripes in chartreuse and 
on white, studded with brightly 
metallic balls. When the curtains 
withdrawn these frames became the 
ns of concealing spotlights to illuminate 
eled backgrounds, each a different color, 
hich were centered a framed decoupage 
ic of the merchandise shown.  Fea- 
were intimate gifts dramatized by 
irmaments and lovely manzanita tree 


[Continued on page »7 J 
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Set illustrated 25 pieces 





Satisfaction Guaranteed 
Order by number Set K-12 


See your Local Distributor 
or Write Direct 


WINDOWS THAT SELL SHOES! 


Sparkling-clear, Plexiglas shoe display sets produce more sales. 


Write for catalog “MODERN DESIGN ON DISPLAY” 


Representatives in Principal Cities 


ROGER ACNT COMPANY ©... Abestica 


211 N. Seventh St. St.Louis 1 Mo., 











RIBBONS 


Direct from Manufacturer to You 
& 


DISPLAY JOBBERS TAKE NOTICE 
We Solicit Your Patronage 


* 
ALL WIDTHS — COLORS IN STOCK 


and to Your Special Order 


IMMEDIATE DELIVERY on Hard-to-Get Colors as 
Orange, Eggshell, White, Rust, Gold and Maroon 








GROS-GRAIN RIBBON OUR SPECIALTY 


Also Cut-Edge Taffeta and Satins 


J.BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
Selling Agents for 


THE POST NARROW FABRICS CORP. 


Middletown, Conn. 
MANUFACTURERS OF RIBBONS 














ANGORA FUR 


42" - Lh” wide $1.70 per yard 
e LOOKS LIKE REAL FUR 
e FEELS LIKE REAL FUR 
e ALL PASTEL SHADES 
JOBBER INQUIRIES INVITED 


N. Y. DISPLAY CENTER, INC. 


143 GRAND STREET (near Broadway) NEW YORK CITY 13 
FABRICS 3 PAPERS e NOVELTIES 
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Made for 
BUFFUM’S, Long Beach, Calif. 


* PLASTIC STAR COMPANY of HOLLYWOOD 


te 931 EAST PICO BOULEVARD — LOS ANGELES 21, CALIF — RI 3487 


* 
* 


“Your Fixture Display * 


In the Modern Way”’ 


Specialists in display 
styling. Standard and 
Custom built for all 
types of Merchandise. 
Consult us regarding 
your Display Problems 
WRITE FOR ILLUSTRATED CATALOG 























Model 155 
110-Volt 60-Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 


only $17.75 











10516 WESTERN AVE. 
Spotlights e@ 








5 Automatic Color Changes per minute 
from G.E. Spotlight or Floodlight Lamps 





THE BEST DEVICES CoO., INC. 


Automatic Color Wheels e 





@ Compact 


@ Full universal action 
"U" bracket for 
easy positioning. 


@ Attractively finish- 
ed in durable black 


wrinkle. 











CLEVELAND I1, OHIO 
Clip Up Type Lampholders 











to top off your 
mannequins 


actural 
attractive 
display 


WIGS 
Arranjay’s Wig Co. 


7 WIG SUPPLIES, 
DOMESTIC AND EXPORT 


$2 WEST 20TH ST. 
NEW YORK CITY 


Telephone Chelsea 3-8340-1 











a — = BROS. 


PHILADELPHIA ie PA. 


MANUFACTURERS OF CUSTOM 
DISPLAYS 


since 1931 
eWINDOW DISPLAYS 
@ EXHIBIT BOOTHS 
@ JEWELRY & SHOE PLATFORMS 
@ INTERIOR BACKGROUNDS 
@ STORE MODERNIZATION 
e@e CUT-OUT TRADEMARKS 
@ CUT-OUT LETTERS (compo & wood) 














@ PLEASE MENTION DISPLAY 





WORLD WHEN WRITING ADVERTISERS @ 
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THALHIMER POINTS 
OF INTEREST 


[Continued from page 58] 


On one side the costume acces- 
departments are along with 
such departments as notions, stationery, and 
books. On the other side is the complete 
men’s this has two separate 
entrances and the apparel and accessories 
are arranged for speed and convenienc 
shopping. It is possible for a man to enter 
this department, make his 
depart without encountering 
division of the store—something impossi}] 
in most department stores. 

On the second floor is found everything 
for the home. The whole floor is dedicated 
to better living, and there are many innova- 
tions to show housewives how to save time 
energy and that she has mort 
leisure to enjoy her home and family. 


divisions 


sory ranged, 


store; section 


purchases, 


cver anot 


steps so 
shops. for dresses, suits 
casuals, and the like are located on _ the 
third floor, along with the bridal 
office, the maternity shop, the Lovely Lady 
Shop, and the Couturier Room for designer 
originals. 
this floor make it unnecessary for customers 
to go back and forth between floors in an 
irritating effort to assemble a complete 
costume. 


Fashion coats, 


counsel 


Three special accessory shops on 


The Young Virginia floor is on the fourth 
level, with complete merchandise arrange- 
ments for cradle-to-college shoppers. Eacl 
section has its own identity. 

The fifth is the budget floor, dedicated to 
thrift. On the same floor are found fabrics 
and a complete sewing center where lessons 
are given and aid is provided in_ fabric 
selection and special sewing projects. Near 
at hand is a spacious pattern department 
where fashion books are available at com- 
fortable tables. 

The in every respect, a new-era 
conception of storekeeping. The specialized 
floors, the simplified shopping, the whole 
store-wide effort to make shopping easier 
and more enjoyable is merely an extension 
and crystallization of the 105-year-old 
Thalhimer service policy. 


store 1s, 





Lettering And Color Choice 
Offered In New Signs 

A complete line of electrically 
lighted now offered by 
Plastics, 100 Boylston street, Boston. The 
desired lettering or duplicated 
exactly and is carved into a panel of clear 


edge “ 


signs is Crown 


design is 


glass, mirror, or plastic. Pigments are 
added to give a range of luminous color 
effects. The fixtures are available in a 


variety of styles and the panels are inter- 
changeable so that the fixtures can be used 
repeatedly. Illustrated folders are obtain- 
able on request direct to the company. 





Mullikin To Specialize 
In Point-Of-Sale 


Sidney A. Mullikin has resigned as gen- 


| eral sales manager of the Schaible Com- 
| pany, Cincinnati, to form a business as 
specialist in point-of-sale advertising and 


and 
will be = an- 


location 
business 


promotion. His office 
details of his 


nounced later. 


new 








other 
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S.D.A. News 


By H. J. ISAACSON 
Publicity Director 


HE home of 1947's “Miss America” 1s 
‘iE the midst of preparations for the 
South's greatest display conference, to 
held April 12-15 at the Peabody hotel. 
ing the home of “Miss America” is just 

e of the many things of which Memphis 

so justly proud. It is the world’s largest 
irdwood and cotton market. It is a city 

wide streets, green leafy parks and a 
isurely air which belies its modern pro- 
ressiveness. There are 47 parks covering 

12 acres scattered through the city. It 
is nine beautiful golf courses, five of 
hich are municipal and available to the 
public. 

It is the home of the Cotton Carnival, 
the South's greatest and most publicized 
party. In May of each year, Memphis 
turns to the color, pomp, and glamour of 
the old South and King Cotton reigns. The 
arnival features the King and Queen of 
Cotton with their colorful court, lavish 
parades, street dances, fire works, secret 


societies and a festive air. 
Memphis is located in the extreme south- 
est corner of Tennessee, and is the gate- 
vay to the mid-South. It is located in the 
heart of the world’s largest cotton produc- 
ing area and is on the edge of the fabulous 
Mississippi delta. It is the hub of business 
and entertainment activity for a great por- 
tion of its neighboring states: Mississippi. 
\rkansas, Missouri, and parts of Kentucky. 
It is a two-and one-half billion dollar mar- 
ket in wholesale and retail trade. 
The displayman will be most interested 
Memphis’ fine specialty shops and_ its 
ve large department stores. They are 
ighly competitive in display as well as 
merchandising. This competitive spirit keeps 
displayman ever on the alert to outdo 
his neighbor, which naturally lends to a 


ner display job by all. 
The enthusiasm by the display manutfac- 
turers and their representatives reflect well 
advance the fine success we can expect 
t our April-meeting. We are confident of 
btaining, for the displaymen, a panel of 
peakers representing the very tops in man- 
gement and display. Memphis’ central lo- 
ition is easily accessible by nine railroad 
nes and five air lines. All of these ad- 
antageous factors surely point to a most 
uccessful display event in April. 
We are extremely anxious to have the 
imes and titles of management so that 
may convince them of the importance of 
nding their display people to this highly 
spiring meeting. 
We are sure that when the displaymen go 
ick to their jobs they will be filled with 
thusiasm, new ideas, and ambitions. Their 
membrance will remain with them forever 
the hospitable hotels, and the grand 
ispitality of the Memphis Display Club 
d people, all of which are anxious to 
rve. 
Drop a line to your president (Louis 
oth, Lowenstein’s) giving him the re- 
iested information on management. And 
member you've a date — Memphis in ‘48. 
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CLEANER, WAX & BURNISHER 


To Maintain ee 
Aye er a onl 

Jul —. 
SS ARK ING = 


wa \)\ fs | 
LUCITE “4NDoTHR DISPLAY 


PLASTIC 


PLEXIGLAS surracd FIXTURES 


HANDY KIT CONTAINS: Plastic surfaces attract film and dust. These were ex- 
¢1 qt. Cleaner pressly made to clean and enrich all plastic surfaces. 











































e 1 qt. Wax These handy kit aids protect and beautify, intensify 

¢ 1 qt. Burnisher the transparency, keeping displays ever clean, bright, 

Plus smoothing paper and sparkling, making constant dusting unnecessary. 

and soft cloth. The wax gives a tough, transparent film; the burni- 

$4.50 Complete F.0.B. Pgh. | Sher removes marring scratches and haze; the cleaner 
Mail Orders Filled takes off dirt, oil, grease, fingermarks, etc. 





ART R. COHEN CO. 3810 Penn Ave., Pittsburgh 22, Pa. 


Coming Your Way...From | 

COAST | thu fu, SLULP! 
TO 386A PP 

COAST 


| 
| 
Tri-Allied sales representatives are out | 
| 











now with our new line. Place no orders 
until you see these unique 


SPRING 
CREATIONS | 


G. LENARD — NEW YORK CITY 
AND NEW ENGLAND STATES 


Clear Plastic 
J}, MILLS — SOUTHEASTERN STATES 


|. H. RUST — NORTH CENTRAL STATES | TIE TRAYS 
C. F. CUTTER—NORTHWESTERN STATES | 








A. SMITH SOUTHWESTERN STATES 
A. HUDSON—SOUTH CENTRAL STATES 





A scoop on Price. ..a scoop on Quality! 
| | Now you can display ties in these beautiful, 
modern plastic trays, size 12”x4%"x3", 
| | at a price that's the most attractive we've 


TRICALLIED osc" $@.00 


CREATIVE DISPLAYS | | inmediately for i 
| oz. 


prompt delivery. 





MANUFACTURERS AND DISTRIBUTORS OF | | 
DISPLAYS, FIXTURES, DISPLAY MATERIALS = f: DS; i ”” 
200-202 NO. PEARL STREET, BALTIMORE I, MD. veryl ing for isplay 


Nott Levy Displays 
5 South Hanover Street 





WINDOW-COUNTER DISPLAY | ee 

o | | . 

Made to your specifications. Phone—write steerer 
of Va., Inc. 


Stars & Stripes Plastics | 
102 WOOSTER STREET, NEW YORK CITY 12 | | 
WoOrth 4-7680 














523 East Grace Street | 














Be RIGHT For 


SPRING 


with our 
Newest and Most Complete Line of 
FLOWER and FOLIAGE 


Display Decorations. 


e FORSYTHIA 


on natural branches 


e DOGWOOD 


on natural branches 


e APPLE BLOSSOMS 


on natural branches 


e RUSCUS 
Hedges, Ball Trees, Pyramids 


PALM TREES 
YUCCA POLES 


GRASS MATS 
and a complete new line of SPRING 
and EASTER ARTIFICIAL FLOWERS 


BONAFIDE 


DISPLAY & DECORATIVE CO. 
61 W. 37th St., New York City 18 














MIDWEST MANNIQUIN 


wishes you 
ty . ) . oo “ 4 . 
Season’s Greetings 
Write for FREE copy of 


SPRING and VALENTINE Catalog 


@ Modern SHOWCASES for Men's, 
Ladies’ and Children's Departments 

e Menswear fixtures and 
mannequins 

e Chrome Racks 

e Hangers 

e Children's mannequins 


' MIDWEST 





MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 





APS. 





MERRY CHRISTMAS 
and 
A VERY HAPPY NEW YEAR 
; To All Our Friends 
TRIM-RITE COMPANY 


315 Clinton Avenue, Newark 8, N. J. 
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Unusual Display Technique 
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For New Candy Store 


Store,” sixteenth in 
,arton’s Bon- 


Hk “Commuters’ 

the chain established by 

bonniere in the metropolitan area oft 
New York City, opened officially to the 
public on November 25. Located at Church 
and Cortlandt streets, only a few steps away 
Hudson tubes and the Hudson 
ferries, this strategic corner offered inter- 
esting possibilities to the architect, Morris 
Lapidus of New York City, to prove that 
adroitly displays can attract 
shoppers-on-the-run. 

Lapidus has used the corner location to 
enclose with glass walls the entire interior 
of the store, making it, in fact, the show 
case itself. He has suspended in the floor- 
to-ceiling walls on the Church street side, 
three apparently 
a hurry to catch 
a quick glimpse at 
practically 


irom the 


designed 


showcases unsupported 
which afford passersby in 
their trains or ferries 


eve-height of every class of 


merchandise in the store. Moreover, ihe 
all-glass front is broken only at one spot, 
itself acting as a large flat show window 
behind which candies are displayed. 


\t the 


columnar support which pierces the curved 


corne! however, there 1s a 
upper front, an exact facsimile of the char- 
treuse silver design 
used for the 


chain's stores The furled effect of a papel 


yellow, magenta and 
wrapping paper throughout the 
blown by the wind ts achieved by bending 
—tThe store front has been constructed to give 
the effect of unsupported glass. Three sus- 
pended showcases, fitted into the wall of glass, 
reach from floor to ceiling and are striking 
features of the Church street side. Everything 


in the construction has been designed to catch 
the eye of fast-moving traffic— 











the Venetian enamel terrazzo base, lined 
with silver tones, the same as the paper 
design, with the same motif repeated on the 
two columns separating the three suspended 
showcases on the Church street side of the 
building. An exact duplicate of the Barton 
label is repeated on the store front as its 
signature, with “Famous for cuntinental 
chocolates” running in script across the 
front. 

Within the store the color scheme of the 
wrapping paper is used again, highlighted 
by a chartreuse yellow tree made of papier 
mache which extends out from the wall 
and blooms with a variety of exotic candies 
and candy-filled toys which will be changed 
with the seasons. 

The interior throughout carries out the 
idea of streamlined 
speedy service. The long wall in the store 
against which candy will be sold is pierced 
by a number of circular openings outlined 
in cold cathode lighting. The backs of these 
circles are concave in form and will be 
used for candy displays. At the rear, the 
parcel post department, which the owners 
expect to be 
relief through a large map of the United 
States, plastic behind 
which is a display of candies suitable for 


shopping, geared for 


used extensively, is in bold 


engraved in clear 
distance shipments. 

Lighting throughout is by means of large 
louvered circles set in the ceiling, witl 
cold cathode behind them, plus lights which 
hang down directly over the candy counters 
and spotlights which pick out the exotic 
fruits of the vellow tree. 

Lapidus also designed Barton’s fourteenth 


store, at I3th avenue, Brooklyn, which 





s 
© 
° 
e 
= 
s 





A Oe G0 VUGHLOUHD 






























Tc 


tT wo 








747 


the 





DECEMBER, 1947 


ned November 1. This shop, devoted to 
, strictly residential trade, was designed 
ng similar lines, except that design and 
struction have been kept simpler. The 
ne highly stylized feeling that exists in 
the Barton stores designed by Lapidus 
carried out in this little shop with the 
rapping paper front” in this case having 
inted sheet metal as its sign surface, 
rried within the store itself to simulate 
effect of an unrolling sheet of the 
llow, magenta and silver which make the 
rade mark paper colors of the chain 


Plans In Formation 
For New York Group 


Representatives of some 25 New York 
ity display manufacturers met recently at 
e Hotel New Yorker to discuss plans for 
e organization of a local manufacturers’ 
eroup. Albert Bliss, Bliss Display Cor- 
ration, served as chairman. A _ further 
eeting will be held on December 16, at 
vhich time a committee of six will go into 
e matter in more detail. 

It was carefully pointed out that the 
w group will not be in competition with 
e National Association of Display In- 
lustries, to which many New York firms 
long. The organization would be formed 
deal with any local problems which may 
rise, just as similar groups have been 
med in St. Louis, Philadelphia, and Los 
\ngeles 

The cooperative advertising program 
which publicizes New York as a display 
narket, and which was undertaken by the 
croup at a meeting several months ago, 
vill be continued. 

Members of the voluntary committee 
vhich meets December 16 are: Arnold 
lanowitz, Allied Display; Joseph Shenker, 
Shenker Displays; Max Rothwax, Tally-Ho 
isplavy Studio; Al Karp and M. Hochman, 
Majestic Creations, and Norbert Austin, 


\ustin Display. 


Change Of Positions 
For Taflinger 


Robert Taflinger is now in charge ot 
isplay for Macoy’s Furniture Company, 
eloit, Wis He had formerly directed 
isplav for Leath & Co., of the same city, 
nd at one time was connected with various 
irniture stores in Chicago 


Timely To Move 
To Brooklyn 
\ building containing 30,000 square teet 
space has been bought by Timely Serv 
e, New York City, at 1459 Atlantic avenue, 
srooklyn, and the firm expects to move to 
new location by the first of the year 
Nearly half again as much space is pro 
ded by the new building compared to the 
esent location in Broome street. 


Brundage Heads Sales 


or Fixture Company 
he appointment of Henry M. Brundage 
vice-president and sales director has 
en made known by Weber Showcase & 
ixture Company, Inc., Los Angeles. He 
is at one time assistant vice-president of 
henley Distillers. 
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15,000 


COPIES 


This issue of DISPLAY WORLD 
has a circulation of 15,000 copies. 
Subscriptions are being accepted for 


immediate handling. 

















Wishing all of our Friends a very 


MERRY CHRISTMAS 


and a prosperous 


NEW YEAR 


ik Lae fabrics Go,inc. 


45 East 30th Street, New York, N. Y. 

















Vest Pocket Instrument charge of display for The Broadway, Los 


Permits Accurate Drafting \ngeles, is resigning his position in orde1 
Designed to enable displaymen, builders, to join the sales staff of Nat Siegel, Inc., 


New York City. He will assume the new 
position on January 15, representing the 
company on the West coast 

Raymond is a well known figure in th 


artists and others to make detailed sketches 
while away from their drawing boards, a 
new 4-inch precision instrument combines 


compass, protractor, ruler and T-square all : 
display field, and has played an active part 


in the same unit ; nh , . ; 
in the affairs of the Southern California 


Called “Cire-L-Scale,” the device is made Displ tat 
. : , isplay ClubD= sin the organiz; s 
of clear plastic and may easily be carried —_ = "54 tion =wa 


in the vest pocket It is available from 
The Danat Company, 315 West Van Buren Prince Heads Display 
street, ¢ hicago 
For Boston Store 
Following the resignation of Victor Gig 


formed. 


Raymond To Represent nac, as noted elsewhere in this issue, Jack 
Siegel On Coast Prince has been made display manager for 
Stuart A. Raymond, for many vears in R. H. Stearns Company, Boston 
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The BINDER you've been 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 








These binders are beautifully bound in maroon with the title 
in gold. Insertion and removal is easy and fast. Keeps your 
copies clean and handy for reference. 


S$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of 
shipping difficulties. 


DISPLAY WORLD . CINCINNATI I, OHIO 
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DECEMBER, 1922 


LANS were in progress in the East to 
P organize display clubs in one city after 

another, eventually combining the local 
groups into an organization to be known as 
The Greater Eastern Displaymens Asso- 
ciation. On the planning committee were 
A. W. Malet, R. H. Macy & Co., New York 
City; John J. Cronin, L. Bamberger & ( 
Newark, and Claude J. Potter. 

QO. Thomas became display manager for 
the new store of Goodman's, Los Angeles 
He had held a similar position with Gude’s, 
Inc., of the same city. 

Carl O. Crites, formerly with the Shop of 
Culture, Memphis, became head of the dis- 
play department at Levy Brothers, Louis 
ville. 

H. W. Weaver took over the display de- 
partment at J. Black & Sons, Birmingham 
He had been with the John Mockett Com- 
pany, Toledo. 

Thomas J. Frey, formerly of Springfield, 
Ill., was named display manager for J. D 
Palmer & Co., Marshalltown, Iowa. 

Displaymen of Montreal formed _ the 
Montreal Displaymens Club, with J. A 
Michaud, Fairweather’s, Ltd., as president 
Other officers were: Edmund Lemieux, 
Goodwin's, Ltd., first vice-president; P. J 
Doyen, Henry Morgan & Co., second vice- 
president; R. Bouchard, Holt, Renfrew & 
Co., secretary, and R. Archambault, treas 
urer. 

First prizes in three national display con 
tests were won by W. L. Jukes, Charles B 
Stifft Company, Little Rock. 





DECEMBER, 1937 

John D. Wilson, formerly with Window 
Advertising, Inc., New York City, was 
named sales manager for the display divi- 
sion of Coy, Disbrow & Co., of the same city 

Carl M. Heidt joined Oltmann’s, Omaha. 
as sales and production manager. He had 
been with various artificial flower firms for 
the preceding 20 years. 

First prize in the national display con 
test sponsored by Kops Brothers, Inc., was 
won by H. FE. Lauter, Walker's, San Diego 
Second place went to George H. Wagner, 
J. L. Brandeis & Sons, and Joe McCann, 
S. Kann Sons Company, Washington, won 
third prize. 

Frank Dodson, Carr’s, was elected presi 
dent of the Minneapolis Display Guild 
Harold Benson, The Leader, was made 
vice-president, and Wray Gilliam, © o! 
Young-Quinlan Company, was named secre 
tary. 

First place and $100 were awarded 
Richard Wallace, B. Altman & Co., New 
York City, in the annual Silk Parade dis 
play contest. Everett Quintrell, Elder & 
Johnston Company, Dayton, placed secon 


and Dana O'Clare, Lord & Taylor, New 


York City, was third. 

KE. H. Leeker, formerly display manage! 
for The Hub, Chicago, joined the staff ot! 
W. L. Stensgaard & Associates, Inc., 


the same city 
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FOR THAT NEW LOOK 


Classic Grecian Column and Base—with Lyre 
and Floral Decoration—Papier mache con- 
struction in full dimension. Pink base and 
column, white lyre, yellow flowers—5 feet 
high. Can be ordered in any colors. 


*17>° 
VAUSE CREATIONS 


75 and 77 MARKET STREET 
VENICE, CALIFORNIA 

















CARDBOARD 


OF ALL 


DESCRIPTIONS 


28 x 44 — 40 x 60 — 14 Ply 
28 x 44 — 40 x 60 — 25 Ply 
28 x 44 — 40 x 60 — 28 Ply 


14 PLY 28 x 44 
COLORED SHOWCARD 


EASELS 


All Sizes 


a 
4 Sided Hand Made 


DECKLE EDGE PAPER 


for window scrolls, etc. 
in 6 colors 


MURRAY TOLL 


6224 PASCHALL AVE. 
PHILADELPHIA 42, PA. 








DISPLAY WORLD 


CHICAGO DISPLAY SCENE 


[Continued from page 101] 


branches, under catchy legends such as: 
“It's captivating, it’s enchanting ... it’s a 
gift from Field’s “It’s the 
sweetest gift... it’s a gift from Field’s ... 


Candy and the Pantry”; “It’s a gift she'd 


Perfumes”; 


ehoose . .. #S 2 gift from Field's 
Linens and Lounging Apparel’; and_ for 
small toys, “It’s a gift that squeals .. . it’s 
a doll from Field’s”; “It’s a whizz, it’s super 
, it's a toy from Field’s—Toy Center.” 
These windows were on view from No- 


vember 17 to December 5 while behind the 
scenes the famous “Uncle Mistletoe” 
was being constructed so that the 
series could replace the preliminary displays 
without interruption. 


“Uncle Mistletoe” is Santa Claus’ jolly 
emissary and master-of-ceremonies who ap- 
peared in the 13 State street windows where 
the copyrighted, fairy-book story “A Christ- 


series 
second 


mas Dream,” written for Field’s by Helen 
McKenna, is retold this year by popular 
request. In addition to “Uncle Mistletoe,” 
the characters are Mr. and Mrs. Santa 
Claus and a small girl and boy—‘Jo-Ann” 
and “Jim-Jam” who in a dream are trans- 
ported by “Uncle Mistletoe” on a magic 
carpet to Santa Claus land. Both series 
were planned under the able direction of 


John Moss, Jr., director of design, who can 
also take a bow for the breath-taking main 
floor display 


The following displays are not illustrated: 


John Cooper, director of display and 
fashion coordinator for Mandel Brothers, 
and his staff of artists have done a splendid 
job of coordination with window and _ in 
terior displays followed by direct mail, out- 
door, and newspaper advertising, developed 
around the theme “Mandel’s, where Christ- 
dreams come true.” It is the first 
widespread coordination carried 
out by Cooper under his new title 


mas 
program 


The spirit of the season ts symbolized in 
the fashion windows by a dream girl created 
mannequin firm from 
sketches submitted by Mandel’s display de- 
partment. Mannequins wearing lounging 
pajamas have been given a festive hair-do 
with electrically lighted tapers tor 
ments and rest on clouds which required a 


by a well-known 


orna- 


great deal of experimenting before the right 
translucency was obtained through a com- 
bination of lighting. The mannequins are 
driving spirited horses made of blue spun 


glass, suspended in the air by wires. Back- 
drops for these modern fantasies are the 
atrical flats covered with canvas painted 


deep blue-green and pierced with tiny lights 
to give a night-blooming picture of clouds, 
star-studded skies, and lighted golden tapers. 

Men's 
dream versions that depend upon new and 
lighting effects for drama 
comphi- 
and 


furnishings windows are modified 
revolutionary 
The windows 
mentary remarks from 
in the display field. 


have evoked many 


merchants men 


Mandel’s toy window is a Christmas dream 
for wee boys and girls, with a Noah's ark 
rolling on the water and filled with weird 
and wonderful creatures that nod and blink 
their eyes at the excited little faces on the 
other side of the glass. 
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CARDBOARD 


WHITE COATED 
and 
COLORED SHOWCARD 
14 ply — 28 x 44 


Write for new booklet 947D 


FOIL DISPLAY BOARDS 
Bright Gold — Bright Silver 


Xmas Red — Xmas Green 
Xmas Blue 


14 ply — 25 x 44 


Write or phone for samples and prices 
€ 


33 - COLORED FOIL PAPERS 
Stocked in 25' and 100" rolls, 
26" wide 
Write for booklet 102D 
e 


Manufacturers of QUALITY CARDBOARD 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WaAtkins 4-5350 











HAT-STA NEWS 


The New Improved 


ALPERN’S HAT-STA 


Now ready for immediate delivery 


All Orders will be Shipped Same Day 
Received. Triple production schedule to 
meet demand. Now better than ever. 








Eliminates use of Tissue Paper. 
Hats perfectly centered. 
Crease held in perfect shape. 
Adjustable to any hat size. 
Fits any stand metal, lucite or wood. 
Built for long service. 

Distributors coast to coast or 


ALPERN’S 


134 9TH ST. 


PITTSBURGH 22, PA. 
Atlantic 4130 
Designers — HAT-STA Manufacturers 
Write for our new illustrated 
HAT-STA FOLDER 















FITZ 
























Uuletide Oreetings 
to the 


Display People 


of America 


We are preparing to serve you 
better in 1948 with all of your 
display requirements. Your good 
will is our greatest asset and we 


appreciate your fine consideration 


during the past year. 


JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 














































Alert Merchants Boost 
Their Sales With 


“Roto-Sho 


ELECTRIC TURNTABLES 


Turns Three 
Times a 
Minute 

e 

Carries Up 

to 200 Ibs. 





The ACTION Display-Way! 


CTUAL clocking tests prove that ROTO- 

SHO revolving window displays attract 
many times more customers than any “‘still’’ 
display ... and frequently pay for them- 
selves in the first few hours of operation 
by doing a man-sized selling job. 


ROTO-SHO is sturdy and dependable. 
All steel, it will carry a load up to 200 lbs. 
Operates on 110 Volts A.C. and the standard 
unit comes complete with 18” table as 
illustrated. Attractive build-up fixtures are 
available for it too. There is also ROTO- 
WEEL for background displays, and ROTO- 
CEILING, a turntable that can be mounted 
to the ceiling. 


These year-‘round sales builders are 
available through better display jobbers 
everywhere. Write us TODAY for our com- 
plete new catalog. — Delivery is immediate 
from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 















DISPLAY WORLD 


‘ear 
Column 





want to advise you that we 
your 


Hereby we 


are not receiving regularly issues, 
that’s delay between the 
reception of one and another. We _ want 
to examine this deficiency 
department and 


motives of such 


there is a long 
kindly theretore 
collating 
keep us advised about the 


vour expedition 


a delay in receiving your interesting pub- 
lication.—M. Karsaclian, technical director, 
Eneka S. A., Montevideo, Uruguay 


I have enjoyed reading your publication 
very much and have learned a lot of valu- 
able information from it I would hate 
very much to miss any one of your issues 


Ray W. Davis, Rock Island, I] 


Please allow us to take this opportunity to 
say that we believe that DISPLAY WORLD 
Your rate 
is most reasonable and the results we 
had from years as your customer prove that 
each 


offers a very outstanding value. 
have 
year vour publication is better and 
more productive 

We wish you the continued success that 
you so richly deserve.—W. L. Stensgaard, 
W.L. Stensgaard & Associates, Inc., Chicago 


he letter you received and forwarded to 
Vienna. She 
DISPLAY 


through me and as a 


me was from my sister in 
states that she 
WORLD 
chairman of the Interior Decorators Union 


in Vienna, she loans her DISPLAY WORLD 


to the library of said union and of course 


receives your 


regularly 


your magazine, as well as other foreign 
editions, are always read with great 
interest 

\s those magazines wander through so 
many hands, she never gets them back any 


more, as much as she would like to keep 


same for her own use. Therefore she asks 


if you were kind enough to let her have 
some DISPLAY WORLDs for the club's 
library.—Louis Rupp, Port Jefferson, N. Y 


Let us tell vou at this time that of all 


the magazine advertising we do, we receive 
through 
vour publication—Kurt Ivers, The Sun 


ompany, Irvington, N. J 


the greatest volume of business 


among your readers a 


referendum. What they prefer: the realistic 
make-up Hollywood star style or the sketch 
style tor mannequin display I think this 
would be a lot of fun—George Sackion 
North Hollywood, Calit 

DISPLAY WORLD has always been a 
great help to me [In fact, while in service 
in South America, I had it sent to me, keep 
ing up on latest trends You folks are 
doing a wondertul job. Keep it up!—Laurel 
Britch, display director, The New York 
Department Store, In Santurce, Puerto 
Rico 
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JA. D. News 


By JOSEPH APOLINSKY 


President 


S this article is being prepared to make 
A a deadline it is just prior to our 
special board meeting scheduled ior 
December 5, at the Stevens hotel in Chicago 
The purpose of this meeting is to approve 
the recommendations of our ways and means 
committee relative to the adoption of plans 
for the formation of the new National Asso- 
This associa- 





ciation of Display Directors. 
tion is being created to succeed the Inter- 
national Association of Display as has p 
viously been announced. 

The above procedure is in advance of a 
special, called general membership meeting 
to be held at the New Yorker hotel, New 
York City, December 8. At this meeting 
the recommendations of the board of di- 
rectors are to be presented for the approval 
or disapproval of the membership. A com- 
plete set of objectives and the new by-laws 
are also to be presented. Proper notices 
have been sent the membership and a very 
interesting meeting is anticipated. This is 
an important event in the history of our 
association and the committee, consisting of 
the following, deserve much credit for de- 
voting time in meetings. Chairman Ray 
Bianchi, Goldblatt Brothers, Chicago; Del- 
bert Ford, Consumers Power Company, 
Jackson, Mich.; Robert Johnson, Common- 
wealth-Edison Company, 
Barofsky, Morris B. Sachs, Chicago; John 
Chord, Montgomery Ward & Co., Chicago; 
Frank Whitelam, R. H. Fyfe Company, 
Detroit; Ralph Dauer, Cunningham’s, St 
Louis, and the writer of this column. 


Chicago; Leslie 


(The following is written from Chicago.) 
At the meeting of the board of directors of 


the IAD held at the Stevens hotel, those 
present were: Joseph Apolinsky, Ray 
Bianchi, John T. Chord, Paul Klories, 
Union Electric Company, St. Louis, third 
vice-president, and Harold Benson, Baker 
Company, Minneapolis, a director 

Those not present but voted by proxy 


were Ralph Dauer and Leslie Barofsky. 
The main order of business transacted at 
this meeting was the unanimous approval 
by those present of the plans presented by 
the ways and means committee, after cor 
rections and amendments were suggested 


It was also the unanimous opinion ot 
those present that the idea as originally 


Bianchi was an excellent one 
ot the 
complimented very 


yresente d by 
I 


and the preparation objectives and 


by-laws bv Ford was 
highly 

The designing and preparation ot the 
booklet containing the 


laws of the 


objectives and by 
association under 
taken by our chairman of the 
Whitelam, and Ford. 

(The following is reported by a DISPLAY 
WORLD 

The meeting of the International Associa 
held in the Nort! 
ballroom of the Hotel New Yorker, wit! 
than a score in attendance. Littl 
time was wasted in passing a resolution t 


new were 


board 
representative :) 
tion of 


Display was 


rewel 
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293 SEVENTH AVENUE, 8th FLOOR, N Y 1 
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REZ-NAT 
PATENTED 


SLEEVE 


FORMS 





Do you trim "Drape Suits"? 


or — Is your problem "Conservative 


es 








Suits"? USE ™»> 


SAVE TIME — GET RESULTS 


Sizes 37 and 38 





$4.50 pr. 
$4.75 pr. 


— Without Springs 
— With Springs 
F.O.B. Everett 


TANZER DISPLAY CO. 


6 Walnut Street Everett 49, Mass. 











OISPLtAVY WoORLSE 


the effect that the IAD should be discon- 
tinued, and the funds of 
turned over to the 
National Association of 

It was at first proposed that the officers 
of the International Association of Display 
should take over in identical positions with 
the new until the first regular 
meeting of the NADD takes place. It 
pointed out, however, that 
ment would represent 
name—from the 


the organization 
association—the 
Directors. 


new 
Display 


association 
was 
such an 
-except in 


arrange- 
no change- 


original organization. It 


was suggested that a more fitting move 
would be to appoint a committee to have 
executive functions until such time as a 


regular meeting could be held. After dis- 


cussion, it was voted to have an organizing 
committee which will take over all powers 
and executive duties of the actual officers 

This committee is composed of Ray 
Bianchi, chairman; John Chord, Robert O 
Johnson, Del Ford, Les Barotsky, Joseph 


Apolinsky, and Frank Whifelam 

Dues for the 
set at $25 per year, and it is planned to 
hold a two-day display clinic under NADD 


new organization have been 


sponsorship, with Mav 3-4 selected as the 
tentative dates 

Joseph <Apolinsky as been appointed 
comptroller for the NADD, with Richard 
\. Staines, Vandever Dry Goods Company, 


as associate Publicity will be handled by, 


Del Ford. Appointments to the nominating 
committee will probably be announced after 
the organizing committee meets again: this 


will be in Chicago on January 26 


Vermilye Succeeds Farmer 
At Foley's, Houston 

Frank Vermilye is joining Foley's, Hous 
ton, as display director following his resig 


nation from a similar position with Maison 


Blanche, New Orleans, where he had been 
in charge of display for the past several 
vears. At Foley’s, he succeeds Walter 
Farmer, who formerly was with the store 
as interior decorator and to which post he 
is returning. 

\t Maison Blanche, Emile F. Alline be- 


comes head of display. He had been first 
assistant, and has been with the store for 
more than seven years 
San Antonio Store 
Appoints Ferguson 

The appointment oi French Ferguson as 


display manager has been announced by 
Siegel's Canadian, San Antonio. Ferguson 
was at one time in charge of display for 
Frank Brothers, of the same city, and re- 
places E. B. Howell at the latter 
now heads display for local W. T 


Grant Company store 


Siegel's ; 
the 


Quick Resigns Post 
With Sears, Roebuck 


Robert C. Quick, who has been associated 
with Sears, Roebuck & Co. in the national 
display department as manager of interior 
display, and who recently has been assistant 
in charge of retail merchandise planning, 
has resigned in order to take a much-needed 
rest. He has announcement of 
his plans for the future 


made no 
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HAS THAT 


NEW LOOK 
FOR 


a> 


Dogwood, Ivy, Philodendron, Roses 
and Velvet Dimensional Hearts, 
Bridal Bells, Mother's Day Units, 


flies, Nauticals, such as Fish, Buoys 


Satin 
Lace 
Butter- 
An- 


chors, and many other interesting items. 


BELMONT PRODUCTS, Inc. 


DELAWARE AVE. and SOUTH STREET 
PHILADELPHIA 47, PA. 








“THE PLASTIQUE LINE” 


PRACTICAL 
SMART 


No. 1158 
HOSIERY 
FORM 
8.50 


7.50 


in Doz. 
Lots 


Immediate 
Delivery 


S. SOBEL DISPLAY 
FIXTURE CO. 
143 Grand St., New York City 12 
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POSITION WANTED 


Combination advertising and dis 
show rd writer irtist 
nner WwW oT ex 

sl} 
tlid 


JERRY CARTER 
1427 31st St. Columbus, Ga. 








| POSITICN WANTED 


DISPLAY DIRECTOR, 
DESIGNER 


ence 
ty La « ot creating 

rtistic windows that sell (Men, 
Women’s Wear, Department store.) 
Own copyrighted backgrounds. Now 
m ed in High Grade men and 
women’s. store Desire position in 
round 00.000 in Northern 

If interested give full data 

Photos ind reference on 


t 


Address ‘Box H. K.”’ 


Care of DISPLAY WORLD 


SALES REPRESENTATIVE WANTED 
BY MANNEQUIN MANUFACTURER 


making a complete line of Women’s, Juniors’, 
Boys’ and Girls’ Mannequins and Millinery 
Heads. Good commission. Many territories 
open. 
Address “BOX 6132” 
Care of DISPLAY WORLD 





SALES 
REPRESENTATIVES 


All territories, large well 
known designers & build 
ers of displays & exhibits 
for store and conventio1 
use requires experienced 
salesmen. Leads furnished, 
also advertising coopera 
tion. Unusual opportunity 


The Rashba Corp. 


91 Grand Avenue 
Brooklyn 5, N. Y. 




















SALES 
REPRESENTATIVES 
WANTED 


CARRY SIDE LINE 


\dd more to your earn 
Ings with our 
Popular Priced Line of 


DISPLAY AIDES 


(;ood territories still open 
Highest commission. ar 
rangement Backed up by 
our extensive direct-mail 
promotions Write giving 
territory covered by pres 


1 
ent lines 


Address “Box 1023” 


Care otf DISPLAY WORLD 


FOR SALE 
BLISS ANIMATED DOLL HOUSE 


3x 8 x 8’ ships in 3 sections 


A sure hit for your next Xmas trims 
New Good condition Used only one month 


Original Cost $1,850.00 


Now '2 Price, F.O.B. 


(Records included—original packing cases) 


ROBT. I. COHEN CO., Galveston, Texas 





SALESMEN — Here’s Top Money- 
Maker—Excellent Sideline 


Sell Imprinted Advertising Speci 
ties and Imprinted Pencils thit 
Retailers and Department Stores 
want for every occasion—SOUVI 
NIRS, ANNIVERSARTES, OPEN 
INGS. Collect large cash deposits 

25%—which you keep. Repeat 
profits and inquiries guaranteed 
yours. Sincere men, send only $2.1x 
deposit (refund guaranteed) for it 
pressive money-making kit, whic} 
is worth more than $10.00 and _ se 
postage paid. 


ADVERTISING SPECIALTES 


MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N.Y. 








POSITION WANTED 


CAREER BUILDERS 


A placement agency specializ- Available Display Manager for 
Ing In Display Personnel. eer “ae ol aad tat 
Need trained display person- experience. Capable of designing 
nel ? Looking for a display ind executing striking displays 

+4 > : Resume’ on request Address 
position : “Box 12 H. R.,” c/o Display World 





Write, wire or phone 





CAREER BUILDERS 


35 West 53rd Street 
New York City 19, CIrcle 6-2665 


Franklyn C. Wiskow, 


Licensee 


FOR SALE 
STORE FIXTURES 


Grand Rapids Dark Oak 
Finish. 





Perfect condition 








POSITION WANTED 


Hardlines Display 
Specialist 


\ g ! 
M 
=e 
| ee s r 
she 
e |! ts 
tr new t 
@ |) 
ee: 
( issist ert 
it g wor Als 
n ile€ r 
\ xp WW 
n t'or 
Phot rec 
1 i lable 
\ ss “Box 7491" 


f DISPLAY WORLD 


WANTED — PLASTICS 2 hat cases and mirror 


Fabricators, Internal Carvers, 
Decorators 
Experienced Be 


4 sections of shelving 
(3 with glass front) 


Ely’s Clothiers 


Doylestown, Pa. 


Enterprise School of P!astics 
81 Willoughby Street 
Brooklyn 1, N. Y. 








NEW! 
“‘Moderne Chromettes”’ 


will sweep the nation fast! 
This sensational new product 
now ready for national distri 
bution. Deal direct with manu- 
facturer. Write in full about 


yourself or business. 


Address “Box AMW” 


Care of DISPLAY WORLD 











Side Line Salesmen Wanted 


Manufacturer of nationally adver 
tised line of smartly styled, mod 
erately priced plastic display fix 
tures has several choice territories 
ivailable Excellent commission 


State full particulars in first letter 


Address “Box 5243” 
Care of DISPLAY WORLD 














3 DISPLAY SALESMEN NEEDED 
AT ONCE! 


Manufacturer and distributor of displays and fixtures requires 
3 go-getting traveling salesmen with store following. Can be 


had as side line or our line entirely Take vour choice 

Fastest growing manufacturer in New York area Liberal, 
attractive commissions. Drawing or salary and commission plus 
expenses when you prove yourself. Practically an entire line to 
sell, including mannequins and fixtures. You can't fail to sell 
municate with us at once 


something to every store Con 
Address “BOX 7922” 


Care of DISPLAY WORLD 











WANTED! 
Experienced Lettering 
and Display Artist 


in Theatrical Poster Studio 01 
large Movie Theater Chain 
Union wages. Steady em 
ployment. Excellent oppor- 
tunity for right man. Write 
fully, experience, age, etc. 


Balaban & Katz Corp. 


Poster Studio 
2950 West Chicago Ave. 








Chicago 22, Ill. 














ed 


| 
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CHRISTMAS > 
| WINDOW DISPLAY 


5 UNITS 
“Songs of Christmas” 
ach unit consists of shadow- 
x 4 it. by 6 ft., background 
reen on heavy card, 12 to 16 
lors, Drapes and_ Scrolls. 
‘ictures and description on re- 
est. $100 fob Oklahoma City. 


Al Robertson 


1800 Classen 
Oklahoma City, Okla. 


SALES REPRESENTATIVE 


A leading Philadelphia manufacturer of display fixtures, 


seasonal props and quick-selling display novelties desires 


a top notch man to contact 


jobbers, department stores, 


chains and retailers. We offer an exclusive territory, good 


commission, leads and repeat 
unless accustomed to high earnings 


business Do not apply 
\vailable January 1 


Address “BOX 1256” 


Care of DISPLAY WORLD 











DISPLAY DIRECTOR available 
30 days’ notice to present em 
yer 15 years’ exp. Responsible 
sign, construct, adv. College, Art 

sch., Foreign travel and Exp. Direct 

rge or small staff capably Vet. 

Photos & Ref. on request. Address 


“Box 4185,” c/o Display World 








JOBBERS WANTED 


Large New York manu- 
facturer of papier mache 
mannequins offers a new 
line of high class models 
at excellent values. 

Will also manufacture 
vour own models © sub- 
mitted to us 


Address “Box 12MM’’ 
Care of DISPLAY WORLD 





ATTENTION 
JOBBERS! 


Interested in additional job- 
ber representation, particularly 
Southern and West Coast 
areas. Will consider qualified 
manufacturers representatives 


Park Lane Fabrics Co., 


Inc. 
45 East 30th Street 
New York, N. Y. 





Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Ill. 























CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 





SALESMEN 
WANTED 


Display firm interested in 
calling on Jewelry trade 
for sale of unusual velvet 
fixtures and _ novelties. 


Commission—25% 


Sobel’s Displays 
3251 Bailey Avenue 
San Gabriel, Calif. 








Sales Representative 


and Jobbers Wanted 


Selected territories now 
available for live wires to 
handle complete line of 
men’s, ladies’ and_ chil- 
dren’s papier mache man- 
nequins. Correctly styled, 
favorably priced. Commis- 
sion. Send complete ref- 
erences, experience and 
| territory preferences to: 

| Address “Box WCD” 


Care of DISPLAY WORLD 











POSITION WANTED 


CAPABLE DISPLAY MANAGER 


with promotional sales ideas de 
sires to move to San Francisco ot 
Los Angeles area Seek connec 
tion with fast growing Ladies 
Ready - to - Wear o1 Department 
Stores Chains Willing to grow 


with position offering incentive 
advancement. Can judiciously put 
chase and build properties. Forty 
years old, dependable and conscien 
tious worker. Excellent references 
Presently employed. 


Address “Box 2231” 


Care of DISPLAY WORLD 


FOR SALE 
2 USED PRINT-A- 
SIGN MACHINES 


Excellent condition; purchased 
in 1945. To sell separately or 
together. Price, $500 each, less 
than % original cost! For 
purchase or turther informa- 
tion contact 

Sales Promotion Manager 


BREUNER’S 


Broadway at 21st 
Oakland 12, Calif. 











Advertising Display Salesman call 
, nd 


ing on agencies and advertisers 
direct to sell molded cash registet 
signs and counter displays. Write 


for details and Free Sample 


Address “Box 7211” 
Care of DISPLAY WORLD 














SALESMEN 
WANTED 


with following preferred but 
not essential. Excellent op- 
portunity for young men, sell- 
ing fabrics, papers, and other 
display accessories. New York 
City firm. Our employees 
know of this ad. 


Address “Box 1254” 


Care of DISPLAY WORLD 








MIDWEST 
FAR WEST 
SALESMEN 


LO call on | 
Retailers. Quick - Selling 
Plastic Display Tray line. 
I’stablished New York mfr. 
Protected Territories 
Commission. 


Address “Box 9006” 


ire of DISPLAY WORLD 


Jobbers and 


SALESMEN WANTED 


Full time and part time experienced display salesmen wanted 


to represent one of the country’s leading display material 


houses, to call on department stores, variety stores, specialty 


shops and chain stores. Excellent opportunity tor eood 


earnings for men willing to work. 


Territories open in North 


Carolina to Florida, Western Pennsylvania, Ohio and Indiana. 


and New England. 


Address “BOX H. S.” 


Care of DISPLAY WORLD 














DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we’ll find out for 
you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of any display problem. 


(|) Air Brushes 
{} Airpainting Equipment 
Animated Signs 
() Artificial Flowers 
{) Artificial Snow 
(}] Backgrounds 
] Background Colors 
[] Background Coverings 
] Brushes and Pens 
Card & Mat Board 
(] Cardwriters’ Materials 
f]Color Lighting 
{] Composition Pieces 
[) Crepe Papers 
{}Cut-out Letters 
[] Cutting Machines 
{) Decalcomania 
{| Decorative Papers 
{1 Display Forms 
[) Display Furniture 
{] Display Letters 
[] Display Racks 
—] Drawing Boards 
> Dye, Rug and Carpet 
f) Enlarging Projectors 
f Fabrics and Trimmings 
[] Fixtures 
.] Flags and Banners 
_] Foils 
Glass Specialties 
’) Grass Mats 
[| Hosiery & Shoe Forms 
{]Invisibie Glass— 
| Lithographed Displays 
| Manneauins 
{| Metal Sheets 
[] Millinery Heads 
[| Motion Displays 
- Motion Mechanisms 
| Mouldings 
") Natural Foliage — 
“Pageants & Exhibits 
-] Paper Sculpture Displays 
— Papier Mache Specialties 
Photographic Blowups 
— Plaques (Window) 
™ Plastics 
™ Price Cards—Tickets 
| Price Ticket Holders 
| Ribbons 
[Sale Banners 
Show Card Colors 
[7 Show Cards 
™ Show Case Lighting 
™ Show Cases 
™ Store Designing 
™ Socks—Window 
Store Equipment 
™ Signs—Brass— Bronze 
9 Siens—Card Holders 
™ Signs—Electric 
— Sien Printing Machines 
™ Steeve Forms 
™ Store Fronts 
7 Tackers 
™ Time Switches 
Turntables 
 Venders (Imitation) 
™ Wall Board 
7 Wigs 
| Window Lighting 
1Do vou wish a copy of their 
catalogue ? 
Do you plan to remodel your 
store soon? 
-Do you plan to build a store 
soon? 


MATL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


Firm 

Display Manager 

Street 

City State 

















112 


DISPLAY WORLD 


DECEMBER, |; 








Advertising Index---December, 1947/ 


A 
Action Form Co 81 
Aetna Plywood & Veneer Co 95 
Alpern’s 107 
Arranjay’s Wig Co 102 
Arkow-Lewis Associates 84 
Arts & Flowers 7S 
Associated Fabrics Co 94 
Austen Display 73 
\udit Bureau of Circulations 24 
B 
Barrango Co., ( 49 
Becker Sign Supply Co 70 
Belmont Products, Inc 109 
Berrot-Ross Co 97 
Best Devices Co., Inc 102 
Bliss Display Corp 4 
Bonafide Display & Decorative Co 104 
Brueser Studios, Inc., Eve 78 
Bulkley-Dunton & Co 1] 
Burlock Co., J 101 
( 
(arrata Co 47 
Century Lighting, Inc 99 
Charrot Co., L J Inside Back Covet 
Chelix, Inc ri 
Chelsea Store Fixture Mtg. Corp 100 
Chicago Cardboard Co 87 
Cohen Co., Art R 99,103 
Colonial Decorative Display Co 6 
Corsillo, Inc., Emil 7) 
Crown-Mark Paper Corp 21 
Crystalline Plastics Co 22 
D 
Darling Co., | \ Back Cove 
Dazian's, Inc 53 
Decorative Plant Co 65 
Dingleman-Wolff Co 93 
Display Bazaar, Inc 64 
Display Marketers, Inc 89 
Display Craft % 
Display Manufacturers Mart. Inc 76 
Woerr & Associates 9 
Dorwin Paper Corp 70 
Duran Style-Rite 82 
E 
Kastern Display, Inc SS 
Kureka Specialty Printing Co 85 
F 
Falk Glass Products Co 85 
Fixture Mart, Inc 70 
Fleming, Katherine B 75 
Fren-Zee Eq. & Fixt. Co 20 
Frostee Sno Co 25 
Functional Furniture Manutacturers Q& 


G 


Garrison-Wagner Co 61 


General Die & Stamping Co 108 
General Display Corp. 100 
Glo-Brite Products, Inc 18 
Greggory, Inc 68 
Gregory Motors, Inc 89 
Greneker Corp., The 28 
H 
Haida Displays, Inc., Victor 93 
Hamberger, Inc., David 74 
Hansen Mfg. Co., A. L. 95 
Harris & Sheldon, Ltd. 51 
House of Charm Craft 62 
Hurlock, Inc., W. ( 69 
K 
Kassler, Willard 9] 
Kent Co., Roget 101 
Koester School 87 
Krakovitz & Sons Co., M 78 
Krimstock Bros 102 
L 
Laminated Veneers, I[n¢ 64 
Levy, Natt 103 
Los Angeles Display Market 
Committee 12: 13 
Lurline ot Seattle 87 
Lynn Display 68 
M 
Madisonia Manikins 59 
Magnani Mannequin Co 27 
Maharam Fabric Corp 23 
Malina Co 17 
Manhattan Mannequins, Inc 71 
Markwell Mfg. Co., Inc. 81 
Mechanical Display Engineering 92 
Midwest Manniquin Displays 104 
Mileo Mannequins 61 
Mittens Display Letters 90 
More Displays 45 
Morgan Co., The 9] 
Mutual Display Mfg. Co.. The 59 
N 
National Art Studios 14 
National Association ot 
Display Industries 66, 67 
National Card, Mat & Board Co 74 
National Hanger Co. 8 
National Needlecraft Bureau 77 
National Sawdust Co., Inc 78 


New England Decorators’ Supply Co.. 15 
New York Display Center, Inc. 101 
New York Display Manufacturers 


Group 62, 63 


O 
Ohlhorst, R. A. 85 
Opportunity Exchange 110, 111 
Orthwine Corp., Rudolf 83 
iF 
Pacific Bamboo Products, Inc. 76 
Palazzo Sleeve Form Mfg. Co. 62 
Park Lane Fabrics Co 105 
Photocraft Display Co. 78 
Plastic Shade Co. 92 
Plastic Star Co. 102 
Podgor Co., Inc., Jos. E 108 
Prisco Bros. 109 
Q 
Quensell Displays, Inc 83 
R 
Radiant Glass Fibers Co 57 
Redikut Letter Co., The 87 
Reyburn Mfg. Co. 79 
Roehl, Virginia 86 
Rubber Products, Inc. 66 
Rubner, Inc., Gustave 55 
S 
Saschel, Inc. 10 
Scheuer Creations, 

Inc. Inside Front Covet 
Segall & Sons 79 
Sherman Paper Products Corp. 96 
Sherman-Weir, Inc. 72 
Shipman, Frederic 5 
Shopsin Paper Co. 107 
Sobel Display Fixture Co. 109 
Standard Cellulose & Novelty Co. 77 
Star Paper Fastener Co. 90 
Stars & Stripes Plastic Mfg. Co. 103 
Stensgaard & Assoc., Inc., W. L. 1,14 
Sun-Shade Co., The 80 
Sylvania Electric Products Co 16 

T 
Tanzer Display Co. 109 


Thayer & Chandler 91 
Timbertone Decorative Co., Inc. 84, 88, 90 


Toll, Murray 107 

Transparent Shade Co., The 94 

Tri-Allied Creative Displays 103 

Trim-Rite Co 104 

Tropicraft 82 
U 

U. S. Plywood Corp. 97 
V 

Vause Creations 107 
W 

Watson Co., The 9] 

Williams, Inc., Jas. B. 5: 

Window Display Equipment Co 84 

Wold Air Brush Mfg. Co 70 
Z 


Zeppen-Field Studios, W. M 19 
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AND BEST WISHES FOR A/HAPPY NEW YEAR 


y 


THE L. J. CHARROT COMPANY INC. 
NEW YORK CITY 


“OUR TWENTY-EIGHTH YEAR SERVING DISPLAY” 











And Best Wishes for a Successful Display 
Year in 1948. 


L.A. DARLING COMPANY 
BRONSON, MICHIGAN 
e 
NEW YORK DISPLAY ROOMS 
CHICAGO DISPLAY ROOMS 
LOS ANGELES OFFICE 


DARLING DISPLAYS DISTRIBUTORS 








